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To promote the market expansion of 
Malaysian palm oil and its products by 
enhancing the image of palm oil and 
creating better acceptance of palm 
oil through awareness of various 
technological and economic advantages 
(techno-economic advantages) and 
environmental sustainability.

MISSION



03
ANNUAL
REPORT

2019

To enhance trade opportunities in the 
market place by identifying and meeting 
the latest opportunities in the market.

To encourage	product	diversification	
by using Malaysian palm oil as the key 
ingredient, thus gaining a prominent role 
in new and reformulated products.

To improve the understanding of 
palm oil, enhancing its application and 
elucidating its numerous strengths and 
benefits.	

To uphold the good name of 
Malaysian palm oil by closing the gap 
between the issues of perception, 
allegations and the realities of palm oil.

To safeguard Malaysian palm oil 
as the most dominant vegetable oil in 
terms of market coverage, nutritional 
benefits,	environmental	sustainability	and	
commercial success.

OBJECTIVES
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PERFORMING. 
TRANSFORMING. 
INNOVATING.

THE MANAGEMENT
•	Board	of	Trustees	

•	Finance	and	General	Affairs	Committee	

•	Organisational	Structure	&	Management	Team	

•	Chairman’s	Statement

•	CEO’s	Report
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DRIVING 
GROWTH
FORWARD

CPO prices however spiked towards the last quarter of 
2019, with highest traded price at RM 2,813 per tonne 
recorded in December compared to the lowest price in 
July, at RM 1,879.  CPO production rose marginally by 
1.8% to 19.86 million from 19.52 million in 2018. This was 
attributed to a slightly better yield and improved OER.  

Review of exports
For the sixth consecutive year, India continued to be 
the major importer of Malaysian palm oil, charting 4.41 
million tonnes of imports, accounting for 23.9% of total 
palm	oil	exports.		This	significant	increase	of	75.4%	in	
volume, from 2.51 million tonnes recorded in 2018 was 
influenced	by	the	new	import	duty	under	the	Malaysia-
India Comprehensive Economic Cooperation Agreement 
(MICECA), which was in effect from 1 Jan 2019. The 
agreement was favourable towards Malaysian palm oil 
where the import duty for RBD palm olein was pegged 
at 45%, lower compared to import duty of palm oil from 
other origins.

2019 had been a tumultuous 
year, where the palm oil price 
was at a record low for the most 
part of the year. Although the 
market was challenging, palm 
oil exports showed healthy 
growth of 12% compared to the 
previous year.  Nevertheless, 
earnings registered a decline: 
total export revenue from palm 
oil and palm products stood at 
RM 63.7 billion, 2.6% lower than 
the revenue registered in 2018, 
at RM 65.4 billion.  
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Malaysian palm oil imports by Turkey saw an increase of 
12.2% to 0.71 million tonnes in 2019. This was attributed 
to lower imports of palm oil from other origins. Lower 
palm oil imports was recorded by the Philippines, which 
declined by 8.7% to 0.63 million tonnes. The lower palm 
oil imports by the Philippines was a result of abundant 
supply of domestically produced coconut oil. 

These 6 countries, combined with Vietnam, which took up 
0.6 million tonnes of Malaysian palm oil in 2019, became 
the top 7 destinations of Malaysian palm oil exports.  
Together, these top 7 markets took up 65% of total 
Malaysian palm oil exports in 2019, accounting for 12.01 
million tonnes.

China jumped to the second place from being the third 
largest importer of Malaysian palm oil in 2018. China’s 
total import in 2019 stood at 2.49 million tonnes, an 
increase of 33.9% from 1.86 million tonnes recorded in 
2018. This was due to lower soybean import for domestic 
crushing arising from trade dispute with the US and lower 
demand of soybean meal due to swine fever.

Malaysian palm oil imports by the EU rose by 9.5% from 
1.91 million tonnes to 2.09 million tonnes in 2019, making 
the region the third largest destination for Malaysian 
palm oil. Lower intake from other palm oil exporters and 
insufficient	supply	of	domestic	rapeseed	oil	for	biodiesel	
feedstock contributed to the increase in Malaysian palm 
oil import.

Pakistan was the fourth largest importer of Malaysian palm 
oil in 2019, a position it held since 2016. Pakistan’s imports 
however recorded 6.5% decline from 1.16 million tonnes 
in 2018 to 1.09 million tonnes in 2019. Higher imports of 
soybean for domestic crushing was the main factor for the 
Malaysian palm oil import decline.

CHAIRMAN’S
STATEMENT
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Market Outreach

POINTERS on Price Trends’ webinars were organised in 
the	first	and	third	quarter	of	the	year	and	garnered	4,418	
participants. The webinars featured papers by leading 
local and international industry members.   

While we are driving growth by ensuring the continued 
positive acceptance of palm oil’s numerous superior 
product attributes across the globe, we are sensitive about 
the effect of  growth on biodiversity, wildlife and thriving 
eco-systems. MPOC constantly engages with relevant 
government departments, NGOs, plantation companies, 
academics, small farmers and associations, as well as local 
communities. As a result, several conservation projects 
were successfully implemented under the Malaysian Palm 
Oil Wildlife Conservation Fund. This is another testament 
to Malaysia’s unrelenting efforts to promote far-reaching 
sustainability. Sustainability is critical to Malaysia as a small 
nation, as we need our palm oil industry to grow and 
thrive for future generations to come. 

The European market remained the most challenging 
market. In June, the EU Parliament passed the Delegated 
Act to restrict palm oil biofuel. The EU Delegated Act 
seeks to ban palm oil biofuels from Europe from 2030 
while the phasing out of palm oil biofuels will start in 
2024. The Act has put a dent on the efforts put in by 
producers	to	produce	certified	sustainable	palm	oil	
(CSPO). 

Despite the negative campaigns against palm oil related 
to the environment and health created by certain NGOs 
and consumer groups, the actual consumption of palm 
oil in the EU remained favourable throughout 2019. 
Palm oil’s utilisation in the energy sector and its price 
competitiveness has provided the commodity an added 
advantage.  

The Love MY Palm Oil Campaign took center stage in 
2019. All promotional activities organised were injected 
with the elements of the Love MY Palm Oil. The campaign 
was aimed at instilling pride in Malaysian palm oil and a 
greater	appreciation	for	its	health	benefits.	This	is	one	
of our strategies to drive the growth of Malaysian palm 
oil forward by increasing domestic consumption and the 
number of palm oil advocates in our country.

The 10th Reach & Remind Friends of the Industry 
Seminar and Dialogue provided an avenue for a dialogue 
between the Minister of Primary Industries and members 
of the industry. As an opening event for the year, it was 
a platform for the members of the industry to interact 
with the Minister. The event was also used to conduct 
a soft-launch of the Love MY Palm Oil Campaign, while 
the	official	launch	was	held	on	24	March	at	Carey	Island	
Selangor	and	officiated	by	the	7th	Prime	Minister,	
YAB Tun Dr Mahathir Mohamad.   

MPOC’s signature event, the regional Palm Oil Trade Fair 
and Seminar (POTS) was held in India, Vietnam and the 
Kingdom of Saudi Arabia (KSA). These events were led by 
the Honourable Minister, while POTS KSA was led by the 
Honourable Deputy Minister. Since its inception in 2006, 
a total of 59 POTS have been organised to assist and 
facilitate palm oil trade. 

Several Palm Oil Familiarisation Programmes were 
organised throughout the year for various target groups 
–	government	officials,	nutritionists,	journalists	and	trade	
associations. Meetings were organised with relevant 
parties and counterparts in Malaysia to facilitate better 
understanding and appreciation of palm oil.
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Palm Oil Education
Education programmes with culinary schools were 
extended to Qatar and the US. Leveraging on MPOC’s 
existing online contest platform, the Love MY Palm 
Oil contest was organised internationally.  Modules on 
Malaysian palm oil were developed in collaboration with 
professional chefs and culinary students.

A series of Palm Oil Student Ambassador Programmes 
was launched at private and public tertiary institutions 
to recruit palm oil ambassadors. These palm oil student 
ambassadors have assisted MPOC in various programmes 
organised. 

The infographics developed in conjunction with the 
100th anniversary of the Malaysian palm oil industry was 
compiled into a booklet and used extensively as wall 
posters and at every opportunity to impart knowledge and 
information on Malaysian palm oil in an interesting and 
memorable way. 

Education remains the core focus of MPOC’s activities. 
In 2019, several outreach programmes were organised 
targeting school and culinary students, chefs, teachers 
and medical professionals locally and regionally. 
These programmes disseminated key messages about 
Malaysian palm oil and its attributes.

Collaboration with the newly established National STEM 
Center under the Ministry of Education was established 
to educate science and chemistry teachers in the central 
region on palm oil.  This was done via training-of-trainers 
workshop, where selected science and chemistry teachers 
were trained. 

EDUPALM Healthy Life with Malaysian Palm Oil 
Cooking Competition continued in 2019.  This cooking 
competition targeted primary school students, to 
encourage	their	interest	in	the	culinary	field.	MPOC	
continued to encourage awareness on palm oil amongst 
children as young as 4 years old through fun learning 
via “palm-based chocolate factory” at KidZania Kuala 
Lumpur.  A palm oil “health and nutrition center” was 
also launched in KidZania Mumbai, India to educate 
children in the largest Malaysian palm oil market.
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expenditure,	among	other	financial	matters.	
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The opportunities ahead are immense. By staying true 
to our mission and our values, and by continuously 
investing in our people, our customers, and in building 
newer capabilities, we are well positioned to drive growth 
forward in a fast changing world.
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REDIRECTING
THE FUTURE

The European Parliament’s Delegated Act – which 
mandates an earlier exclusion date for palm biofuels 
under RED II is expected to have a negative impact 
on palm oil uptake in Europe when enforced. In the 
interim however, European consumption increased by 
3.8% compared to 2018. This was driven mainly by the 
competitive	price	of	palm	oil	over	the	first	three-quarters	
of 2019. Almost 65% of the palm oil in Europe is used for 
energy – 53% of imports goes into biodiesel for vehicles, 
while 12% is used for generating electricity and for 
heating. 

The Malaysian palm oil sector was again able to curtail 
the impact of global economic volatility through the 
discipline, commitment and teamwork of its stakeholders. 
Oil palm planted area in Malaysia was recorded at 5.9 
million ha in 2019 (Table 1). Without erratic weather 
patterns to affect productivity, crude palm oil (CPO) 
production rose by 341,826  tonnes (1.8%) compared to 
2018. Production of crude palm kernel oil similarly saw 
an increase of 22,199 tonnes (by about 1%).

Palm Oil – The Price Factor

The global economy slowed 
down in 2019, with the 
International Monetary Fund 
downgrading growth to 3% 
from 3.8% in 2018. Weak 
growth was driven by a sharp 
deterioration in manufacturing 
and trade activities, with 
higher tariffs and prolonged 
uncertainty over trade policy 
damaging investment sentiment 
and demand for capital goods.
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Although CPO production expanded during the year, the 
closing	stock	level	in	December	declined	significantly	by	
1.2 million tonnes, compared to 2018. This was primarily 
because of higher exports of palm oil and its products, 
fueled by the comparatively low price of palm oil, which 
had traded below RM2,000 per tonne between March 
and September. This widened the price discount with 
competing	oils,	such	as	soybean	oil,	sunflower	oil	and	
rapeseed oil, in the global market. The year-end stock 
level of palm kernel oil was slightly higher at 442,164 
tonnes (up by 1.9%), compared to 2018.

Malaysia’s exports of palm oil and  products increased by 
just over 3 million tonnes (12.1%) to register 27.9 million 
tonnes	in	2019.	With	the	exception	of	finished	products,	
all other categories showed an increase in the export 
volume (Table 2). 

Total export of palm oil was recorded at 18.5 million 
tonnes (Table 3) and valued at RM41.6 billion. In terms of 
volume, this was close to 2 million tonnes (12%) higher 
compared to 2018; in terms of value, it was RM605 million 
or 1.4% higher. The relatively smaller increase in value in 
2019 was attributed to the overall average low price of 
palm oil in the second- and third-quarters of the year.
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Export revenue
The trend of lower palm oil prices from June 2018 carried 
through into 2019. From March through October, the price 
hovered between RM1,900 and RM2,100 per tonne.

The annual average local delivered CPO price decreased 
by RM154 (6.9%) to RM2,079 per tonne in 2019 (Table 5), 
while the price differential against soybean oil widened, 
leading	to	higher	demand	for	palm	oil.	This	was	reflected	
in Malaysian palm oil exports rising by 12%. 

Improved demand for palm oil and competing oils 
stabilised the price of oils and fats worldwide. Low stock 
levels of Malaysian CPO helped strengthen global palm 
oil price, which inched higher from November to exceed 
RM2,500 per tonne. This pushed the average 2019 price 
to a respectable RM2,079 per tonne.

In 2019, Malaysia’s overall revenue from exports of palm 
oil and products decreased by 2.6% to RM63.7 billion. 
The larger volume of exports was offset by the lower price 
of	palm	oil,	especially	in	the	first	half	of	the	year.	This	was	
also true of all major competing vegetable oils worldwide 
– the price of soybean oil, for example, dropped by about 
28%.
 
Export earnings from crude and processed palm oil went 
up by RM605 million (1.5%); biodiesel by RM165 million 
(11.49%) and other palm oil products by RM315 million 
(43.6%). 

The proceeds were lower from palm kernel oil (by 12.9%), 
palm	kernel	cake	(7.4%),	oleochemicals	(13.8%),	finished	
products (7.1%), and other palm products (43.6%). 
However, some optimism returned when prices started to 
climb in the fourth quarter of the year.
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The world oils and fats trade was generally able to 
weather the economic challenges since edible oils 
constitute as an essential part of the human food and 
nutrition cycle. A surge in disposable income, coupled 
with increased consumption of processed food globally 
and dynamic demands created by the hotel, restaurant 
and catering (HORECA) industry, were other contributing 
factors.

Global production of oils and fats stood at 234.7 million 
tonnes in 2019, a marginal increase of 1.3 million tonnes 
(by 0.6%) compared to 2018. Interestingly, oils and 
fats consumption of 237.1 million tonnes over the year 
exceeded production by 2.5 million tonnes. However, the 
high carryover stocks from 2018 cushioned the impact of 
this trend. 

Global trade in oils and fats

FIGURE 2: 
World Oils & Fats Production, 2019 – 234.66 million tonnes

Source: Oil World & MPOC estimates

The combined output of palm oil and palm kernel oil 
accounted for 83.8 million tonnes, or 35.7%, of the total 
oils and fats volume (Figure 2). Soybean oil contributed 
56.3 million tonnes (almost 24%), while rapeseed oil 
registered 25.1 million tonnes (10.7%). 

Of the 95.3 million tonnes of oils and fats traded 
worldwide, palm oil and palm kernel oil jointly made up 
57.5 million tonnes – or 60.3% of the total volume 
(Figure 3).

Malaysia remained a major player in the oils and fats 
export market. Its palm oil exports of 18.5 million tonnes 
represented 34.15% of the global palm oil trade 
(Figure 4).  

CEO’s
REPORT
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FIGURE 4: 
World Palm Oil Export by Country, 2019 – 53.88 million tonnes

FIGURE 3: 
World Oils & Fats Exports by Product, 2019 – 95.31 million tonnes

Source: Oil World & MPOC estimates

Source: Oil World & MPOC estimates
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For an industry that has navigated global uncertainties 
over the last six decades, the ups and downs of short-
term economic cycles, and even a disease pandemic, 
become	insignificant	blips	in	the	broader	sweep	of	history.	
The Malaysian palm oil industry has shown itself to be 
immensely entrepreneurial, agile, adaptive and innovative 
over the years. These attributes will continue to serve it 
well as it redirects the future for the betterment of the 
small farmers, plantation companies and the nation.

For 2020, MPOC has lined up numerous programmes 
as part of our strategy to strive for better penetration, 
acceptance and uptake of Malaysian palm oil in the global 
oils and fats market. Its unwavering objective is not only 
to defend and protect current markets, it also strives to 
expand, create and capture opportunities and growth in 
new markets. We therefore aim to further increase the 
acceptance and outreach of Malaysian palm oil and have 
identified	emerging	and	potential	markets	in	the	ASEAN,	
Africa and Middle East as our focus areas. In addition, 
MPOC will reinforce its efforts in other existing markets 
such as in Europe, Americas, the Sub-Continent and South 
Asia. 

COVID-19 has spread worldwide and this pandemic 
has brought world markets almost to a standstill, and 
the IMF is forecasting a global recession. This has made 
global economies extremely volatile and challenging 
with negative GDP  forecast. Most severely impacted 
could be the developing economies which are also major 
consumers of palm oil. 

Aspirations for 2020
The IMF had initially forecast global economic growth to 
rise from an estimated 2.9 percent in 2019 to 3.3 percent 
in 2020 and 3.4 percent for 2021. While the IMF had 
stated that the pandemic would cause a global recession 
in	2020,	that	could	be	worse	than	the	global	financial	crisis	
of 2008-2009, we are cautiously optimistic that the world 
economic output should recover as early as in 2021. 

The ongoing COVID-19 pandemic has however put a 
spanner in the works of MPOC’s planning for its major 
events including the Palm Oil Trade Fairs and Seminar 
(POTS)	2020	series.	We	had	earlier	identified	Philippines,	
China, Dubai and Kuala Lumpur as venues but concerns 
over the pandemic has forced many governments 
to impose restricted movement or lockdowns. As a 
consequence, we have rescheduled these for 2021 
instead. Despite this setback, MPOC’s resolve to 
strengthen MPO market dominance in these regions 
remains undeterred as we look to other alternatives. 
We have therefore invested time and efforts in online 
webinars and video conferencing to ensure maximum 
outreach to the global stakeholders and end users. The 
Palm Oil Internet Seminar or POINTERS, one of MPOC 
signature programmes will proceed as scheduled on 
the internet platform and will not be affected by the 
Movement Control Order (MCO). 

Other programmes planned for 2020 such as Market 
Forum, POMDR, CEO Forum and the Market Interaction 
Series which positively impacts the industry in the Malaysia 
and in selected end user countries will continue to be 
conducted virtually. Physical onsite engagements can only 
be resumed if the restrictions surrounding the pandemic 
are	officially	lifted	in	the	host	nations.		

CEO’s
REPORT
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China
The envisaged partial rollback of past tariffs and the pause 
in additional tariff hikes as part of the “Phase One” trade 
deal with the United States is likely to alleviate near-term 
cyclical weakness. However, unresolved disputes on 
broader US-China economic relations as well as needed 
domestic	financial	regulatory	strengthening	are	expected	
to continue weighing on activity. The most negative 
effects	of	COVID-19	are	being	felt	in	China,	the	first	
epicentre of the virus. This will severely impact China’s 
economic growth and the latest economic analysts have 
pegged China’s GDP growth at 2.4%, much lower than 
the 5.7% forecasted at the end of 2019.  As for oilseeds, 
availability of local oilseeds would likely increase in 2020 
by 1.6 million tonnes, prompted by the increased planting 
of soybean; a marginal increase of 0.82 million tonnes to 
39.9 million tonnes in 2020. 

The recovery of swine sector from the African Swine Fever 
(ASF) in 2020 will see higher soybean crushing activities, 
leading to higher output of domestic soybean oil. This 
will inevitably affect the volume of imported oils & fats 
in supplementing the demand in the country. Palm oil, 
being the major oil imported in China is likely to witness 
a decline in imports in 2020, however, the expected drop 
in rapeseed oil output due to Sino-Canada diplomatic 
tension will mitigate the impact on palm oil import, which 
is anticipated to record a volume of 6.5 million tonnes.

India
Economic growth for India forecast in early 2020 has been 
slashed as a result of the COVID-19 pandemic. Based 
on the latest credible forecast, GDP growth for India has 
been cut from 5.3% to 2.5%. This markdown came after 
Prime	Minister	Narendra	Modi	announced	the	nation’s	first	
21-day lockdown in response to the pandemic. In Moody’s 
Global Macro Outlook 2020-21, it cited severe liquidity 
constraints in India’s banking and non-banking sectors as a 
hindrance to growth. 

For domestic oils and fats trade and consumption, India’s 
soybean production estimate for the marketing year 
was forecast at a lower 9 million tonnes due to weather-
induced poor yields during the peak reproductive and 
maturity stage. Despite the narrowing palm oil to soybean 
oil	price,	palm	oil	will	continue	to	fulfil	India’s	demand	
gap. Based on this situation, India is expected to increase 
its edible oils imports by 300,000 tonnes to 16.1 million 
tonnes, and palm oil will account for about 10 million 
tonnes or 62% of this projected total.

EU-28 
The European economy was set to continue on a path 
of steady growth, its longest period of sustained growth 
since the Euro was introduced in 1999. But the aftermath 
of the COVID-19 pandemic will likely see the EU 
economy shrink to 1% this year, according to a European 
Commission document. But estimates were more 
pessimistic and pointed to a recession of even -2.5%. The 
COVID-19 crisis is estimated to have a huge detrimental 
economic impact on the EU and Euro area.

The Netherlands, Spain and Italy will continue to be top 
three biggest destinations of Malaysian palm oil in the 
EU. Increased use of palm oil for biofuel production was 
registered in countries like Spain and Italy in 2019 but 
the COVID-19 pandemic and low crude oil prices in 2020 
may affect palm oil use for biodiesel production in these 
countries. However, there are positive signs that imports 
from other EU member countries like Netherlands and 
Germany will likely register higher Malaysian palm oil 
imports in 2020 for use in both food and non-food sectors.

The share of waste oils and residues that increased by 
15% in 2019, may reduce due to lower demand and 
border closures that have negatively impact trade. The use 
of palm oil for biofuel production will continue in Spain 
and Italy but at lower volumes. 

MPOC forecasts that in 2020, total oils and fats 
consumption in EU 27 will increase by 592,000 tonnes to 
36.3 million tonnes and imports will increase marginally 
by 271,000 tonnes (1.96%) to 14.10 million tonnes. The 
overall palm oil imports by the EU is projected at 8.5 
million tonnes (versus 8.61 tonnes in 2019) and Malaysia’s 
share is estimated to hit 2.3 million tonnes.

Middle East
The International Monetary Fund (IMF) forecasts a 
dramatic contraction for the Middle Eastern and North 
African economies this year, predicting a worse outlook 
than for the global economy as a whole in its latest 
regional economic report. The IMF expects the MENA 
region to contract by 3.3% in 2020, compared to last 
year’s projected growth of 0.3%. 

The impact of the coronavirus sent shockwaves across the 
crude oil market, pushing oil prices down. Then, contrary 
to expectations of further supply cuts, Saudi Arabia and 
Russia announced a hike in oil production as the OPEC 
plus alliance faltered. 

Outlook for 2020
Demand Scenario
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The move worsened the supply glut as demand for oil had 
already weakened substantially and this resulted in Brent 
crude prices tumbling to below $30 per barrel. Higher oil 
production in Saudi Arabia and the UAE will lift GCC GDP 
growth but the steep decline in oil prices require some 
fiscal	adjustment	to	contain	fiscal	deficits,	that	will	drag	
down non-oil economies.

The Middle East remains a net importer of oils and fats as 
they consumed about 13.9 million tonnes, of which only 
34% are produced locally, due to geographical limitations. 
The	most	consumed	oils	are	palm	oil	(35%),	sunflower	oil	
(31%) and soybean oil (26%), which collectively accounted 
for 93% of the total oil and fats consumption. Oils and fats 
imports in 2019 was lower due to uncertainties such as 
the US sanctions on Iran and foreign exchange shortage in 
Ethiopia, that also negatively affected imports of oils and 
fats.

MPOC forecasts that in 2020, this region will import 11.4 
million tonnes of oils and fats, which is about the same as 
2019, but sanctions imposed on Iran could damper
imports. Palm oil, accounting for 44% of the total oils 
and fats imports, is estimated at 5 million tonnes and 
Malaysian palm oil is expected to account for half of
that share.

Africa
According to the IMF, the Sub-Saharan Africa is facing an 
unprecedented health and economic crisis that threatens 
to throw the region off its stride. Not only will this reverse 
the development progress of recent years but will slow 
the region’s growth prospects in the years to come. The 
COVID-19 pandemic has spread to nearly all countries, 
and like in the rest of the world, the health crisis has 
precipitated	an	economic	crisis	reflecting	three	mega	
shocks. The disruption of the production chain and a 
sharp reduction in demand, coupled with the spillover 
effects from a sharp deterioration in global growth and 
tighter	financial	conditions,	and	thirdly,	a	severe	decline	
in commodity prices. As a result, the region’s economy is 
projected to contract by 1.6 percent this year—the worst 
reading on record. The economic crisis will exacerbate 
social conditions and aggravate existing economic 
vulnerabilities. 

Outlook for 2020
Demand Scenario

Sub-Saharan Africa is one of the focused regions for 
MPOC’s promotional activities in 2020. 85% of total oils 
and fats imports in this region is constituted of palm 
oil. The demand for palm oil in Sub-Saharan Africa is 
expected to grow further as the intake of palm oil in 
food and HORECA sector is increasing steadily. Apart 
from traditional palm oil importing countries like Nigeria, 
Ghana, South Africa, Kenya and Tanzania; MPOC has 
identified	Mozambique,	Angola,	Senegal,	Democratic	
Republic of Congo and Madagascar as emerging markets 
for Malaysian palm oil. Exports of Malaysian palm oil to 
Sub-Saharan Africa in 2020 is forecast to increase by 15% 
and reach a level of 2.3 million tonnes. 

Asia Pacific
One of the most important regions for Malaysian palm oil 
is	the	Asia	Pacific	region	that	has	always	recorded	a	steady	
growth in Malaysian palm oil imports. From 2011 to 2019, 
the average annual growth was at 3%, and we forecast 
that this trend will continue in 2020. The main reason for 
the increase in oils and fats consumption is due to higher 
per capita consumption and population increase. Urban 
migration in countries like the Philippines, Myanmar and 
Vietnam will continue to push the demand for oils and 
fats to reach 3.5 million tonnes. Demand for palm oil from 
the region will likely come from the Philippines, Vietnam, 
Korea and Japan, which are major importing countries of 
Malaysian palm oil in this region.
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Palm Oil
Malaysia : 
Malaysian CPO production in 2019 was 19.86 million 
tonnes, 1.76% lower compared to 2018. In the last quarter 
of 2019, the monthly growth of palm oil decreased at 
an average 13% compared to the same period in 2018 
which was due to a combination of inclement weather 
and replanting exercises carried out by some plantation 
companies in Malaysia. It is forecast that Malaysian palm 
oil production is poised at 19.6 million tonnes by end of 
2020.

Domestic consumption of palm oil in Malaysia is forecast 
to increase from 3.57 million tonnes in 2019 to 3.78 
million tonnes in 2020. This will be driven by higher palm 
oil use as biodiesel feedstock to meet the higher blending 
mandates implemented in 2020.

As for palm oil exports, it is forecast to drop slightly but 
will still exceed 17 million tonnes by the end of 2020 
mainly due to lower imports by India, together with China, 
EU, Philippines, Pakistan and Saudi Arabia are expected to 
be among the largest destinations for Malaysian palm oil 
exports, while Africa, Central Asia and USA will also be the 
focus areas as potential major destinations.

Indonesia :
Indonesia palm oil production in 2019 was 43.3 million 
tonnes, slightly increased by 600,000 tonnes or 1.4% 
higher compared to 2018. It is expected that production 
in 2020 would slow down due to drought and a reduction 
in fertiliser usage that will likely affect yield. Local 
consumption of palm oil in 2020 is expected to increase 
to 15.7 million tonnes compared to 14.5 million tonnes 
in	2019	fueled	by	demand	to	fulfil	domestic	biofuel	
mandates.

Indonesia announced implementation of B30 for 2020 and 
allocated 9.59 million kilolitres of Fatty Acid Methyl Esters 
(FAME) for this programme, increased from 6.63 million 
kilolitres in 2019. It is forecast that Indonesian palm oil 
production will be at 44.7 million tonnes by end of 2020. 
As for exports, the country is forecast to export close to 30 
million tonnes of palm oil, with India, China, EU, USA and 
Africa as the main destinations.

Soybean Oil
Soybeans :
The total global soybean production for 2020 is forecast 
at 347 million tonnes compared to 358 million tonnes 
in 2019, a decrease of 11 million tonnes. This is due to 
the US farmers opting to plant corn over soybean in the 
coming planting season as the favourable price for corn 
for ethanol makes it more attractive. Improving weather 
especially in Brazil and Argentina will see higher output 
and it is very likely that in 2020 Brazil will exceed USA in 
soybeans output.  The three main soybean producing 
countries, USA, Brazil and Argentina (known as G3 
soybean producers) are expected to produce 284 million 
tonnes or 82% of the global production.

USA : 
Soybean production in the USA was at 120 million tonnes 
in 2019 and is forecast to decrease to 100 million tonnes 
in 2020. Based on USDA latest report, in 2020, soybean 
planted area in U.S. is likely to reach close to 76 million 
acres while production of soybeans is forecast at 3.56 
billion bushels with a yield of 47.4 bushels per acre. 
Soybean oil production for USA is forecast at 10.89 million 
tonnes.

Brazil :
Brazil’s soybean production in 2019 was 117 million 
tonnes and for 2020, production is forecast to reach 126 
million tonnes. Brazilian soybean crop is turning out to be 
much better than what was originally anticipated back in 
September 2019 due to favourable weather, while harvest 
area for soybeans is expected to be 39 million hectares. 
Brazilian soybean export is forecast at 77 million tonnes 
based on strong demand from EU and China. Soybean oil 
production is forecast at 8.45 million tonnes.

Argentina :
Argentina’s soybean production in 2020 is forecast at 
53.5 million tonnes, slightly down from 55 million tonnes 
in 2019. This is due to the lower yields affected by 
unfavourable hot weather. It is forecast that Argentina’s 
soybean oil production will be at 8.7 million tonnes in 
2020.

Supply Scenario
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For the year 2020, global oils and fats production is 
projected to expand from 235.3 million tonnes in 2019 to 
239.2 million tonnes. Consumption was earlier forecast to 
reach 240 million tonnes but will likely be lower in 2020 
due to the COVID-19 pandemic. Countries that were 
earlier predicted to increase consumption will not be able 
to do so as demand from industrial sectors especially in 
biodiesel and HORECA could be lower than expected. 

Palm oil will see a slight production increase to just above 
2 million tonnes due to slower production increases in 
both Malaysia and Indonesia. With more than 30% of 
the world’s oils and fats requirements met by palm oil, 
the output is set to reach close to 77.9 million tonnes in 
2020, against 75.8 million tonnes in 2019. Malaysia’s CPO 
production, which increased by 342,000 tonnes in 2019, is 
projected to be set at 19.6 million tonnes in 2020. 

2020 world oil palm production is projected to record 78 
million tonnes, led by Indonesia and Malaysia as the major 
suppliers and supported by other producers like Thailand, 
Columbia, Honduras, Guatemala and several African 
nations.

Outlook for 2020
Soybean production is projected to reach an all-time 
high in 2020 to 339 million tonnes. This is despite the 
lower production forecast for USA and Argentina andthis 
shortfall will be compensated by the higher production by 
Brazil and other soybean producing countries.
Global oils and fats stock levels overall in 2020 is forecast 
to increase slightly as higher production marginally 
exceeds consumption. Thus, stock usage ratio will also be 
higher compared to 2018.

Palm oil will again see more challenges in 2020, 
particularly from the NGO’s and their incessant anti-palm 
oil lobbies. The introduction of the Delegated Regulation 
Supplementing Directive 2018/2001 of the European 
Union Renewable Energy Directive (Delegated Act) in 
2019	that	classifies	palm	oil	as	unsustainable	has	put	a	
damper on palm oil growth potentials particularly in the 
EU 27. In addition, 2020 did not start off on a favourable 
footing due to geopolitical disagreements and the 
COVID-19 pandemic.
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According to earlier IMF Economic Outlook 2020, global 
growth that was estimated at 2.9 percent in 2019, was 
projected to increase to 3.3 percent in 2020 and inch 
up further to 3.4 percent in 2021. However, since the 
COVID-19 pandemic in late February, many countries 
have revised their forecast downwards as the economic 
impact is expected to be severe.  Since the COVID-19 
outbreak	was	first	diagnosed,	it	has	spread	to	over	190	
countries and is having a noticeable impact on global 
economic growth. Estimates so far indicate the virus could 
trim global economic growth by at least 0.5% to 1.5%, but 
could rise to 2.0% per month if current conditions persist. 
Global trade could fall by 13% to 32%, depending on the 
depth and extent of the global economic downturn.

Extreme uncertainty around the global growth forecast 
is expected as the economic fallout depends on factors 
that interact in ways that are hard to predict, including 
the	pathway	of	the	pandemic,	the	intensity	and	efficacy	of	
containment efforts, the extent of supply disruptions, the 
repercussions	of	the	dramatic	tightening	in	global	financial	
market conditions, shifts in spending patterns, behavioural 
changes like people avoiding shopping malls and public 
transportation as well as the volatile commodity market 
prices.

These outcomes depend to a great extent on avoiding 
further escalation in the US-China trade tensions (and, 
more broadly, on preventing a further worsening of US-
China economic relations, including around tech supply 
chains), averting a no-deal Brexit, and the economic 
ramifications	of	social	unrest	and	geopolitical	tensions	are	
contained amicably. 

In a nutshell:-

•	 Unforeseen	challenges	–	COVID-19	Pandemic
 Uncertainty about the length and depth of the health  
 crisis-related economic effects that are fueling   
 perceptions of risk and volatility in markets.

•	 Geopolitical	risk:	the	only	certainty	is	uncertainty
 Geopolitical tensions in some of the world’s major   
 regions could intensify.

•	 Trade	wars:	US	and	China	lock	horns
 Although trade relations between the world’s two   
 largest economies has shown improvement, it has yet  
	 to	make	a	visible	impact	on	commodities.	A	significant		
 reduction in trade tensions between the United States  
 and China, could boost demand prospects. 

•	 Protectionism:	disruptive	forces	in	markets
	 Protectionist	or	punitive	policies	will	have	significant		
 impact in 2020, some under the guise of    
 environmental interests especially in Europe. 

Despite of the global and economic uncertainties faced 
in	2020,	oils	and	fats	consumption	which	fell	in	the	first	
half of the year due to the global pandemic will likely 
see a recovery, particularly in the second half of the 
year. Although consumption may not reach the highs 
experienced in 2019, the second half of 2020 will see a 
rise in demand and consumption as many countries will 
have to replenish their diminishing stocks. Palm oil will be 
the market leader in the global oils and fats scenario in 
respect of supply, trade and consumption. 

Global Economic Outlook
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Imports of palm oil in the Asia Pacific region went 
up from 11,353,388 tonnes to 14,228,974 tonnes, 
an increase of 2,875,586 tonnes or 25.33% higher 
than in 2018. China imported more palm oil due 
to the US-China trade war, when China imposed 
an additional 30% tariff on soybean from the US. 
The higher production of palm oil in Indonesia 
and Malaysia, coupled with higher demand from 
emerging economies like the Philippines and 
Vietnam have helped push higher palm oil exports 
into the Asia Pacific region.

Total oils and fats imports of the Asia 
Pacific region in 2019 recorded an increase 
of 21.18% or 3,213,161 tonnes, compared 
with 2018. Palm oil and soybean oil were 
the main imports. In terms of percentage, 
palm, rapeseed and soybean oils 
accounted for 77.4%, 6.4% and 4.6% of 
total oils and fats imported respectively.

MARKET
OVERVIEW
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From January to December 2019, Malaysia’s palm oil market share in the Asia Pacific region 
decreased slightly by 1.6% to 40.0%, when compared with the same period of last year. This 
decline was mainly due to higher imports of Indonesian palm oil.

China continued to be the main destination of Malaysian palm oil exports in the Asia Pacific 
region totalling 2,494,778 tonnes. This was 631,538 tonnes higher compared to 1,863,240 
tonnes in 2018. 



36
ANNUAL
REPORT
2019

ASIA
PACIFIC

The major imported palm oil fractions into the region in 2019 were RBD palm olein, RBD 
palm stearin and RBD palm oil, representing 80.37% of total Malaysian palm oil export 
volume of 5,690,674 tonnes. This was an increase of 20.57% or 970,886 tonnes from 
4,719,788 tonnes compared to the same period in 2018.

Statistics showed that imports of RBD palm olein increased by 15.35% from 2,829,777 
tonnes to 3,264,276 compared to 2018. Malaysia’s RBD palm olein, RBD palm stearin and 
RBD palm oil exports to China benefited from the trade dispute between China and US 
indirectly.
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PROMOTIONAL

ACTIVITIES

JAN – DEC
MPOC – The Philippines Airlines 

Inflight Recipe Menu, Philippines

A recipe book was produced in collaboration between MPOC 
and the Philippines Airlines (PAL) to be used as a reference 

for 23 PAL caterers and other airline caterers globally. Palm oil 
will be the only source for oils and fats in all the recipes. Other 

information on the usages and benefit of palm oil were also 
featured. 

12 – 13 APR
MPO in Professional Kitchen Workshop
Seoul, South Korea

Malaysian Palm Oil Council organised workshops 
on ‘Palm Oil in Korean Professional Kitchen’ at 
the Chef Culinary Academy. Attended by culinary 
students and local food companies, the two-day 
workshops featured a paper presentation by 
Professor Suk Hoo Yoon from Woosuk University 
titled “Palm Oil Application and its Superiority in 
Food Preparation. The presentation was in Korean 
with Prof Yoon explaining the palm oil usage and 
benefits of palm oil. A cooking demonstration was 
carried out by Chef Aiden Ahn, CEO of Culinary 
Academy, using red palm oil, golden palm oil and 
margarine.

19 JULY
DIPO Induction Cooking Competition,
Seoul, South Korea

DIPO Cooking Competition was held at The Plaza 
Hotel, Seoul. 27 judges from Belgium, Switzerland, 
China, Thailand, Singapore, Malaysia and Korea 
evaluated a total of 330 participants who used 
Malaysian palm oil and other products such as 
Malaysian red palm oil, margarine and shortening 
throughout the competition. This event targeted 
local food distributors and restaurateurs to import 
and use Malaysian palm oil, and eventually 
households.
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8 NOV
Myanmar Palm Oil Trade Mission and Networking, 
Yangon, Myanmar

The Palm Oil Trade Mission and Networking to Myanmar 
was held in Sule Shangri-La. The event comprised a half-day 
seminar and business matching, as well as 4 presentations 
focused on palm oil current issues and development, 
positioning Malaysian palm oil as a premium brand in Myanmar 
and overview of palm oil for human consumption, safety and 
benefits. 9 Malaysian palm oil industry members participated in 
this event.

13 SEPT
POTS Vietnam 2019, 
Ho Chi Minh City, Vietnam

The Malaysia-Vietnam Palm Oil Trade Fair and Seminar was 
officiated by the Honourable Minister of Primary Industries, 
Madam Teresa Kok at Sheraton Saigon Hotel. With the 
theme of “Malaysian Palm Oil-Enhancing Partnership, 
Exploring Opportunities”, POTS offered opportunities to the 
oils and fats fraternity of Vietnam to network, collaborate 
and exchange information on the latest developments of 
the Malaysian palm oil industry. 9 papers were presented 
on topics from palm oil application to price outlook by 
prominent speakers.

12 DEC
TEMPO Cambodia 2019, Phnom Penh

Techno Economic Marketing for Palm Oil Seminar 
(TEMPO) in Cambodia was held in Hotel Cambodiana, 
to target local manufacturers, focusing on the usage 
of palm oil in food preparation and techno-economic 
benefit of palm oil products through a half-day seminar. 
It also offered opportunities to local companies to meet 
Malaysian suppliers during the event. A total of 10 
Malaysian companies joined MPOC on this event.
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9 JAN
Private Banquet with Food Bloggers 
& Key Opinion Leaders, 
Shanghai, China

MPOC Shanghai collaborated with the chief chef of 
Meilongzhen Restaurant to customise a private banquet 
cooked with Malaysian palm oil. He presented 10 dishes to
4 food bloggers, 2 certified public nutritionists and 2 food 
magazine editors, who then published their experiences of 
the banquet on their micro-blogs and WeChat.  

MPOC also posted articles and reposted the articles of 
bloggers which received 432,000 viewership. The followers 
of MPOC WeChat also increased by 5,474. The objective 
was to widen the reach to consumers and also to promote 
MPOC’s official social media account to followers and to 
Malaysian palm oil suppliers to use as an important go-to 
marketing platform in China.

18 – 20 MARCH
Food Ingredients China, 
Shanghai, China

1,069 domestic and 500 overseas exhibitors showcased 
products and services in five exhibition halls attracted 
50,072 professional visitors from 67 countries and regions. 
A series of events were held during the 3-day exhibition, 
including forums, summits, advanced technical seminars 
and academic seminars.

MOI (Shanghai) International Food Corporation, Britz 
Network Sdn Bhd and Tianjin Worldlang International 
Trading Company and Premium Vegetable Oils Sdn Bhd 
from Malaysia joined MPOC to promote palm products 
and establish business contacts. MPOC and the Malaysian 
companies received many positive enquiries and feedback 
from companies involved in pharmaceutical and biological 
industries, food and non-food retailers and traders. 
Exhibition visitors from Germany, Britain, Mexico and 
Russia, were assisted by linking them to relevant MPOC 
regional offices for supplies of Malaysian palm oil. 

CH
IN

A
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6 – 9 MAY
Bakery China Exhibition, Shanghai, China

This annual gathering for the bakery industry in China 
attracted 2,276 exhibitors from 30 countries and regions. 
289,839 professional visitors from 121 countries and regions 
attended this year. MOI (Shanghai) International Food 
Corporation, Britz Network Sdn Bhd, Tianjin Worldlang 
International Trading Company, Sime Darby Foods & 
Beverages Sdn Bhd and Global Specialty Ingredients 
(Malaysia) Sdn Bhd from Malaysia joined MPOC to expand 
their market at this exhibition, making it the highest 
number of Malaysian companies in attendance with MPOC 
at the exhibition for the first time. Four international and 
professional competitions were held during the four-day 
exhibition.

22 – 28 APR
Working Visit by the Secretary General,
Ministry of Primary Industries to Beijing, China

The Honourable Dato’ Dr. Tan Yew Chong, Secretary-General of 
Ministry of Primary Industries, was in Beijing to represent MPOC 
to sign the MOU with CFNA (China Chamber of Commerce for 
Import and Export of Foodstuffs, Native Produce and Animal 
By-products) on Enhancing Palm Oil Trade and Cooperation. 
Through this MOU, China will import additional Malaysian palm 
oil up to a total of 1.9 million within the 2019-2023 period.

Besides the MOU signing, Dato’ Dr. Tan took the opportunity 
to visit and discuss with researchers from Tsinghua University 
and its business entity, TUS Clean Energy, which will jointly-run 
biodiesel trials in Zhaoqing, Guangdong Province with MPOB 
this year. The trial is aimed at providing proof-of-benefit of 
using palm biodiesel in China. This will persuade the Chinese 
government to import and use palm biodiesel from Malaysia.

26 MAY – 2 JUNE
Minister’s Mission to Beijing, Hangzhou and 
Guangzhou, China

The Honourable Madam Teresa Kok led the first mission 
to China in 2019 with the objective of strengthening the 
export of Malaysian palm oil and its derivative to China. 
Meetings with Chinese government ministry, agencies, 
private sectors and potential importers were held to 
explore alternate marketing channels, and to enhance 
the existing cooperation between the 2 countries. The 
other objective was to dispel negative claims about 
Malaysian palm oil that have affected palm oil exports. 
The Honourable Minister also reinforced the nutritious 
benefits of red palm oil and asked the Chinese 
government to allow its access into China. 
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13 – 14 JUNE
9th Sino-Malaysia Advanced Oleochemical Seminar, 
in conjunction with 12th Annual Meeting of China 
Oleochemical Industry, Zhenjiang, China

This biennial seminar was co-organised by Malaysian Palm Oil 
Council (MPOC), Oleochemical Committee of China Cleaning 
Industry Association (CCIA) and China Cleaning Industry magazine. 
Wang Min Yan, President of CCIA and Faudzy Asrafudeen, MPOC 
Director of Marketing and Market Department, delivered the 
welcoming speech. 

13 professional presentations were given during the one-and-a-
half-day conference, covering a wide range of topics. The panel 
discussion was facilitated by four experts, who focused on the 
global and domestic oleochemicals industry. The 120 participants 
from home and abroad, engaged in upstream and downstream 
activities, gave positive feedbacks on this seminar.

8 – 14 JULY
Working Visit by MPI Secretary General to Shanghai, 
Wuhan and Guangzhou, China

Following the signing of MOU between MPOC and CFNA on 25 
April 2019, the Honourable Dato’ Dr. Tan Yew Chong, the Secretary 
General of Ministry of Primary Industries co-chaired the first meeting 
of the Joint Steering Committee in Wuhan, and delivered a keynote 
address at the 2019 China International Cereals and Oils Summit 
(CICOS) in Wuhan Shangri-La Hotel on the invitation of CFNA on 
10 July.

During his working visit, Dato’ Tan spent time at the Sanitary Vehicles 
Centre of TUS Clean Energy in Zhaoqing, Guangdong Province 
to understand the operational aspect of the centre and how the 
biodiesel trial will be carried out this year. A networking dinner was 
also hosted with Bunge Limited, China, and he later visited Palm Oil 
Research and Technical Services Institute of the Malaysian Palm Oil 
Board (PORTSIM), Shanghai and Yihai Kerry, Wuhan.

16 JULY
TEMPO Seminar - Advantages of Palm Oil 
Applications and Market Outlook, Chongqing, China

This event was organised by MPOC and Beijing Heyirong Invest 
Group Co, Ltd, and co-organised by Oil and Fats Committee of 
Chongqing Grain and Oil Industry Association, supported by Dalian 
Commodity Exchange.

120 participants comprising technical, sales personnel and decision 
makers, from distributors, catering and food manufacturers attended. 
Zhou Shi Yong, President of Beijing Heyirong Invest Group Co Ltd, 
Desmond Ng, MPOC Shanghai Regional Manager and Fan Guo 
Xin, President of the Oil and Fats Committee of Chongqing Grains 
and Oils Industry Association delivered the welcoming speeches. 6 
papers were presented by MPOC’s in-house and invited speakers, 
who shared their valuable experience and professional view on palm 
oil, palm products and China national policy on oils and fats. This 
seminar had improved the awareness of the benefits and value of 
Malaysian palm oil to the participants.
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16 – 21 OCT
Mnister’s Working Visit to Macau, Guangzhou and 

Shenzhen, China 

Minister of Primary Industries, the Honourable Madam Teresa 
Kok led a delegation to Macau, Guangzhou and Shenzhen for 
a working visit to promote palm oil, pepper and rubber, where 
she delivered a keynote speech at the World Chinese Business 

Entrepreneur Forum in Macau. She also gave a short speech 
at the Consumer Programme for Palm Oil and Pepper and 

highlighted the goodness and benefits of Malaysian palm oil. This 
event attracted more than 200 representatives from the catering 
association and general public who enjoyed the fun-filled event. 

5 – 10 NOV
2nd China International Import Expo (CIIE),
Shanghai, China

As one of the fifteen guest countries of honours at the expo, 
Malaysia showcased uniquely designed pavilions with eight booths 
under the Ministry of Agriculture, Ministry of Primary Industries 
(MPI), Malaysian Digital Economy Corporation (MDEC), to name 
a few. MPOC together with Malaysian Palm Oil Board (MPOB), 
Malaysian Timber Council (MTC) and Malaysian Rubber Board 
(MRB) showcased palm oil and related products, especially red 
palm oil at the booth of the Ministry for Primary Industries (MPI).

During the six-day exhibition, inquiries were mainly from the trade 
visitors comprising delegations from food industries sourcing for 
palm olein, frying oil, shortening and hotpot seasoning. Other 
inquiries were on palm stearin, palm kernel cake suppliers as well 
as biodiesel and biomass in Malaysia. MPOC Shanghai contacted 
the potential Malaysian suppliers to help solve these needs. MPOC 
was also approached by government officials seeking investment 
cooperation with the Malaysian palm oil industry. 

19 OCT
Malaysian Palm Oil and Pepper Consumer Programme 
and Red Palm Oil Launch Ceremony, Guangzhou, 
China
These consumer programmes organised by MPOC at Guangzhou 
Shangri-la Hotel aimed to enhance the awareness of the general 
public on the health and goodness of palm oil. The event was also 
the first launch of the Malaysian red palm oil, where Sime Darby Oils’ 
Elavit and Harvist, a brand by Profes Lipid Sdn Bhd were introduced 
in China.  

There was also a nutrition talk by Wang Lei Jun, a Senior Public 
Nutritionist and the Honourable Minister as the special guest. A lively 
and fun sketch performance, and short video clips highlighting the 
goodness of palm oil were played during the event. An estimated 
210 participants attended the programme, where the Consul-
General of Malaysia to Guangzhou, Beh Ching Chye, Vice President 
of Guangdong F&B Association, Huang Guimin, Director General of 
MPB, Deputy Director General of MPOB, Prof Wang Yu of Lanzhou 
University, and many other distinguished guests graced the event.
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In 2019, imports of oils and fats by India, Pakistan and Bangladesh increased by 
2.21% or 454,081 tonnes compared with 2018. India’s palm oil import increased by 
550,809 tonnes, while the overall oils and fats import recorded a slight increase of 
3.08% or 445,340 tonnes. This is mainly due to the Malaysia-India Comprehensive 
Economic Agreement (MICECA) whereby the import duty on CPO and RBD palm 
olein shipped from Malaysia were cut to 40% and 45% respectively, effective 1 
January 2019. A 5% duty advantage for Malaysan RBD palm olein.



45
ANNUAL
REPORT

2019

Oils and fats imports by Pakistan increased by 
2.64% or 82,826 tonnes, due to higher imports 
of crude palm oil amounting to 376,233 tonnes. 
The main reason for the increase is the duty-free 
export of CPO from Malaysia and Indonesia, and 
this had replaced the demand for palm olein. 

Total oils and fats imported by Bangladesh 
decreased by 2.53% or 74,085 tonnes, mainly 
due to the reduction of imported refined palm 
oil by 137,526 tonnes. Bangladesh increased its 
imports of soybeans which were locally extracted 
into soybean oil. Locally extracted soybean oil is 
exempted from 15% value added tax, making it 
cheaper than imported soybean oil.

Exports of Malaysian palm oil into the Sub-
Continent region went up by 1.54 million tonnes 
or a 35.5% increase. This increase was recorded 
by India, Uzbekistan, Nepal and Turkmenistan. 
India increased imports by 1,895,504 tonnes or 
75.4%, reaching a total volume of 4.41 million 
tonnes.

However, for the period of September 
2019 to December 2019, in response to the 
safeguard duty petition filed by SEA of India, 
the government imposed an additional 5% 
safeguard duty on RBD palm olein of Malaysian 
origin. This effectively placed Malaysian palm 
olein on par with the 50% tax on palm olein 
imported from other countries and resulted in a 
decline in imports. 

Malaysian palm oil exported to the CAR 
increased by 8.9%, mainly contributed by the 
increase in palm oil uptake by Uzbekistan in 
2019. Uzbekistan’s imports recorded a high 
growth, an increase of 80% or by 24,083 tonnes, 
due to the zero-import duty on the import of 
hydrogenated palm oil applicable from January 
1, 2019.

Imports of Malaysian palm oil by Pakistan in 2019 
registered a total volume of 1,085,546 tonnes 
as compared to 1,161,260 tonnes in 2018. This 
decline was due to the duty-free export of CPO 
from Indonesia. Indonesia exported a total 
volume of 161,996 tonnes of CPO to Pakistan in 
2019, which was 82,067 tonnes higher compared 
with the same period of last year. 

Bangladesh imports of Malaysian palm oil 
declined by 162,487 tonnes or by 51.9%. The 
comparatively higher price of Malaysian palm oil 
to Indonesian palm oil was the main reason for 
the decline.
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Although Indonesian palm oil still dominated the market in this region, Malaysian palm oil 
exports to India in 2019 increased significantly compared to 2018. The import ratio of palm 
oil from Malaysia and Indonesia stood at about 53:47 in India, 31:69 in Pakistan and 10:90 in 
Bangladesh. 
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Malaysian palm oil and palm products imported 
by the Sub-Continent region increased by 
35.5%, with RBD PL recording the highest 
increase of 114.3% due to higher imports by 
India, an upsurge of 1,578,527 tonnes. HPO 
imports recorded the second highest increase by 
102.2%, due to higher demand from Uzbekistan 
with a volume of 22,610 tonnes compared to 
only 11,406 tonnes in 2018. 

The imports of RBD PO and CO/DPL have also 
increased by 66.2% and 27.9% respectively, 
due to higher RBD PO imports by Pakistan (by 
62,731 tonnes) and higher CO/DPL imports by 
Afghanistan (by 43,777 tonnes).  

However, imports of CPL decreased by 63.9% 
and RBD PS decreased by 18.0%. For CPL, 
the decrease was due to lower imports from 
Bangladesh (lower by 84,017 tonnes) and Sri 
Lanka (lower by 111,960 tonnes). For RBD PS, 
lower imports were recorded due to decreasing 
imports by India (less by 158.7%). Instead, India 
imported more refined palm oil through the tax 
advantage with Malaysia. 
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JAN – DEC
Social Media 

MPOC India gave special emphasis to the use of social media 
engagement during the year to disseminate information and 
for its promotional activities. Social media in all forms like 
Facebook, Twitter, Instagram and Pinterest are increasingly 
gaining popularity, especially amongst the younger generation, 
corporate publicity teams and bloggers. They use these 
channels to spread and generate interest about activities by 
creating tremendous buzz that will trigger inquisitive comments 
and feedback. The number of likes on Facebook during the 
period went up to 176,099. As social media has become a very 
important marketing tool, efforts have been made to use it to 
achieve maximum mileage.

At the same time, traditional media such as Print, Audio and 
TV have not been overlooked as they have an audience of their 
own. Each type of media had been used, as dictated by the 
occasion, to be most effective.

12 JAN
Palm Oil Gourmet Delights, New Delhi, India

MPOC India organised a food hunt with food and lifestyle 
bloggers in and around New Delhi and the Greater Noida 
region.  The objective was to improve palm oil acceptance and 
allow a platform for direct interaction with the target audience 
via influencers and bloggers. The core strategy was to use 
content marketing to increase the knowledge of the audience 
about the benefits of palm oil in order to counter anti-palm 
campaigns. This event was supported by a wide spread print 
media coverage. 
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8 – 10 MARCH
IAPSMCON 2019, 46th Annual National 
Conference of Indian Association of Preventive 
and Social Medicine and International Symposium 
on National Health Protection, Shimla, India

MPOC India sponsored a session where three presentations 
made by experts, highlighted the beneficial effects of palm 
oil in nutrition and its role in combating malnutrition in India. 
The presentations were well received by the medical fraternity 
present. A recommendation to use palm oil due to its nutritious 
benefits has been issued by Indira Gandhi Medical College, 
Shimla and Dr. Radhakrishnan Government Medical College, 
Himachal Pradesh.

25 – 27 FEB
ASEAN Business Summit, Bengaluru, India

Deputy Minister of Primary Industries represented Malaysia in 
this event, which brought together the chambers of commerce, 
central and state governments, industry captains, corporate 
captains, eminent business experts, and top importers and 
exporters from ASEAN countries on a single platform. Over 
2,000 delegates including 300 foreign delegates, Ambassadors 
and Consul Generals from over 20 countries as well as
5,000 visitors attended the event.

30 JULY
POTS India 2019, Mumbai, India
 
Developments taking place in the field of vegetable oils in India and globally, both in processing and trading, 
made this an opportune time to continue the dialogue and interaction within this all important market through 
the medium of The Malaysia-India Palm Oil Trade Fair and Seminar (POTS). It was appropriately themed 
“Malaysian Palm Oil: Enhancing Relationships and Harvesting Opportunities.”

POTS India 2019 was held in the business capital of India, Mumbai, with the objective to give impetus to the 
growth of the Malaysian palm oil industry in this important region. Key stakeholders were given updates on core 
issues, palm oil knowledge, and invited to collaborate.

Many issues were addressed like regulatory changes, 
challenges facing palm oil in terms of misinformation 
on health and environment, the debate of refined 
versus crude palm oil, among others. Nine papers were 
presented, in addition to the keynote address and panel 
discussion. 

7 major industry players sponsored this event that was 
attended by 270 delegates. POTS India received wide 
media coverage, news clippings and 3 one-on-one 
television interviews.

A special luncheon was also organised during POTS 
India to enable the Honourable Minister, captains of the 
Indian oils and fats industry and prominent speakers 
and presenters to discuss and understand the industry 
dynamics and Malaysia’s direction forward. 
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31 JULY
Rendezvous With The Honourable Minister,
Mumbai, India

The Honourable Minister, Madam Teresa Kok, met with 49 food 
and lifestyle bloggers to reinforce the benefits of Malaysian 
palm oil and dispel misinformation and fake news. The bloggers 
were excited to have direct access to the Honourable Minister to 
discuss numerous current issues, together with Malaysian experts 
and dignitaries. The bloggers then posted pictures and articles 
regarding Malaysian palm oil, as well as other relevant issues online 
via their own social media accounts. This created a strong online 
presence for Malaysian palm oil. 

AUG & NOV
Lecture Series: Lourdes Matha Institute of Hotel 
Management & Catering Technology, Kerala, India 
& National Institute of Agri Business Management, 
Jaipur, India

A series of lectures were delivered at the above two Government 
recognised Agri Business Institutes as a part of their education 
curriculum. Disseminating information by guest lectures through 
higher seats of learning brings a sense of credibility and 
authenticity to the science-based benefits of Malaysian palm 
oil. This will shape young minds, who will eventually be a part of 
industry either in supply chain or FMCG industry to favourably 
accept and use Malaysian palm oil.

3 – 5 DEC
Malaysian Palm Oil Educational Module,
Kolkata, India

Lectures by academicians, faculty and MPOC Representative were 
delivered as a part of the study program in 3 Hotel Management 
institutions in Kolkata. Cooking workshops were conducted as part 
of their practical study. These cooking workshops help students 
understand the benefits and cooking properties of palm oil. There 
was the added bonus of food tasting and trying it first hand that 
will impart a better understanding of palm oil to the future chefs. 
Participating students were awarded certificates. 

30 SEPT
Healthy Living With Palm Oil, Mumbai, India

This one-day event was organised by MPOC India in Mumbai. 
There were presentations on the benefits of palm oil and the 
sharing of interesting tips and quick fixes for healthy cooking in 
a fun festive atmosphere. The event garnered a lot of interest 
and enthusiasm for palm oil from the participants and helped 
engage key opinion leaders to convey positive Malaysian palm 
oil message to the elite audience. MPOC India encouraged the 
invitees to post on social media to generate extensive media 
coverage, including coverage in over 100 main newspapers and 
some news portals with readership in the millions. 
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18 – 19 JAN
4th Pakistan Edible Oil Conference (PEOC),
Karachi, Pakistan

The Honourable Deputy Minister of Primary Industries, Dato’ 
Seri Shamsul Iskandar Md. Akin, led an Economic, Promotion 
and Investment Mission to Pakistan, Iran and Turkey. The Deputy 
Minister was joined by Dato’ Dr. Tan Yew Chong, Secretary General 
of the ministry, along with senior officials from MPOC, MPOB, 
MPOA, MTIB, MTC and TAARC. 

The Honourable Deputy Minister was the guest of honour at the 
conference where MPOC Pakistan participated as a Platinum 
Sponsor, and officiated the opening ceremony by delivering a 
keynote address. He stressed that Pakistan is an important market 
for Malaysian palm oil players to collaborate with local companies 
in developing other areas in the oils and fats trade, including 
oleochemicals, biomass utilisation and animal feed, just to name 
a few potential examples.  Datuk Dr. Kalyana Sundram, CEO of 
MPOC, presented a paper on “Diet & Fats – A Dietary Necessity 
or a Health Risk” which is one of the most pressing issues for the 
vanaspati industry in Pakistan. 

FEB – DEC
Social Media Engagement, Pakistan 

2019 was another successful year for MPOC Pakistan’s social media 
platforms (Facebook, Instagram and Twitter). MPOC Pakistani 
Facebook community grew by a robust 29,567 and kept the users 
engaged and wanting more. Palm oil was revealed as the secret 
ingredient in most used products like bakery items, Nutella, 
cosmetics and many more. There were posts to educate the public 
about various aspects of the Malaysian palm oil industry and the 
history of palm oil.

In March, the Raise Your Palms Campaign was launched to 
include International Women’s Day celebration by highlighting 
the achievements and success of Pakistani women for the whole 
month. During Ramadan, a video-based campaign featuring 
recipes and ‘Did you know?’ palm oil facts. The campaign 
generated a very high level of engagement especially the recipe 
videos.
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31 MARCH – 5 APR
Market Interaction and Networking Visit to 
Tashkent, Uzbekistan and Almaty, Kazakhstan 

Uzbekistan and Kazakhstan are emerging as the leading consumers 
of oils and fats in the Central Asian Region. MPOC organised 
a Market Networking and Interaction Visit to Kazakhstan and 
Uzbekistan to increase awareness of nutritional and functional 
attributes of palm oil in food applications among the food industry 
players. This will also address the negative propaganda against 
palm oil in these markets. 7 industry members representing 5 major 
companies from Malaysia joined MPOC on this market interaction 
and networking visit to Uzbekistan and Kazakhstan. 

The programme in Almaty consisted of a Modern Food 
Technologies’ Seminar, and industry interaction and dinner with 
key stakeholders of food and oils and fats association, whereas, the 
programme in Tashkent focused mainly on the industry interaction 
and featured a half day seminar on food formulations with palm 
oil and two sessions of BizMatch with local industry members. 
The programme also included meetings with senior government 
officials and MPOC representatives including the Malaysian 
Ambassador in Uzbekistan.

MAY - DEC
Print Media & PR Campaign, Pakistan

The media campaign for the year 2019 focused on countering 
anti-palm oil sentiments in the Central Asian Region and the 
Punjab Food Authority’s actions against the local ghee industry. 
Print advertisements and articles were released in medical 
journals and lifestyle magazines, popular with decision makers 
and consumers in both markets. This medium was also used to 
communicate numerous health and nutritional advantages of 
palm oil and palm-based products that are being used widely in 
different food industries of Pakistan and Uzbekistan.

18 JULY
3rd Techno-Economic Marketing for Palm
Oil (TEMPO), Lahore, Pakistan

TEMPO (Techno-Economic Marketing for Palm Oil) on the Food 
Applications of Palm Oil in HORECA was attended by 102 
participants representing major restaurants and processed food 
and edible oil companies of Lahore. 5 papers were presented 
by local and international speakers on the food industry in 
Pakistan, role of Malaysian palm oil in global oils and fats market 
and food applications of palm oil and superiority of palm oil as 
frying oil. This event was concluded by an interactive questions 
and answers session where delegates enthusiastically enquired 
about various aspects of palm oil and its suitability in food 
industry. 
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JAN - DEC
Social Media Engagement

MPOC Dhaka office used social media to target 40 
million users especially Facebook, YouTube, Web Portal, 
to name a few. The main objective of the programme 
was to create a positive acceptance for palm oil and its 
beneficial attributes. This will also create a strong foothold 
for Malaysian palm oil, among the young and educated 
segment of the population. Positive results were recorded 
through the 2.5 million Facebook reach, and close to 1 
million YouTube views.

20 MARCH – 25 MAY
MPOC-MEIZAN Joint Promotion for Factory Workers  
 
The objective of the activity was to influence consumers who buy 
any type of cooking oil towards palm olein brands, and to extend 
promotional support to producers of local palm olein brands. 

Programmes were jointly undertaken with local leading palm olein 
brand MEIZAN, targeting various segments. The big segment was 
the ready-made-garment workers. Activities organised for this 
segment were held in Gazipur, near Dhaka, targeting 52 ready-made 
-garment factories, covering close to 150,000 workers from March 
21 to May 23, 2019 for a total of 52 days. Through this programme, 
a considerable number of the target segment were reached and 
educated about palm oil and its benefits as the ideal cooking oil. 

4 MAY – 1 JUNE
Print Media Campaign During Ramadan 

Print media campaign was used to target approximately 50 
million readers of leading dailies. 6 insertions were placed 
in leading Bengali and English dailies to build a positive 
perception about Malaysian palm oil among the educated 
segment of the consumers, who are also the opinion leaders 
of the society. Print media campaigns have a far-reaching 
impact as the insertions are supplemented by articles and 
write-ups on palm oil nutrition and health benefits.
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Malaysian palm oil exports to the region 
in 2019 declined by 10.50% or 197,202 
tonnes, due to the significantly lower 
imports by Saudi Arabia that dropped by 
55.62% or 206,558 tonnes. Saudi Arabia 
mainly imported Indonesian palm oil that 
was sold at a discount. This resulted in 
an increase by 79.64% or 262,000 tonnes 
compared to only 67,000 tonnes of 
Indonesian palm oil imported in 2018.

Turkey continued to lead the regional market 
in Malaysian palm oil imports that went up to 
709,262 tonnes in 2019, an increase of 12.2%.  
Malaysia dominated this market with a share of 
96.5% as it benefitted from the duty advantage 
under the Malaysia-Turkey FTA signed in 2015.   
However, it should be noted that the Indonesian 
government is also trying to secure a similar 
agreement with Turkish government. 



55
ANNUAL
REPORT

2019

Imports of Malaysian palm oil by Iran were 
fairly consistent with an increase of 7% or 
33,746 tonnes. UAE and Qatar also registered 
an increase of 30.9% and 22.4% respectively. 
Besides Saudi Arabia, Indonesian palm oil 
also has a strong presence in the UAE.  Other 
markets for Indonesian palm oil include Oman 
and Yemen.

RBD palm olein accounted for the most palm oil 
fraction going into the region.  Most of it went to 
Turkey and Iran that accounted for 77.98% of the 
total RBD PL.

CPL imports dropped tremendously, owing to 
the growth of CO / DPL (Cooking Oil) and RBD 
PL imports.
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17 – 25 JAN
The Honourable Deputy Minister’s Trade 
and Economic Mission to Iran and Turkey

A trade and economic mission to Iran and Turkey was 
organised by the Ministry of Primary Industries (MPI). 
In Iran, delegates from MPI, lead by the Honourable 
Deputy Minister, Datuk Seri Shamsul Iskandar Md Akin 
started the mission by visiting the Ministry of Foreign 
Affairs, followed by a visit to the Ministry of Trade and 
Industries, and Iranian Food and Drugs Authority. These 
visits focused on improving bilateral trade between 
Iran and Malaysia, as well as palm oil related issues, 
especially on the import quotas imposed by the Iranian 
government. A dinner was hosted to meet prominent 
members of the Iranian oils and fats industry.

The mission then continued to Turkey, where meetings 
with commodities stakeholders from the timber and oils 
and fats industries, as well as palm oil stakeholders were 
organised. Various issues were raised such as 3-MCPD, 
trans fats and sustainability as Turkish industry members 
also export their products to EU countries. 

An interview with Turkey’s national TV station, TRT, was 
also arranged for the Honourable Deputy Minister, 
where he talked about Malaysia’s trade with Turkey, 
especially on palm oil. The interview was aired on a 
special segment, “Money Talks” during the news. The 
mission to Turkey concluded with a dinner meeting with 
Malaysian diaspora in Istanbul.

JAN - DEC
Social Media

Social media was an on-going programme 
throughout the year to disseminate positive 
palm oil benefits to Turkish consumers. 
Active social media engagements were 
made on Facebook and Instagram, and a 
new consumer-centric website was launched. 
Palmyagidunyasi.com was aimed primarily at 
Turkish consumers and posts were in the local 
language.
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23 – 24 APR
POTS Saudi Arabia 2019, Jeddah, Saudi Arabia

The Kingdom of Saudi Arabia (KSA) is one of the leading 
importers of Malaysian palm oil in the region. Palm Oil Trade 
Fair and Seminar (POTS) Saudi Arabia 2019 was held in Jeddah, 
with the main objective to give accurate information on palm oil, 
especially in food amid the government’s plan to ban partially 
hydrogenated oil in industrial fats. The Honourable Datuk Seri 
Shamsul Iskandar Md Akin, Deputy Minister of Primary Industries 
officiated the seminar, after the warm welcoming remarks by 
Syeikh Mazen Baterjee, Vice Chairman of Jeddah Chamber of 
Commerce and Industry (JCCI). Eight papers were presented at 
the seminar on trade, market outlook and nutrition.

A visit to King Abdulaziz Port was arranged to give the 
delegations some ideas on potential physical investment 
opportunities to leverage on KSA’s growing market. POTS 
programme was later concluded with a visit to the Arab 
Malaysian group packing plant at Yanbu.

19 – 22 FEB
Gulfood 2019, Dubai, UAE

Gulfood is one of the biggest food expos in the world, 
boasting around 5,000 exhibitors from 120 countries. 9 
companies participated with MPOC at the booth under 
MATRADE’s Malaysian Pavillion. Agri Asia Sdn Bhd, Delima 
Oils Sdn Bhd, Eezdee Intrade Sdn Bhd, Inno-Wangsa Oils 
& Fats Sdn Bhd, Muhibah Oil Sdn Bhd, MY Flexitank Sdn 
Bhd, Nutrix Plantation Sdn Bhd, Palmtop Sdn Bhd, SOP 
Nutraceuticals Sdn Bhd together with MPOC met important 
industry members in the region such as IFFCO, ADVOC, and 
Savola Group to get some market insights on issues, and to 
build business relationships.

SEPT 2019 – JUNE 2020
University Programme with MUMSAD,
Istanbul, Turkey

The Margarine Manufacturer Association (MUMSAD) 
has 14 companies and 31 members, comprised leading 
oils and fats manufacturing companies in Turkey, the 
main users of palm oil. In their effort to educate the 
next generation of food technologists, food engineers 
and culinarians, a series of lectures were held with 
local universities across the country. Palm oil has been 
one of the important components in margarine and 
industrial fats manufacturing and it is important that the 
right information is disseminated. MPOC had provided 
relevant slides and contents to ensure the information 
on palm oil is accurate while answering some important 
issues such as trans fats, 3-MCPD and sustainability. 
31 universities were targeted within 9 months.
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17 OCT
Palm Oil Health Seminar and Dialogue,
Riyadh, Saudi Arabia

Acting on the feedbacks that were received during POTS and a local 
seminar by the Saudi Food & Drug Authority, a seminar and dialogue 
with Saudi Arabia’s food authorities was organised in Riyadh to 
dispel the misconception that palm oil is solid and unhealthy. This is 
to avoid future negative policies by the government of the Kingdom 
of Saudi Arabia in relation to the partially hydrogenated oil ban in 
2020. The event was supported by the Saudi Society for Food and 
Nutrition. Four papers focusing on palm-based research in nutrition 
were presented to the participants from the Saudi Food & Drug 
Authority, Ministry of Health, Ministry of Agriculture and the Society 
for Food and Nutrition.

18 - 20 OCT
Malaysian Palm Oil in Professional Kitchen 2019, 
Doha, Qatar

Qatar is one of the potential markets for Malaysian palm oil growth 
in the region. As the government is pushing for self-sufficiency 
by approving 22 food factories, there is a unique opportunity for 
Malaysian palm oil to provide the oils and fats solution to Qatar. 
There were market visits, a seminar in Doha and a programme in 
collaboration with the Qatar Professional Culinary Association that 
focused on the use of palm oil in professional kitchen.

The half-day seminar also focused on the economic and technical 
advantages of palm oil and palm oil products to executive chefs 
and local food distributors. Five presentations were made, including 
video presentations and a cooking demo of local and international 
cuisines using palm oil, provided by a palm oil local partner. 

6 – 10 NOV
Mersin Food Exhibition 2019, Mersin, Turkey

Mersin is one of the biggest palm oil importing states in Turkey, 
as one-third of palm oil and palm products are imported 
via its port. Mersin served as a distribution hub for local 
confectionery users in Karaman and Gaziantep, and re-exports 
to neighbouring countries such as Syria and northern Iraq.

The exhibition, in collaboration with MATRADE, served to 
communicate positive information on palm oil and to connect 
with local food manufacturers that participated in the same 
event.  A visit to Mersin Port Authority was arranged to 
gather information and potential issues of palm oil coming 
into Turkey. Visit to prominent oil manufacturer, Unat Oil and 
Food Industries Inc was also made, as it also supplies the local 
confectionery industries while re-exporting to Syria and Iraq.



59
ANNUAL
REPORT

2019

MARKET
OVERVIEW

MIDDLE EAST-
WEST
OF SUEZ

2019 saw the imports of Malaysian palm oil 
by major markets in the North African region 
declined by 39.47%, particularly due to the 
drop in import by Djibouti and Ethiopia. 
In 2018, both these countries accounted 
for 63.79% of the total Malaysian palm 
oil imports but in 2019 it had reduced to 
just 117,073 tonnes, representing 33.82%. 
Ethiopia, facing a foreign currency shortage, 
had reduced its imports of Malaysian palm 
oil tremendously showing a decline of 
56.44% or 83,890 tonnes. 

Djibouti, a palm oil processing center and 
gateway to the Ethiopian market, was also 
affected by the Ethiopian crisis, and registered 
imports of only 64,757 tonnes, which was 
56.44% lower than 2018. 

Somalia rose to the top of the importers table 
with a volume of 93,456 tonnes of Malaysian 
palm oil, a 19.92% increase in uptake. The 
Egyptian market had also recorded a 26.15% 
increase in imports of Malaysian palm oil despite 
the market being dominated by Indonesian 
palm oil. Other markets with positive uptake of 
Malaysian palm oil were Algeria, Sudan, Libya 
and Tunisia but they accounted for only 13.22% 
of the total Malaysian palm oil exported into the 
North African market.
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Overall there was a decline in the volume of Malaysian palm oil products imported. RBD PL, was 
the highest imported fraction in the region and accounted for 73.45% of the total imports, while 
the remaining 27% was attributed by RBD PO, RBD PS and others. 
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JAN – DEC
Social Media & Consumer Engagement,
West of Suez

MPOC Cairo continued to disseminate information and promote 
Malaysian palm oil through online social media channels.
Impressive number of followers were recorded for MPOC Cairo 
Facebook page with more than 250,000 likes and 404,242 total 
reach. Apart from Facebook, the promotional information were 
expanded through other channels such as Instagram, YouTube 
and Pinterest. 

24 – 28 FEB
Market Visit and Assessment to Algeria, 
Algiers, Algeria

This market visit to Algeria was timed to be in conjunction with 
Djazagro Exhibition 2019 to meet several companies related to 
food processing, as well as to meet key players from the industry 
in Algeria for the latest updates on issues related to the Algerian 
oils and fats market, especially palm oil. MPOC Cairo extended 
the invitation to a Malaysian company, Agri Asia Group Sdn 
Bhd, to participate in the market visit with MPOC Cairo to build 
business relationships with the Algerian oils and fats industry 
players. 

25 JULY
Palm Oil Lecture and Interaction with ECA,
Sharm El Sheik, Egypt
MPOC Cairo collaborated with the Egyptian Chefs 
Association (ECA) in organising an educational lecture 
series on the use of palm oil in cooking and food 
preparation for chefs. The programme also included 
talks on the nutritional and economical benefits of 
palm oil, theoretical/practical applications and cooking 
demonstration session. 

The programme was attended by 17 chefs representing 11 
Hotels in Sharm El Sheikh. MPOC Cairo also collaborated 
with Mac World Industries Sdn Bhd, a Malaysian supplier 
with representation in Egypt. The event provided a good 
platform to promote their products to the Egyptian chefs 
during the frying demonstration and food tasting.
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16 SEPT
In-House PO Briefing, Kalubia, Egypt

The in-house briefing session was conducted at The Arab Dairy 
Products Co.factory in Kalubia. MPOC Cairo collaborated with 
Prof. Dr Adel Gabr Abdel-Razek, an expert in palm oil applications, 
who is also an Associate Professor of Food Science and 
Technology at the Fats and Oils Department, National Research 
Centre (NRC), to implement this session. A Malaysian company 
which has representative in Egypt, Mac World Industries Sdn Bhd, 
was invited to attend and introduce palm oil-based products to the 
audience. The session was attended by 14 personnel representing 
production, quality control and R&D, and was well received by the 
attendees. Many inquiries during the question and answer session 
focused on quality of products and health benefits.

AUG – OCT
Study On Palm Oil Potential In Cheese Industry
In Egypt

The total cheese production in Egypt is estimated to be more 
than 700,000 tonnes and still increasing. The total palm oil 
usage claimed by local industry players is more than 200,000 
tonnes a year. Some areas still needed to be identified in greater 
detail especially regarding the contents of fats and palm oil in 
the production of cheese. This industry has enormous potential 
and will support the use of palm oil in Egypt. Several local 
companies and cheese products have already been identified to 
help expand the palm oil market in Egypt.

29 SEPT – 3 OCT
Minister’s Trade Mission to Ethiopia, 
Addis Ababa

The Honourable Minister was accompanied by the Director 
General of MPOB, CEO of MPOC and several officers from 
MPOB and MPOC in a trade mission to Ethopia. Several 
programmes were conducted including bilateral meetings 
with the Ministry of Trade (MoT), The Food, Medicine 
and Health Care Administration and Control Authority 
(FMHACA), Malaysian Palm Oil Networking Dinner 
and Dialogue with Ethiopian Medical Association, and 
Malaysian Palm Oil Techno-Economic Seminar with local 
government officers and authorities.

MPOC also hosted the Malaysian Palm Oil Dinner and 
Dialogue and The Malaysian Palm Oil Techno-Economic 
Seminar which were held at Sheraton Hotel, Addis 
Ababa. The two events were attended by 100 participants 
representing the edible oils industry players, food 
manufacturers, government agencies and academicians.  
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EU imports of major vegetable oils 
registered a positive increase of 10.29% or 
1,066,000 tonnes based on preliminary data 
as reported (Table 1). 

Palm oil imports from Malaysia went up 
from 1,912,000 tonnes in 2018 to 2,094,000 
tonnes in 2019, reflecting a significant 
increase of almost 10%. Overall, preliminary 
data had shown that total palm oil imports 
into the EU had increased to 8,550,000 
tonnes in Jan-Dec 2019 from 8,176,000 
tonnes during the same period of last year.

Exports of Malaysian palm oil to the European 
region increased by 139,760 tonnes or by 6.94% 
for a total of 2,154,734 tonnes from 2,014,974 
tonnes registered during the same period in 
2018. 

The Netherlands, Spain and Italy continue to be 
the top three major importers of Malaysian palm 
oil in the EU. Increased usage of palm oil for 
biofuel production was registered in countries 
like Spain and Italy. 

Registered decrease of Malaysian palm oil 
intake was reported in the Netherlands, Sweden, 
Ukraine, Russia, United Kingdom, Bulgaria, 
Croatia, Greece, Switzerland, France, Czech, 
Bosnia-Herzegovina, Malta, Estonia, Norway and 
Slovenia. 

63
ANNUAL
REPORT

2019



64
ANNUAL
REPORT
2019

EUROPE



65
ANNUAL
REPORT

2019

Malaysia’s exports of crude palm oil as well as 
PFAD/PAO recorded an increase. Exports of RBD 
palm olein, RBD palm oil and RBD palm stearin 
however registered reductions of 22,276 tonnes, 
87,301 tonnes and 6,696 tonnes respectively. 

Russia imported 967,612 tonnes of palm oil over 
the period of January-November 2019. This was 
an increase of 2% from 946,410 tonnes imported 
during the same period of last year. Out of the 
total imports, 863,700 tonnes were imported 
from Indonesia, while 21,464 tonnes were 
imported from Malaysia. 

Imports of certified palm oil (RSPO and ISCC 
certified) by the EU continued to be on the 
upward trend that saw an increase of 53.19% 
or by 270,205 tonnes throughout 2019. Higher 
uptake was recorded mostly into Spain and Italy 
where palm oil was utilised in the energy sector. 
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JAN – DEC
Social Media Campaign & Consumer 
Engagements, Brussels, Belgium

MPOC Brussels worked diligently on improving 
consumer perceptions of Malaysian Palm 
Oil through campaigns via its social media 
platforms, including Facebook, Twitter, 
Instagram, YouTube, and LinkedIn. Multi-lingual 
consumer engagements in various languages, in 
addition to English, were also used.

JAN – DEC
Meetings in the Malaysian Embassy in 
Paris, France

MPOC Brussels briefed HE Dato’ Azfar Mohamad 
Mustafar, the Malaysian Ambassador to France on 
various issues affecting palm oil in France and the EU. 

Meetings were held with the following organisations 
throughout the year:
• European Palm Oil Alliance (EPOA) Steering   
 Committee 
• European Sustainable Palm oil Advocacy Group  
 (ESPOAG) 
• Federation for European Oil Protein Meal Industry  
 (FEDIOL)
• The National Alliances on Sustainable Palm Oil  
 from:
 • Belgium
 • France
 • Spain
 • Germany
 • Switzerland

JAN – DEC
Meetings of Malaysian Agencies, 
Brussels, Belgium

The sessions, chaired by HE Dato’ Hasnudin 
Hamzah, the Malaysian Ambassador to the 
EU and Belgium, discussed palm oil-related 
issues in the EU-28. A suitable action plan to 
engage officials from all three EU Institutions 
(Commission, Parliament and Council) 
including specific MEPs was worked out. 
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4 – 13 MARCH
MPI Secretary General Visit to Belgium
and Netherlands 

The Secretary General was on official visits to the EU 
Member States, Belgium and Netherlands. The objective 
of the visit was to address the issues raised in the EU 
Delegated Act with the relevant EU institutions in Brussels. 
In the Netherlands, the visit focused on collecting 
feedback from industry members on the 3-MCPD issue.   

6 – 10 MARCH
ITB – The World´s Leading Travel Trade Show, 
Berlin, Germany 

This year´s ITB theme was on sustainability. The topics 
of rising CO2 levels, over-consumption of resources and 
effects on eco-systems prominently stood out at ITB. Many 
tourism companies increasingly focused on intelligent and 
sustainable systems for managing tourism flows. 

7 – 9 MARCH
World Food Warsaw Exhibition,
Warsaw, Poland 

The event provided a platform to connect with over 6,000 
food and beverage industry buyers operating in Eastern 
Europe. 2019 recorded participation of 350 exhibitors from 
25 countries, with a total of 6,500 visitors attending.

MPOC coordinated the participation of five companies under 
the Malaysian Pavilion: 
• East Asia Palm Products Sdn Bhd 
• ExcelVite Sdn Bhd 
• Global Specialty Ingredients (M) Sdn Bhd
• Mac World Industries Sdn Bhd
• Malaysia External Trade Development Corporation   
 (MATRADE)

In summary, the food industry in Europe considers 
certification like MSPO a valuable effort, especially the 
industrial sectors that are re-exporting palm oil products 
to other countries outside the EU. However, within the EU 
itself, the impact of sustainable certified palm oil among the 
consumers is still very low due to a lack of awareness.
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4 APR
Platts Biofuels Conference, 
Geneva, Switzerland 

The conference attracted vital stakeholders from the biofuels industry across 
Europe and globally. The conference’s agenda offered a broad perspective 
of the biofuels market, including new developments, trends, and outlook. 
The hot topic of the conference was the Renewable Energy Directive (RED) 
and Delegated Act, that were intensely debated between the European 
Commission, the European Parliament and the Council of the EU.

8 – 10 APR
CPOPC Mission, Brussels, Belgium 

The Joint Mission of the Council of Palm Oil 
Producing Countries (CPOPC) led by His Excellency 
Darmin Nasution, Coordinating Minister for 
Economic Affairs of the Republic of Indonesia visited 
Brussels. Malaysia was represented by Dato’ Dr Tan 
Yew Chong, Secretary-General of the Ministry of 
Primary Industries. Colombia, acting as an observer 
country, was represented by His Excellency Felipe 
Garcia Echeverri, Ambassador of Colombia to the 
Kingdom of Belgium and Head of the Mission of 
Colombia to the European Union. The mission 
aimed to pose a strong challenge to the Delegated 
Regulation Supplementing Directive 2018/2001 of 
the European Union Renewable Energy Directive 
II (the “Delegated Act”) and engage in dialogue 
with EU leaders to express grave concerns. The 
meeting agreed to jointly address discriminatory 
measures arising from the Delegated Act with the 
EU authorities. 

4 – 14 MAY
MPI Ministerial Mission to Europe

The Honourable Minister of Primary Industries with 
her entourage of senior officials from the ministry, 
Malaysian Palm Oil Board (MPOB), Malaysian 
Palm Oil Council (MPOC) and Malaysian Palm Oil 
Certification Council (MPOCC) were on official 
visit to EU Member States, Italy and Vatican City, 
Germany, Belgium, and the UK. 

The objectives of the visit were to address the issues 
raised in the RED II with relevant EU institutions in 
Brussels and the governments of selected member 
states. 

In Italy, where the delegation met the Under-
Secretary of the Foreign Affairs Ministry, Manlio Di 
Stefano, and the Minister of Environment, Land and 
Sea Protection, Sergio Costa, the Minister said the 
response was very positive.

President of the Foreign Affairs Committee of the 
Italian Parliament, Marta Grande, had suggested 
the formation of an Italy-Malaysia parliamentary 
friendship group where the Italian parliamentarians 
could visit Malaysia and understand the oil palm 
cultivation, as well as Malaysia’s efforts to replant 
its forest. The senior officials at the Vatican had 
proposed the setting up of a team of scientists 
from the Academy of Science of the Vatican 
to evaluate Malaysia’s report on red palm oil. 
European lawmakers and journalists will be invited 
to visit Malaysia to have a clearer picture of all the 
sustainability efforts.

The Minister also met with the British Minister for the 
Department of Environment, Food and Rural Affairs, 
Therese Coffey, as well as with Minister of State and 
the Pacific, Mark Field.
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14 JUNE
Sustainable Palm Oil Dialogue, 

Utrecht, the Netherlands  

Some key takeaways from this annual event were the importance of 
building strategic partnerships, making information useable, as well as 

traceable data that is trustworthy. Innovations must be scalable to reach 
more farmers and to lower monitoring costs. The challenge is how to  

incentivise farmers to refrain from deforestation.

5 – 9 Oct
ANUGA 2019, 
Cologne, Germany

MPOC participated in ANUGA under the Malaysian Pavilion coordinated 
by MATRADE.  A total of four palm oil exporters joined MPOC at this 
exhibition: Agri Asia Group Sdn Bhd, Inno-Wangsa Oils and Fats Sdn, 
Mac World Industries Sdn Bhd and Nutrix Plantations Sdn Bhd. More 
than 100 inquiries on palm oil and its products were received from 
traders, manufacturers and end-users over the 5-day exhibition. Popular 
products in demand were palm olein for cooking oil, shortening and 
margarine. Despite the on-going campaigns against palm oil, none of 
the visitors to the booth spoke negatively about palm oil. In fact, most 
of the serious buyers would like to procure the palm olein and other 
palm oil products immediately for trading and re-exporting purposes. 

13 JUNE
Multi Stakeholders Meeting, Utrecht, 
the Netherlands 

The government of the Netherlands, as Chair of the Amsterdam 
Declarations Partnership (ADP), hosted the ADP Multi-Stakeholder 
Meeting that formed part of the ADP International Sustainability 
Week. The ADP welcomed 285 participants from 29 countries, 
including consumer and producer countries and representatives 
from all stakeholder groups. They emphasised the shared 
responsibility across supply chains, from both producer and 
consumer countries.

12 – 19 OCT
Secretary-General of MPI Visit to 
France, Poland and the UK 

The mission led by Dato’ Dr Tan Yew Chong accomplished its 
objectives. The working visit demonstrated the willingness of Malaysia 
to resolve challenges in a diplomatic manner. It had also enhanced and 
strengthened the bilateral relationships with some EU Member States. 
The co-chairing of the 4th Malaysia-France Joint Committee on Palm 
Oil Cooperation and a series of meetings in Paris with Members of 
the French Senate and National Assembly, government officials and 
private sector leaders provided the platform for Malaysia to express its 
disappointment with legal developments to remove tax incentives for 
palm biodiesel. 

In Poland, the Malaysian Palm Oil Roundtable Dialogue was part of 
the on-going efforts to promote Malaysian palm products to ensure 
continued market access of Malaysian palm products and to explore 
new markets.
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5 – 6 MARCH
Meeting With Rusagro Group,

Kuala Lumpur, Malaysia 

A series of meetings between Malaysian suppliers and a new Russian 
company, Rusagro Group took place in Kuala Lumpur. The recent merger 
of two big companies, Rusagro Group and SolPro Holding, means great 

potential for an increase in Malaysian palm oil exports, as these two 
companies have an aggregate monthly import of 20,000 tonnes. MPOC 
Moscow paved the way for the new company to be interested in direct 

purchases from Malaysia. 

27 JULY
Meeting With Yerlan A. Baidaulet, 
CEO, The Islamic Organization for Food 
Security, Nur Sultan, Khazakhstan 
 
MPOC Moscow met with Yerlan A. Baidaulet, CEO 
of the Islamic Organisation for Food Security to 
discuss cooperation in promoting palm oil in CAR 
countries. The meeting was positive and MPOC 
Moscow furnished Yerlan Baidaulet with all the 
information on Malaysian palm oil.

1 APR
Eurasian Forum Of Modern Food 
Technologies, Almaty, Kazakshtan

MPOC Moscow and the Oil and Fat Union of 
Kazakhstan invited Malaysian suppliers and traders 
to participate in the Eurasian Forum of Modern 
Food Technologies in Kazakhstan This provided an 
excellent platform for Malaysian industry members 
to enhance their exports to the growing market 
of Kazakhstan, and capitalize on the network of 
MPOC. Representatives of dairy, oils & fats and 
food industry officials of Kazakhstan attended the 
Forum. Representatives from Oil-and-Fat Union, Milk 
Union and Confectionary Union of Kazakhstan also 
participated in the event, as well as government 
officials from Ministry of Agriculture, Health and other 
related institutes. 55 people attended, including 9 
delegations from Malaysia and 2 TV journalists.
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18 – 19 APR
Seminar On New Technological Solutions For Oils 
And Fats Industry Of Ukraine, Kharkov, Ukraine

The National Technical University, “Kharkiv Polytechnic Institute” 
invited MPOC Moscow to present on palm oil products’ food and 
non-food technology and marketing during the seminar. It was 
organised in collaboration with the Association Ukroliyapro where 
industry specialists attend to improve their skills. The seminar 
covered topics such as advanced technologies, equipment,
quality methods and regulatory and legislative framework.

22 MAY
Culinary Show, Moscow, Russia

MPOC Moscow organised a culinary show at the biggest 
culinary studio in Europe, Culinary On Link. Malaysian palm 
oil was introduced as a healthy, high quality product widely 
used by chefs in Asia and all over the world. More than 
20 people including 15 journalists, blogger, social media 
marketing specialists, representatives from the industry 
and the dairy industry attended the event. EFKO Group 
co-sponsored the event, and DairyNews, the event media 
partner, provided 3 free publications.

26 – 29 MAY
Dairy Olympics, St.Petersburg, Russia

MPOC Moscow was invited to participate in the biggest dairy 
event in CIS and Eastern Europe - Dairy Olympics. More than 400 
people attended for the first time including top officials from Russia 
and Belarus. MPOC Moscow actively participated in discussions 
related to the palm oil market, applications practice, and regulation 
procedures. MPOC Regional Manager Moscow also presented a 
paper about role of oil palm products in cattle breeding. 

20 MAY
Russia - Malaysia Export Forum,

Moscow, Russia

The Business Council for Cooperation with Malaysia was created 
under the auspices of the Russian Chamber of Commerce and 
Industry (RFCCI) to support initiatives by Russian companies to 
promote their products and services in Malaysia. The Business 

Council, a non-profit organisation, organised the Malaysia Export 
Forum. It was aimed at developing direct business contacts to 

promote business interests and facilitate trade between the two : 
Russia and Malaysia. MATRADE was invited to join the event as a 

speaker on behalf of MPOC. 
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5 SEPT
7th International Black Sea Oil Trade Conference, 
Kiev, Ukraine
 
The Black Sea Oil Trade Conference 2019 is annually attended by 
producers and crushers of oilseeds, traders, enterprises for deep 
processing of vegetable oils, investment companies, banks, legal, 
shipping, brokerage, insurance, surveyor and other companies. 
It was organised by UkrAgroConsult, that specialises in the 
agricultural markets of Ukraine and the countries of the Black Sea 
region. The event was supported by the Ministry of Agriculture of 
Ukraine, Association “Ukroliyaprom”, Ukrainian Grain Association 
(UGA), and Reuters. 

MPOC had a slot in a panel discussion followed by a roundtable on 
the latest issue - legislation amendments on setting upper limit of 
some contaminants - 3-MCPD and GE. MPOC speakers, Dr Ruslan 
Abdullah, MPOC Director of Science & Environment and Dr Pietro 
Paganini, gave presentations on the issue of food contaminants 
explaining to the audience that Malaysian palm Industry ensures 
the safety of palm oil usage for food purposes. This is guaranteed 
by the highest quality of oil and best practices applied in Malaysia.

26 - 28 JULY
Series of Seminars in Kazakhstan, 
Nur Sultan, Kazakhstan 
 
As an invited expert speaker, MPOC participated in a series of 
seminars organised in conjunction with NPP RK “Atameken”. The 
national chamber of entrepreneurs of the Republic of Kazakhstan, 
Atameken, is a non-profit organisation created to strengthen the 
negotiating power of businesses with the Government of the 
Republic of Kazakhstan and government agencies. The main task of 
Atameken is to protect the rights and interests of businesses and to 
ensure wide coverage and involvement of all entrepreneurs in the 
process of forming legislative and other regulatory rules for business 
operations. 

17 – 23 JULY & 16 AUG
Media Promotions:  
Response to VAT change
 
MPOC Moscow published a series of press releases to protest against 
the unfair VAT increase on palm oil: 
• Malaysian Council of Producers asked Deputies of the State Duma  
 to stop the rhetoric against palm oil
• Malaysia considers the discrimination of palm oil will hit on import  
 substitution in the Russian Federation
• Discrimination against palm oil in Russia is unacceptable

These press releases were highlighted in publications such as 
News.ru, INTERFAX, MilkNews, DairyNews.ru, to name a few. MPOC 
Moscow also arranged for interviews on federal TV channels RBC and 
MIR 24 with Regional Manager of MPOC Moscow and Dr Bessonov, 
MPOC’s Experts Panel, to explain the unfairness of the proposed VAT 
increase on palm oil.
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23 – 24 OCT
4th Food Industry Conference,
St.Petersburg, Russia

The International Conference on the “Oil and Fat Industry” is an 
effective platform for dialogues with the industry members. The 
organiser Sfera Publishing House Ltd invited MPOC representatives 
to participate as expert speakers. The topic was the recent decision 
of the EEC on the sanitary norms and rules. MPOC also presented 
4 papers. MPOC Russian experts presented two papers on the 
current situation in the Russian oils and fat industry, and international 
speakers presented two papers on the outlook of this situation in 
Europe. In addition to this, the organiser also uploaded a video on 
the website and published an article prepared by MPOC
Moscow on the issue of 3-MCPD and GE.

26 NOV
Roundtable With Feed Producers, Voronezh, Russia

MPOC co-organised the roundtable with the biggest regional importer 
of palm oil, the EFKO Group. Panel expert of MPOC, Sergei Mikhnyuk, 
CEO of National Feed Union, made a presentation at the roundtable on 
the effectiveness of using palm oil products in the preparation of animal 
feed, based on market research and scientific evidence.

12 – 19 DEC
MPOB Market Visit, Moscow, Russia

Dr Puah Chiew Wei and Rafiza Mazlan of MPOB visited Moscow and 
had a number of meetings with state authorities and industry members 
organised by the Embassy of Malaysia, and supported by MATRADE 
and MPOC. Meetings were organised with officials from Eurasian 
Economic Council, Rusagro Group, Oils and Fats Union of Russia and 
EFKO Group,

JAN – DEC
Media Activity in 2019

92 articles were released in various publications in 2019. Marked views 
are 61,139. Potential views are more than 27,500. Total audience 
of commercial publications on TV Channels and in press media is 
360,910,000 people. The strategy of 2019 was to present palm oil 
with an eye-catching and interesting titles. This method gave great 
feedbacks that highlighted palm oil use in food, and having a lot of 
reposts of the publications. The articles with analytics and comparison 
between palm oil and the other fats have the most number of reposts.

SOCIAL MEDIA
MPOC Moscow social media platforms recorded a total of 76,901 
followers. These are from Telegram which register 2,354 subscibers, 
Facebook with 37,484 followers and Instagram with 37,063 followers.
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Sub-Saharan Africa recorded a total import 
of 2,015,196 tonnes of Malaysian palm oil 
in 2019. This represented a drop of 311,743 
tonnes from 2,326,939 tonnes or down by 
13.4% recorded in 2018. Countries that 
recorded a substantial decline in Malaysian 
palm oil imports include Benin, Ghana, 
Cote d’Ivoire, Senegal, Togo, Kenya and 
Mozambique. Benin is the transit hub for 
palm oil imports into the West African 
countries.

The drop in Malaysian palm oil imports into the 
region corresponded with the rise of imports 
from Indonesia, which increased by 8.62%. 

Kenya, a traditional major buyer of Malaysian 
palm oil in the East African region, imported 
193,340 tonnes in 2019, which was 18% less 
compared to 2018. 

Tanzania and South Africa continued to maintain their status as the top three importers of Malaysian 
palm oil. Tanzania registered only a slight increase in Malaysian palm oil imports due to the import tax 
hike for palm oil by the Tanzanian government. Mozambique registered a drop in Malaysian palm oil 
imports due to the Indonesia-Mozambique preferential trade agreement (PTA). Nigeria was also the top 
importer of Malaysian palm oil in the Sub Saharan African region with 286,964 tonnes or an increase of 
18.4%.
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In terms of products, RBD Palm Olein and Crude 
Palm Oil/CPL continued to be the top categories 
of Malaysian palm oil products exported into the 
region, representing 45% and 39% respectively. 
However, CPO/CPL export dropped by 20.5% 
from almost 1 million tonnes last year to 794,444 
tonnes in 2019. Benin reduced its imports of 
RBD palm olein from 167,957 tonnes to 97,663 
tonnes.

However, Tanzania increased its imports of RBD 
palm olein to 182,024 tonnes from 106,689 
tonnes in 2018.  Angola also increased its 
imports of RBD palm olein to 128,404 tonnes 
from 87,768 tonnes in the previous year, 
while South Africa imported 68,982 tonnes of 
Malaysian RBD palm olein last year.
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JAN – DEC
Social Media Engagement 2019

MPOC Ghana had continuously reached the public through 
social media. This year a new concept was introduced, asking 
Africans to own palm oil as the native oil of Africa. It is a 
message from Malaysia “acknowledging that we got the seeds 
from Africa, and that we are giving back to you in a premium 
form, in the form of Malaysian palm oil”. Accepting Malaysian 
palm oil as their own oil will be a great tool in reaching out 
to more consumers. This visual concept alone in Facebook 
reached 12,579 likes within 2 weeks in the first quarter of the 
year. To-date, likes on Facebook were recorded at 615,981  
and over 25,840 for the postings.

18 – 27 JAN
Market Visit to South Africa, Johannesburg,
Pretoria and Durban
  
Several meetings were organised with various important parties 
including local industry players, Malaysian industry players and 
Malaysian government officials in South Africa. These meetings 
were held to rebuild network with the new MPOC Regional 
Director, and to stress that MPOC is ready to provide support to 
the industry members on matters relating to Malaysian palm oil. 

APR – JUNE
Cook with Malaysian Palm Oil Series,
South Africa 

Two cooking demonstrations were held in South Africa in 
the 2nd quarter of the year to encourage and increase the 
usage of Malaysian palm oil in daily cooking. MPOC Ghana 
successfully held cooking demonstrations for locals in 
Johannesburg and Durban.
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27 APR
Fanpalm Gardens Community, Durban, South Africa

A cooking demonstration was organised for the ladies of Fanpalm 
Garden Community. Participants were briefed on the applications 
of palm oil and its health benefits. A demonstration using Malaysian 
palm oil to deep fry samosas was held. The result of this lively event 
was the ‘feel good’ factor amongst the participants and the success 
in promoting Malaysian palm oil. 

27 APR
Palmview Secondary School Students, 
Durban, South Africa

Palmview Secondary School held their quarterly practical for their 
hospitality students from Grade 11 & 12. MPOC Ghana was invited 
to educate students on palm oil usage in the theory slot, and 
demonstrated using palm oil to make quiche and focaccia bread in 
the practical part of the session. In total about 30 students attended 
the slot and was well received by students and educators. 

27 – 29 JUNE
ASEAN Festival, Pretoria, South Africa

MPOC Ghana participated in the 3-day ASEAN Festival at the 
busy Brooklyn Mall in Pretoria. Palm products, promotional items 
and banners were displayed, including a cooking demonstration, 
co-sponsored by MPOC Ghana. Malaysian food was cooked 
using Malaysian palm oil. It was a great venue to heighten palm 
oil awareness to the public. A first-hand experience on the frying 
properties of palm oil was also demonstrated to the public. This 
event was well received by the public, and was attended by 
Malaysian officials, including the High Commissioner of Malaysia, 
HE Mohamad Nizan Mohamad. For the first time, MPOC Ghana live 
streamed this cooking demonstration session on its Facebook page. 

22 JUNE
Edenvale Community, Johannesburg, South Africa 

A cooking demonstration and food tasting was held at Edenvale 
Community Centre. 50 community members were invited to attend 
the event, and it was well received by the different ethnic groups, 
students, chefs, housewives, young and the elderly. The chef 
demonstrated how to deep fry samosas, make mini cheese and feta 
rolls using Malaysian palm oil. The frying properties of palm oil were 
highlighted during the event. 
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1 – 3 AUG
22nd FoodAgro Kenya,
Nairobi, Kenya

MPOC Ghana participated in the 22nd FoodAgro Kenya. This expo 
is important as Kenya is one of the major access points in Africa, 
and handles huge volume of imports into the country for its over 40 
million consumers. The 3-day expo attracted numerous customers 
and industry members to MPOC’s booth. Samples and brochures 
of Malaysian palm oil companies, ExcelVite Sdn Bhd and Agri Asia 
Global Sdn Bhd, were displayed.  MPOC received several inquiries 
on tocotrienols, palm olein and shortening. 

7 JULY
Ofankor Methodist Church Congregation,
Accra, Ghana

MPOC Ghana conducted a cooking demonstration with a local 
chef at Ofankor Methodist Church, Accra. The objective was to 
introduce to the 120 community members including housewives, 
the versatility and health benefits of Malaysian palm oil in cooking 
applications. The Chef also shared her experience and answered 
questions about the benefits of using palm oil. This was followed
by a lunch reception. The cooking demonstration was also attended 
by a VIP guest, Kwadjo Asante, Airport Police Commander and
the clergy of the Methodist Church.

20 – 22 AUG
3rd Sustainable Palm Oil Conference in Africa,
Accra, Ghana

The 3rd Sustainable Palm Oil Conference, hosted by the Roundtable 
on Sustainable Palm Oil (RSPO) and the Proforest Group, was held 
to expand palm oil’s market in the African countries. RSPO certified 
facilities are located in over 15 countries across Africa. Dignitaries, 
growers, executives from financial institutions and NGOs and 
manufacturers, attended this event. The conference covered many 
issues from the 2018 RSPO Principles and Criteria, the role of financial 
institutions and governments in promoting sustainable agriculture, 
and deforestation. A ministerial address was delivered by H E Godwin 
Nogheghase Obaseki, the Governor of Edo State, Nigeria, while 
Abraham Baffoe, Africa Regional Director of Proforest and Bakhtiar 
Talhah, Chief Operating Officer of RSPO, gave the opening and 
closing remarks.

29 AUG – 5 SEPT
Market Visit and Recce to Dar Es Salaam, Tanzania 

This visit was conducted in conjunction with the upcoming ministerial 
mission, to gather feedback from local industry players. The negative 
feedback that the Tanzanian government will impose high tariffs 
on palm oil will be assessed by the Malaysian Ministry of Primary 
Industries for negotation with the Tanzanian government.
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27 SEPT – 1 OCT
Ministerial Mission to Kenya and Tanzania

The Honourable Madam Teresa Kok, Minister for Primary 
Industries and Commodities, led a mission to Kenya and Tanzania 
to promote and address trade and health related issues particular 
to these markets. This mission was participated by officials of 
Ministry of Primary Industries, Malaysian Palm Oil Council and 
Malaysian Palm Oil Board. During the mission, the Honourable 
Minister held bilateral meetings with the Ministry of Trade and 
Ministry of Health and engaged with the members of industry 
in both countries. Meetings with government officials, industry 
members as well as members of the Malaysian diaspora were also 
organised to address current issues affecting Malaysian palm oil. 

NOV
Switch to Palm Oil - Salt and Pepper Restaurants, 
Accra & Tema, Ghana

MPOC Ghana managed to convince the chefs and restaurant owner 
of Salt and Pepper Restaurant, to use palm oil in their daily food 
preparation at the restaurants. Salt and Pepper, an Indian cuisine 
chain, has restaurants in Accra and Tema. MPOC Ghana provided 
samples for trial runs for several weeks, before the restaurants 
switched to palm oil.

10 – 12 DEC
West Africa’s 6th Agrofood International Trade 
Show, Accra, Ghana

MPOC Ghana exhibited at the West Africa’s 6th Agrofood 
International Trade Show. This 3-day expo attracted many 
local customers and industry members to MPOC’s booth. 
Product samples and brochures of Malaysian palm oil 
companies, ExcelVite Sdn Bhd, Asian Food Ingredients and 
Agri Asia Global Sdn Bhd, were displayed. Several enquiries 
on tocotrienols, palm olein and shortening were also 
received. 
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Total oils and fats imported in 2019 by 
countries in the Americas region increased 
slightly by 154,378 tonnes or 4.74% 
compared to 2018. Palm oil contributed 
the most to this due to its attractive price, 
which spiked a high demand especially in 
the USA. 

Palm oil imports were recorded at 2.28 million 
tonnes which is 59,378 tonnes or 2.67% higher 
compared to same period in 2018.  Soybean oil 
imports increased by 95,000 tonnes or by 9.13% 
due to higher demand from Colombia and Peru.

The USA was again the biggest market for palm oil by importing 62.9% of all palm oil imports to the 
Americas. The overall imports of Malaysian palm oil by the USA increased slightly by 1,601 tonnes or 
just 0.3% compared to 2018, and represented 83.34% of the total Malaysian palm oil exported to this 
region.
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In 2019, total Malaysian palm oil exports to the Americas region were recorded at 650,534 tonnes 
compared to 595,196 tonnes in 2018, a marginal increase of 54,377 tonnes or by 9.12%. This higher 
import volume was contributed mainly by USA, Mexico, Haiti, Colombia and Brazil. 

The slight import increase by USA was due to the high availability of soybean oil, the result of lower 
export demand especially from China. The highly competitive price of palm oil especially in the first half 
of 2019 contributed to that increased demand. RBD palm olein was the main product imported by this 
region accounting for almost 33.81%, and together with RBD palm oil and RBD palm stearin, they were 
the most in-demand-products comprising almost 87% of all palm oil products.

Out of the total palm oil imports by the USA, RBD palm oil was the main oil imported with a volume of 
168,082 tonnes or 31% market share, followed by RBD palm olein with a volume of 162,452 tonnes or 
29.97% and RBD palm stearin with a volume of 140,815 tonnes or 25.97%. 
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6 – 9 MARCH
Natural Products Expo West, Anaheim, 

California, USA

MPOC participated in the 39th Annual Natural Products Expo West (NPEW), the world’s 
largest natural and organic products event that attracted an inspired community of more than 
86,000 attendees from 136 countries. The event brought together more than 3,600 exhibiting 

companies, including more than 600 first-time exhibitors, shaping the future of healthy 
products. This is where buyers come to find the hottest products shaping the future of the 

natural, organic and healthy lifestyle industry. NPEW provided a useful platform in promoting 
palm oil usage in the dynamic food industry in the West Coast of USA and the opportunity 

to interact with the stakeholders, share their vision, and discuss key issues related to the 
development of oils and fats and palm oil market.

19 MARCH
Meeting With Senior Officials Of The United 
Soybean Board (USB), Scottsdale, Arizona, USA

MPOC met with the senior officials of the United Soybean Board 
(USB) headed by John Jansen, the Vice President for Oil Strategy, 
as a good networking initiative. For over 80 years, the National 
Institute of Oilseed Products (NIOP) has served the needs of its 
international membership representing importers and exporters, 
transportation operators, brokers, testing laboratories, storage 
tank operators, processors, refiners, food manufacturers, soap and 
cosmetic firms, and coconut and oil palm plantation operators. 
Approximately 120 member firms in 15 countries support NIOP 
with their membership. By interacting and taping into this large 
network of stakeholders, MPOC office will be informed about the 
issues and development related to fats and oils in North America.

18 – 19 MARCH
85th Annual National Institute of Oilseed 
Products (NIOP) Convention, Scottsdale, 
Arizona, USA
  
MPOC attended the 85th Annual NIOP Convention in 
Scottsdale, Arizona, together with 322 other participants.  
There were presentations on the latest development related 
to the fats and oils market in North America and globally, 
as well as demand prospects of soybean and palm oil. The 
forum also focused on the prospects of renewable energy in 
the United States. 
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26 APR
American Students’ Adoption and Visitation 
Programme, Washington D.C., USA

MPOC participated in the students’ adoption programme which was 
held at the Embassy of Malaysia in Washington D.C. and hosted by 
HE Ambassador Dato’ Azmil Mohd Zabidi. Thirty elementary school 
students and four teachers participated in this programme. One of 
the activities undertaken during the event was a short presentation 
on palm oil usage. Students were later asked questions on palm oil 
based on the 5-minute palm oil video presentation, and they passed 
with flying colours. 

7 – 8 MAY
New York Society Of Cosmetic Chemists (NYSCC) 
Suppliers’ Day, New York, USA

The event provided an excellent platform in promoting and 
expanding palm products awareness to the cosmetics and 
beauty products market segments in the United States. The 
United States is considered the most valuable beauty and 
personal care market in the world, generating approximately 84 
billion U.S. dollars in revenue in 2016. The high penetration rate 
of global brands, burgeoning demand for natural cosmetics, 
growth in working-woman segment and increasing number of 
beauty clinics are aiding the United States cosmetics market. 

2 – 4 JUNE
International Dairy Deli Bakery Association 
(IDDBA) Show, Orlando, Florida, USA

IDDBA 2019 Show is the International Dairy Deli Bakery 
Association’s annual trade show and seminars. More than 900 
exhibitors from the U.S. and around the world participated in 
this event, occupying more than 2,000 booths. The event was 
the essential resource for dairy, deli and bakery professionals 
and the largest show of its kind in the world. Participation in 
this event provided MPOC with the opportunity in exploring, 
promoting and expanding palm oil market potentials in these 
market sectors.

AM
ER

IC
A



84
ANNUAL
REPORT
2019

23 – 25 JUNE
Summer Fancy Food Show 2019, New York, USA

The Summer Fancy Food Show 2019 was a three-day event held 
at the Jacob K. Javits Convention Center in New York city. It is 
a trade-only event designed to promote business growth in the 
specialty food industry. More than 2,500 exhibitors from the US 
and around the world participated in this event. It is the largest 
specialty food trade event in North America and a showcase of 
industry innovation, bringing specialty food’s top manufacturers, 
buyers, and thought leaders together under one roof, giving 
attendees the opportunity to discover new products, producers, 
and trends. Participation in this event provided MPOC with the 
opportunity in exploring, promoting and expanding palm oil 
market potentials in the $75 billion specialty food industry.

12 – 14 SEPT
Natural Products Expo East (NPEE), Baltimore, 
Maryland, USA

MPOC joined MPOB at the Natural Products Expo East 
in Baltimore, Maryland. The event attracted about 25,000 
international industry professionals with 1,500 booths showcasing 
the latest trends and new product launches including oils and 
fats products, organic products, natural gourmet, health and 
beauty, supplements, and natural living. The event provided an 
excellent platform for promoting and expanding palm oil products 
awareness in the East Coast of the United States. The states in the 
East Coast of USA are the major destinations for palm oil imports. 
About 80% of all palm oil imports landed in the East Coast of the 
United States. Baltimore is one of the ports of entry for palm oil. 

1 – 5 OCT
World Dairy Expo, Madison,
Wisconsin, USA

MPOC joined MPOB and two other Malaysian companies, Vito 
Lipids Malaysia Sdn Bhd and Suriachem Sdn Bhd at the World 
Dairy Expo, the world’s largest dairy-focused trade show and 
seminar. It is an important International Trade Show focusing on 
the newest dairy technology and innovations, including animal 
health supplies and feeding products. Crowds of more than 65,000 
people, from nearly 100 countries participated in this mega expo. 
The event has been running since 1967. Participation in the World 
Dairy Expo provided MPOC with the opportunity in assessing the 
market and demand potentials for palm-based animal feeds and 
other related palm products in the United States.
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17 – 18 OCT
SupplySide West 2019, Las Vegas,
Nevada, USA

MPOC participated in the Supply Side West 2019 at the invitation 
of SOP Nutraceuticals Sdn Bhd. The SupplySide West is the 
world’s largest event for healthy and innovative ingredients. Over 
1,300 exhibitors participated here, which brought together more 
than 17,000 ingredients buyers and suppliers from the dietary 
supplements, beverage, functional food, personal-care and sport 
nutrition industries. Sime Darby Oils, Excel Vite Sdn Bhd and MPOB 
also participated in this year’s event.

6 – 8 NOV
Worlds of Flavor 2019: Conference and Festival 
Culinary Institute of America at Copia, Napa Valley, 
California 

The 21st annual international conference and festival welcomed 600 
participants comprising chefs and culinary professionals. There were 
also food critics, magazine editors, and consumers in attendance to 
savour the diverse flavours being offered. MPOC’s participated in the 
Cooking Demonstration and Food Tasting sessions, held at Culinary 
Institute of America (CIA) at Copia. Chef Kasdi Dahari represented 
MPOC by explaining the benefits of Malaysian palm oil and its 
products, and using palm oil in professional kitchens. 

6 – 8 NOV
Food Tasting 

MPOC participated in three food tasting sessions - dinner on 6 
November and two lunches on 7 and 8 November. Malaysian 
dishes for 250-300 guests were prepared by Chef Kasdi Dahari for 
the sessions. The attraction of the Malaysian cuisine, as well as the 
use of palm products gained the attention of other chefs as well 
as consumers, especially when it involved the red palm oil, with its 
colour and nutritional benefits being its strong points. 

The red palm oil ice cream, which was produced for both the food 
tasting session and served during the culinary workshop, stirred the 
interest of many, prompting questions on where to source for it.
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8 NOV
The Workshop

The theme for the workshop was “Cultures of 
Deliciousness: Flavors and Traditions in Motion, from 
the Mediterranean and Middle East to South East Asia”. 
The workshop, a small-group session of 20 people, was 
to demonstrate the making of Malaysian dishes with the 
use of Malaysian palm oil, red palm oil, shortening, and 
margarine, and condensed milk.

MPOC Deputy CEO, Belvinder Sron gave the 
introduction on Malaysian palm oil while Chef Kasdi 
Dahari highlighted the culinary reasons for using palm 
products as he was doing the demonstration. Leaflets 
on the Malaysian palm oil and red palm oil were made 
available for the participants, and questions were thrown 
in as the demonstration was taking place. A guest 
presenter, Chef Uyen Pham, a lecturing instructor of 
culinary arts at CIA, demonstrated 3 dishes using palm 
products. The response was very encouraging from chefs 
and guests who wanted to know more about Malaysian 
palm oil and its products.



DOMESTIC ACTIVITIES
• Domestic Promotions

• Love MY Palm Oil Campaign

• Palm Oil Education

• Malaysian Palm Oil Wildlife Conservation Fund 

• Media Promotions  

• Publications 

• Digital & Social Media 

• Promotional Posters & Videos

• World Palm Portraits
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8 JAN
Reach & Remind, Friends of the Industry 
Seminar and Dialogue 2019, 
Kuala Lumpur

The Reach & Remind, Friends of the Industry Seminar 2019 
and Dialogue was held at the Majestic Hotel, Kuala Lumpur.  
The event was graced by the Honourable Madam Teresa 
Kok, Minister of Primary Industries, Malaysia (MPI), Deputy 
Minister of Primary Industries Malaysia, Datuk Seri Shamsul 
Iskandar Mohd Akin, Secretary General of MPI, Dato’ Dr. Tan 
Yew Chong, Chairman of Malaysian Palm Oil Board (MPOB), 
Tan Sri Dato’ Seri Mohd Bakke Salleh, Chairman of MPOC, 
Dato’ Lee Yeow Chor, Director-General of MPOB, Datuk Dr. 
Ahmad Kushairi Din and Chief Executive Officer of MPOC, 
Datuk Dr. Kalyana Sundram. A total of 500 participants 
attended the event with active participation from all 
stakeholders during the dialogue with the Honourable 
Minister.

Three papers were presented during the seminar:

i. “Assessing New Markets for Malaysian   
 Commodities in 2019 - Challenges and Opportunities” 
 by Dato’ Wan Latiff Bin Wan Musa, Deputy CEO of  
 MATRADE

ii. “Foreign Exchange Administration Act - Updates and  
 Implications” by Zulazwer Bin Hassan, Bank Negara  
 Malaysia

iii. “Creating and Implementing Enhanced Global
 Outreach for Malaysian Palm Oil” by Datuk Dr. Kalyana  
 Sundram, CEO MPOC.

The Honourable Minister delivered a keynote address, 
followed by the soft launch of “Love MY Palm Oil” 
campaign. The Prime Minister, the Honourable Tun Mahathir 
Bin Mohamad showed his support via a video message. 
Certificates were also presented to the Palm Oil Student 
Ambassadors’ representatives from HELP University and 
University Putra Malaysia.

The dialogue session with the Honourable Minister was 
chaired by Dato’ Lee Yeow Chor, Chairman of MPOC. The 
other panellists included Datuk Seri Shamsul Iskandar Mohd 
Akin, Dato’ Dr. Tan Yew Chong, Tan Sri Dato’ Seri Mohd 
Bakke Salleh, Datuk Dr. Ahmad Kushairi Din and Datuk Dr. 
Kalyana Sundram. Among the main issues discussed were 
sustainability, certification, incentives for downstream, EU 
pressure and impact on smallholders and exploring new 
markets.

Palm-based food and non-food products were displayed 
together with infographics on the attributes of palm oil in 
health, environment and sustainability. POINTERS webinar 
was also promoted to the participants of the event. 7 new 
posters on Love MY Palm Oil Campaign were unveiled and 
submitted to Malaysia Airports to be uploaded to their 
Flight Information Display Screens (FIDS).
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4 – 6 MARCH
Palm & Lauric Oils Price Outlook
Conference & Exhibition (POC 2019), 
Kuala Lumpur

Themed “Manage Uncertainties, Harvest Global 
Opportunities, POC 2019 was officiated by Minister of 
Primary Industries, the Honourable Madam Teresa Kok, 
in the presence of 1,545 participants.

MPOC was one of the event supporters and exhibitors. 
As a supporter, MPOC received complimentary 
registrations, access to organise business meetings, 
opportunity to provide GOFB magazine to the 
participants and feature the Love MY Palm Oil logo at 
the back of the programme booklet. 

18 – 24 FEB & 19 – 25 AUG
POINTERS On Price Trends’ Webinar 

Eighteen papers were presented by Datuk Dr. Ahmad 
Kushairi, Dr. Parveez Govindbhai Patel, Mohd Fadhil 
Hasan, Ling Ah Hong, Oscar Tiakra, Cai Neng Bin and 
Dr. Sathia Varqa. POINTERS also featured MPOC in-
house presenters, Aleksey Udovenko and officers from 
the Marketing and Market Development Division. On 
the Global Palm Oil Market Focus segment, feature 
speakers were Shashishekhar Lovekar, Vijay Sardana, 
Dr. Prabodh Halde, Elena Khudoleeva and Mr Ahmet 
Ozemre. The webinars attracted Bursa Malaysia 
Derivatives Berhad, KLK Oleo, Sarawak Oil Palms 
Berhad and Wilmar International Ltd as sponsors. 
POINTERS had registered 4,418 participants. 

The MPOC booth displayed the attributes of 
Malaysian Palm Oil and the Love MY Palm 
Oil campaign. A pledge by participants in 
support of Love MY Palm Oil campaign was 
also featured, as well as posters, palm-based 
products, video presentations and book 
sales.

MPOC’s showcase received a good 
response from the participants. The LMPO 
Pledge received hundreds of signatures 
from participants while the CPO Price Chart 
drew visitors to the booth. There were 
also inquiries related to the palm oil trade, 
events, activities and issues in Europe.
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MARKET FORUMS 2019

13 MARCH
Embracing Challenge, Optimising 
Oppotunities 2019, Kelana Jaya, 
Selangor

Market Forum 2019: Embracing Challenge, Optimising 
Opportunities was the first Market Forum for the 2019 
series. The forum highlighted important topics such as 
Consumer Pack Products in Africa by Sandeep Singh 
(Global Farm Trade Sdn Bhd), Weather Effects on Palm 
Oil Production: Supply Outlook 2019 by Ling Ah Hong 
(Ganling Sdn Bhd), Adopting Blockchain to Ensure 
Sustainable and Traceability by Azizi Meor Ngah (Invest 
Energy Sdn Bhd) and Global Oils and Fats Dynamics 
and Its Impact on Palm Oil Price. The forum was well 
received by the 150 participants. 

25 JULY
Improving Marketability Through
Innovative Packing, Kuala Lumpur

The title for the second Market Forum was Improving 
Marketability through Packing. Papers presented during the 
seminar were Does Palm Oil in Consumer Packs Need to 
be Revamped by Dominic Poh (Yee Lee Corporation Bhd), 
Innovative & Eco-Friendly Packing Solution by Gerry Liew 
Tuck Choy (Grand Versatile Sdn Bhd), Innovative Edible Oil 
Packing in Emerging Markets by Sandeep Singh (Global 
Trade Farm Sdn Bhd) and Innovative Ideas for Better Brand 
Perception by Dr. Yew Kam Keong (Mindbloom Consulting). 
The seminar was attended by 100 participants.  

1 NOV
Gearing Towards 2020: Challenges and
Opportunities, Kuala Lumpur

The final Market Forum 2019 series was held at Equatorial 
Hotel with the theme of Gearing Towards 2020. The Forum 
featured exciting topics such as Ensuring Sustainability of 
Palm Oil through Blockchain and Distributed Ledger by 
Mastura Ishak (Malaysia Industry-Governemnt Group for 
High Technology, Prime Minister’s Department), Update on 
Amendment to Bank Negara Malaysia’s Foreign Exchange 
Administrator (FEA) Rules 2019 by Makhzani Mustaffa Ng 
(Bank Negara Malaysia), Changes in Weather – Supply – 
Demand Dynamics and Palm Oil Outlook 2020 by Ling Ah 
Hong (Ganling Sdn Bhd), Maximising Malaysian Palm Oil 
Trade Opportunities in the Middle East and North Africa 
(MENA) Region by Faisal Iqbal & Fatimah Zaharah Md Nan 
(MPOC) and US-China Trade War: Impact on China and US 
Palm Oil Import by Mohd Izham Hassan and Lim Teck Chaii. 
The forum was attended by 120 people. 

90
ANNUAL
REPORT
2019



PAPER PRESENTATIONS

91
ANNUAL
REPORT

2019

Several presentations on palm oil and related topics were 
made at various academic events to provide clarifications 
and greater awareness on palm oil to the target audience.

20 MARCH
24th Annual Plant Genetic General Meeting,
Serdang, Selangor
“Braving the Challenges: Has Genetics got any Roles in 
Sustaining the Malaysian Palm Oil Industry?” by Dr. Ruslan 
Abdullah, MPOC Director of Science & Environment.

4 JULY
IDEAS Forum on Global Issues, Kuala Lumpur
“Navigating the Palm Oil Debate” by Dr. Ruslan Abdullah, 
MPOC Director of Science & Environment. 

27 – 29 AUG
2nd International Food Research Conference 
(IFRC 2019), Putrajaya
“Sustainable palm oil” by Dr. Ruslan Abdullah, MPOC 
Director of Science & Environment. “Palm oil nutrition and 
health” by Sarafhana Dollah, MPOC Science & Environment 
Executive. 

3 NOV
Program Libat Urus Bersama Pihak Berkepentingan 
Berkaitan Pengurusan Gajah, Mersing, Johor
“The oil palm industry’s perspectives on HEC issue and 
MPOC’s mitigation programmes” by Ahmad Shahdan Kasim, 
MPOC Science & Environment Executive.

5 NOV
Institute of Diplomacy and Foreign Relation (IFDR) Global 
Forum on Climate Change and Oil Palm, Kuala Lumpur
“Climate Change and Palm Oil – Countering the Negative 
Narratives” by Dr. Ruslan Abdullah, MPOC Director of Science 
& Environment.
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15 – 16 APR
UTM-University of York Workshop: Transforming Oil 
Palm Residues into New Income Streams, Skudai, Johor

MPOC participated in this workshop, organised by 
UTM and the University of York, UK to meet potential 
stakeholders interested to explore the opportunities of 
palm oil biomass. 

10 presentations by invited speakers shared current R & 
D efforts involving palm oil biomass opportunities and 
constraints in Malaysia. A paper titled ‘An overview of the 
Malaysian palm oil industry - challenges and opportunities’ 
was presented by Mr. Michael Ng, MPOC Assistant 
Manager of Science & Environment, on how the Malaysian 
palm oil industry is managing its sustainability hurdles, and 
potential downstream applications using palm biomass. 

13 APR – 29 SEPT
Educational Programme for Health and Nutrition 
Related Professionals & Palm Oil Health Awareness 
Evening Forum in Collaboration with Malaysian 
Medical Association (MMA)

A series of Palm Oil Health Awareness Evening Forums 
were organised in collaboration with MMA (Wilayah 
Persekutuan, Penang, Pahang and Sarawak Branches), 
Malaysian Pharmaceutical Society (MPS) and Penang 
Medical Practitioners’ Society (PMPS). The main objective 
was to generate interest in palm oil, palm carotenoids and 
palm tocotrienols among medical doctors, pharmacists and 
other professionals from the biomedical fields. A total of 
538 participants attended the four evening forums which 
were held in: 

1. Petaling Jaya, Selangor on 13 April 2019
2. Georgetown, Penang on 29 June 2019
3. Kuantan, Pahang on 20 July 2019
4. Kuching, Sarawak on 29 September 2019 

Hovid Berhad, Sime Darby Oils and Sarawak Oil Palms 
Berhad were invited as exhibitors to create awareness on 
palm oil-based products and distribute product samples.
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15 – 17 JULY
The ISP’s 9th International Planters Conference,
Royale Chulan, Kuala Lumpur

This year’s IPC 2019 was special as it coincided with 
ISP’s 100th anniversary celebration. In recognition of this 
significant occasion, IPC 2019 was honoured with a Royal 
Address by His Royal Highness Paduka Seri Sultan Nazrin 
Muizzuddin Shah Ibni Almarhum Sultan Azlan Muhibbuddin 
Shah Al-Maghfurlah, The Sultan of Perak.
His Royal Highness also officiated the conference with 
the Honourable Minister of Primary Industries, Madam 
Teresa Kok in attendance, as well as the Honourable M. 
Kulasegaran, Minister of Human Resources and captains of 
the local plantation industry. About 550 people attended 
and 41 exhibitors participated in this event.

MPOC continued to support ISP as the Platinum Sponsor 
for the event, and was given a prominent booth that 
highlighted the ‘Love MY Palm Oil’ campaign. There was 
good response at the booth with enquiries on MPOC’s 
responsibilities, activities and publications.

23 – 24 APR
Kongres Makanan Warisan, Shah Alam, Selangor 

MPOC participated in this congress as an exhibitor, 
as part of the MOU signed with UiTM Puncak Alam. MPOC 
showcased gulai ayam lemak masak cili padi using santan 
sawit, tomato rice with red palm oil and banana cake using 
palm oil, for sampling and palm-based food products. 

Her Royal Highness Tengku Permaisuri Norashikin, the 
Tengku Permaisuri of Selangor, who launched the event, 
also stopped by the MPOC booth, and was given a short 
briefing on the palm-based products including palm 
tocotrienols. 

More than 500 people visited the MPOC booth throughout 
the event, notably culinary students and chefs who 
enquired about the palm-based products for use in 
cooking.
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17 JULY – 29 OCT
Palm Oil Seminar in Academia

MPOC collaborated with several universities in Malaysia to 
organise Palm Oil Seminars, with an objective to educate 
and raise awareness amongst students and lecturers on 
the benefits of Malaysian palm oil, from the food, health, 
nutrition, oleochemicals and sustainability aspects. 
A total of 1,120 people attended across these locations: 

1.  Multimedia University,Cyberjaya on 17 July 2019
2.  International Islamic University Malaysia, Kuala Lumpur 
 on 19-20 August 2019
3.  Universiti Malaysia Sabah, Kota Kinabalu on 
 25 September 2019
4.  Monash University Malaysia, Subang Jaya on
 29 October 2019

A survey was also conducted at the International Islamic 
University Malaysia event to study the perception of 
consumers towards Malaysian palm oil. MPOC also 
sponsored cash prizes for the Master Chef cooking 
competition. 

17 JULY & 21 OCT
Kem Pengurusan Berat Badan “BFIT Putrajaya” 
Warga Emas, Pejabat Kesihatan Putrajaya &  Program 
Pengurusan Berat Badan “BFIT Putrajaya” Warga Jabatan 
Kesihatan Putrajaya

MPOC was invited by Putrajaya Health Department 
to organise and sponsor two events with cooking 
demonstrations. The first event on 17 July was to educate 
the senior citizens participating in the weight management 
camp. While the second event on 21 October was for 
personnel of health clinics and departments, both held in 
Putrajaya. 

During the first event, a presentation on the health and 
nutritional benefits of palm oil was delivered by Razita 
Abdul Razak, MPOC Manager, Promotions & Branding. 
There was a cooking demonstration by Chef Florence Tan 
who whipped up delicious healthy dishes using palm oil 
ideal for participants who wanted to manage their weight. 
This was followed up by an enthusiastic question and 
answer session. Posters and buntings highlighting the 
healthy benefits and sustainability of palm oil were also 
displayed.

For the second event held on 21 October, the health 
department personnel were given a short talk on the 
nutritional benefits of palm oil, in line with the weight 
management programme to create a health-conscious 
workforce. Then there was a cooking demonstration by 
UiTM Culinary School students, under the guidance of Chef 
Dr. Mohd Shazali Md Sharif, who gave cooking tips to the 
participants. It was a ‘Grab & Go’ cooking theme suitable 
for busy working parents. There was a lively question and 
answer session, and posters and buntings highlighting the 
healthy benefits and sustainability of palm oil were also 
displayed.
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23 AUG – 22 SEPT
Pameran Hutan Kita 2019, Kuala Lumpur

MPOC participated in the month-long ‘Pameran Hutan 
Kita’ exhibition at KL Tower. The event was organised by 
the Ministry of Water, Land and Natural Resources (KATS) 
and attended by 30,234 visitors throughout the duration 
of the event.  It was also recognised as the biggest tropical 
rainforest exhibition in Malaysia.

MPOC highlighted its One Million Tree Planting programme 
and also displayed the Malaysian palm oil industry’s 
conservation efforts, which included the Malaysian Palm Oil 
Wildlife Conservation Fund (MPOWCF) projects and Good 
Agricultural Practices of the industry. Student volunteers 
who are Palm Oil Ambassadors from UPM’s Tenera Club 
were also engaged during the month-long exhibition. 
Other exhibitors in the event included forestry related 
departments and agencies from Peninsular Malaysia, Sabah 
and Sarawak. 

24 – 27 SEPT
Culinaire Malaysia 2019, KLCC Convention Centre, 
Kuala Lumpur

MPOC was one of the sponsors for this prestigious, 
international culinary competition, where the cooking 
participants have to use palm oil and red palm oil to 
prepare their dishes. Sarawak Oil Palms Berhad  (SOP) 
sponsored the palm oil and red palm oil, under the brand 
name Merris. 

Visitors, including culinary students and chefs, stopped at 
the MPOC booth to sample and learn about palm oil and 
red palm oil. SOP undertook the red palm oil sampling 
with encouraging sales. Leaflets on the health benefits and 
attributes of palm oil and red palm oil were made available. 
Videos on the series “Did You Know?”, “Healthy Bites” 
(step-by-step cooking) and interview videos with prominent 
chefs under the “MPO in Professional Kitchen” series were 
looped on television for viewing.

5 OCT 
Putrajaya Open Day, Putrajaya

The open day was jointly organised by the Ministry of 
Primary Industries and Pejabat Ketua Setiausaha Negara and 
Perbadanan Putrajaya, which showcased the 1001 services 
from various government agencies for the public.
Under the Ministry of Primary Industries, MPOC held an 
interactive exhibition that included palm-related activities 
highlighting the diverse usage and benefits of Malaysian Palm 
Oil, and a cooking demonstration by Chef Florence Tan.

The cooking demonstration was also attended by the 
Secretary General of the Ministry of Primary Industries, Dato’ 
Dr. Tan Yew Chong, who highlighted the usage of red palm oil 
in making the Ayam Masak Merah dish.
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10 – 11 NOV
Pameran Hari Pusat Sains & Muzium Sains Sedunia 
2019, National Science Center, Kuala Lumpur

MPOC was invited to showcase palm oil and palm oil 
products with an exhibition in conjunction with the 
World Science Day, organised by the National Science 
Center. 

MPOC exhibited palm oil food and non-food products, 
and conducted a soap making session and had a jigsaw 
puzzle game.  Both the soap making and jigsaw puzzle 
game received overwhelming response from visitors to 
the Science Centre.  Visitors ranged from kindergarten 
to secondary school children and senior citizens on 
excursion trips.  

The visitors were briefed on palm-based glycerin used 
as a soap base, and the properties of palm based 
oleochemicals in soap.  Visitors who solved the jigsaw 
puzzle also learned about palm oil from the messages, 
which were formed on the completed puzzles.

18 – 19 OCT & 14 NOV
Baking Workshop with NAWEM &
Exhibition In Conjunction With NAWEM Hi-Tea, 
Puncak Alam, Selangor

MPOC sponsored a baking workshop for 20 bakers, 
who are entrepreneurs under NAWEM. This workshop 
will culminate in a hi-tea event on the 14 November, at 
the Faculty of Hotel Management and Tourism, UiTM 
Puncak Alam campus. First, the participants were given 
a short briefing by Razita Abdul Razak, MPOC Manager, 
Promotions & Branding on the nutritional benefits of 
palm oil and application of palm fats in baking. This was 
followed by the workshop, conducted by Chef Maria 
Mohd Salleh, the Faculty Lecturer and Industrial Training 
Coordinator.

In the 2-day workshop, the bakers were taught to make 
3 types of cakes and cookies, using palm oil-based 
margarine and red palm oil. They will apply what they 
have learned to produce one cake and cookies in larger 
quantities as door gifts for the hi-tea event.

On 14 November, during the NAWEM Hi-Tea event, 
MPOC showcased palm-based food and non-food 
products to educate the guests at the event on the 
wide applications of palm oil. By sponsoring the bakers, 
MPOC hoped that they become palm oil ambassadors 
and influencers.
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22 OCT
Exhibition At Simposium Kebangsaan Amalan Inkuiri 
Saintifik (SKAIS) 2019, Kuala Lumpur

MPOC held an exhibition in conjunction with a symposium 
organised by Pusat STEM Negara, engaging with 
participants, who are mostly science and mathematics 
teachers throughout the country. Some of these participants 
took part in MPOC’s STEM Workshop for Science and 
Chemistry teachers, organised in March-May 2019.

The symposium participants were shown samples of food 
and non-food products that contained palm oil. Many were 
not aware that palm oil is used for various applications 
in food and non-food products, besides cooking oil. The 
teachers also participated in solving jigsaw puzzles, with 
take home messages on palm oil. Most teachers expressed 
interest in organising palm oil related activities in their 
respective schools. 

19 – 21 NOV
MPOB International Palm Oil Congress & Exhibition 
(PIPOC 2019), Kuala Lumpur

MPOC continued to support PIPOC, which is held biennially. 
Like previous editions, PIPOC 2019 received tremendous 
response from 6,000 local and international participants 
and 265 exhibitors. The huge number of participants attest 
to why PIPOC is one of the most significant events in the 
calendar of the global oils & fats industry. 

For its exhibition display, MPOC focused on the 
sustainability of Malaysian Palm Oil that is in line with the 
theme of PIPOC 2019. Information on MPOWCF, attributes 
of palm oil toward 3Ps and health as well as the LMPO 
campaign were made available in various forms. Palm oil’s 
versatility in food and non-food applications were also 
highlighted to visitors.

During the exhibition period, MPOC received several 
inquiries on MPOWCF activities, CPO prices, efforts to 
address the issues in EU & allegations on wildlife and 
deforestation, roles of MPOB/MPOC/MPOCC/CPOCP, and 
palm oil promotion overseas. Health-related inquiries such 
as the benefits of red palm oil and Vitamin E tocotrienols 
were also received.
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JAN – DEC
GLOBAL CONSUMER ONLINE CONTEST

The online consumer contest had been rebranded in 2019 
to be part of the Love MY Palm Oil campaign, starting 
from 8 January. A new, more compact, more consumer-
friendly layout was introduced with a new domain, 
www.lovemypalmoil.com.my/contest/. Initially open 
for Malaysians, the contest was consequently open to 
consumers worldwide from 1 March onwards.
 
The contest was promoted on FB, Google Ads and 
Youtube, on a monthly basis. A QR code for this contest 
was also created and inserted on the Love MY Palm Oil 
campaign’s posters, buntings and publications, which were 
extensively distributed and promoted to several target 
audiences. A Bahasa Malaysia version of this contest was 
also made available. 

The contest had garnered:  
I. Unique visitors :  123,507
II. Total visits :  491,756
III. No. of pages :  5,153,743  
IV. Total hits   :  40,967,901
V. Total entries   :  156,347

Winners were identified monthly and announcements of 
all winners including the Grand Prize winner were made on 
the website and Facebook.

26 JAN
Chinese New Year Cooking Demo, Bukit Jalil, 
Kuala Lumpur

A cooking demonstration with the Honourable Madam 
Teresa Kok, Member of Parliament, Maria Chin, and 
Minister of Federal Territories, the Honourable Khalid 
Samad together with special guests and hotel chef took 
place at the 8TV Chinese New Year Bazaar, Bukit Jalil. 
A CNY video featuring the Honourable Deputy Prime 
Minister, the Honourable Minister and MP Maria Chin 
was also launched. Guests were served with food cooked 
with palm oil and santan sawit; and recipe cards were 
distributed.

21 FEB
Tourism Education Launch,
Kuala Lumpur

MPOC and MITA collaborated to launch a tourism 
education programme for the local tourism industry as 
part of the Love MY Palm Oil campaign. It aims to create 
awareness on the attributes of palm oil among the players 
of the local tourism industry. With this programme on 
board, tourist guides will be able to disseminate accurate 
information about Malaysian Palm Oil to their guests 
especially foreign visitors. At the event, MPOC & MITA 
signed a Memorandum of Understanding to formalise this 
collaboration, witnessed by the Honourable Minister.

LOVE MY PALM OIL
CAMPAIGN 
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24 MARCH
Official Launch Love MY Palm Oil Campaign, 
Carey Island, Selangor

The campaign was officially launched by the Honourable 
Tun Dr Mahathir bin Mohamad, the Prime Minister of 
Malaysia, who gave a speech on the Malaysian Palm Oil 
Industry, the challenges it faced, as well as recommending 
the consumption of a spoonful of red palm oil each day.

A Love MY Palm Oil interactive dance, What Do You 
Love? video, and Datuk Wah Idris’ Palm Oil song were 
some of the entertainment highlights. Major palm oil 
companies showcased their products and services offered 
at the exhibition. MPOC showcased palm-based food and 
non-food products, and conducted spin-the-wheel activity 
allowing participants to win prizes such as notebooks, 
cooking oil, and chips. There were also booths selling 
food outside the main tent. The general public could view 
the event from outside via the truck LED display from the 
Melaka International Trade Centre.

The Did You Know? video series were shown before the 
event started. The event ended with lunch served to 
VIPs and guests. Goodie bags for guests included a fan, 
postcards, biscuits with palm oil and the Wildlife and 
Malaysian Palm Oil: Healthy & Nutritious trilingual leaflets.

29 FEB – 18 DEC
Palm Oil Ambassador Programme

The Student Ambassador Programme under the Love 
MY Palm Oil campaign, aimed to instil pride in and 
to better appreciate Malaysian palm oil.  This was 
achieved through talks about the industry as well as 
the nutritional aspects of palm oil. It provides correct 
information and encourage students to disseminate it 
to friends and family, as well as through social media. 

The following are the universities where the 
programmes were held: 

i.  SEGi University, Kota Damansara, Selangor on 
 29 February 2019 
ii.  Universiti Teknologi Mara (UiTM), Puncak Alam,    
 Selangor on 29 March 2019 
iii.  Universiti Malaysia Sarawak (UNIMAS), Kuching on 
 12 April 2019 
iv.  UCSI University, Kuala Lumpur on 23 May 2019 
v.  INTI University, Nilai, Negeri Sembilan on 
 25 July 2019 
vi.  Universiti Teknologi Mara (UiTM) Pulau Pinang, 
 Bukit Mertajam on16 November 2019 
vii.  Universiti Malaysia Sabah, Kota Kinabalu on 
 16 December 2019 
viii. Universiti Malaysia Sabah, Sandakan on 
 18 December 2019 

Each event comprised talks about palm oil featuring 
interesting speakers, with additional activities such as a 
forum with the Hounorable Minister, a Palm Adventure 
Race and soap making activities. Together with the 
programme, a palm oil wall mural was proposed to 
all the universities involved, and installed in various 
universities throughout the nation.
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18 APR
CEO Day@UPM, Serdang, Selangor

The CEO Day@UPM 2019 was jointly organised by the 
Faculty of Food Science & Technology (FSTM), Universiti 
Putra Malaysia (UPM) and MPOC, in conjunction with 
the ‘Love MY Palm Oil’ campaign. Officiated by the 
Honourable Deputy Minister of Primary Industries, Datuk 
Seri Shamsul Iskandar Mohd Akin, a total of 1,000 students 
participated in the one-day event. The highlight was the 
dialogue session with the CEOs and Managing Directors 
from different industries, which comprised: 

• Nur Fatin Dato’ Seri Haji Ibrahim, 
 Group Managing Director, Dewina Holdings Sdn Bhd
• Seelan Paul, 
 CEO, Media Prima Radio Networks.
• Dato’ Azlin Ahmad Shaharbi, 
 President, Association of Bumiputera Women in   
 Business and Profession Malaysia (PENIAGAWATI)
• Joseph Tek Choon Yee, 
 CEO & Managing Director, IJM Plantations Berhad

Side events included walk-in interviews and resume drop 
boxes for final year students, a palm oil inter-varsity quiz, 
and a palm products exhibition area. 

9 & 29 APR
Red Palm Oil Sampling 
Dewan Rakyat & Dewan Negara, Parliament, 
Kuala Lumpur

The exhibition and red palm oil sampling at the Parliament 
House was to create awareness that a spoonful of red 
palm oil daily is good for health. Members of Parliament 
and Senators were asked to taste a spoonful of red palm 
oil or the bread dipped in red palm oil as an alternative. 

They showed their support for the “Love MY Palm Oil” 
campaign by signing on the pledge board.
Cendol drink made with santan sawit was also served.
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24 MAY
LMPO Ambassador Programme with Chambers of 
Commerce & Trade Associations, Putrajaya

11 associations including the Malaysia-China Chamber 
of Commerce, and the Associated Chinese Chambers of 
Commerce and Industry of Malaysia participated in the 
LMPO programme.

The Honourable Minister, Madam Teresa Kok, addressed 
the participants on the issues affecting the Malaysian palm 
oil industry and the need for support from all parties.

Participants voiced their ideas and pledged support, 
volunteering to create awareness on the Love MY Palm Oil 
campaign. This was followed by a presentation of LMPO 
Kit comprising buntings, thumbdrives with videos, logo, 
bunting and leaflet designs, and palm oil and wildlife 
leaflets.

27 MAY
Training of Trainers for Chinese Chambers 
of Commerce & Trade Associations’ Palm Oil 
Ambassadors, Kelana Jaya, Selangor

Following the support pledged by the Chinese Chambers 
of Commerce & Trade Associations, the associations 
sent 11 people as participants for the training of trainers, 
who will then become palm oil ambassadors to Chinese 
schools.

MPOC officers presented on the Malaysian Palm Oil 
Industry, Palm Oleochemicals, and The Sustainability of 
Malaysian Palm Oil Industry. A Q&A session at the end 
of the session addressed queries from the participants. A 
LMPO kit containing videos, logo, buntings and Consumer 
Module were made available to the participants to 
facilitate future trainings.

A mini display of products containing palm oil as well as 
palm fractions was showcased, for them to learn about 
palm oil’s applications. 
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JUNE – DEC
Love MY Palm Oil Campaign - Collaboration with 
Parliament and State Legislative Assemblies

In conjunction with “Love MY Palm Oil’ campaign, 
MPOC collaborated with Parliament and State Assembly 
constituencies to educate Malaysians on the importance 
of palm oil and to reject any anti-palm oil campaign which 
may affect the industry. 

Programmes organised and participated were cooking 
competitions using palm oil, fun runs, health and nutrition 
talks, palm oil quiz, palm product exhibition and road 
show in conjunction with mid-autumn festival. The 
Honourable Minister attended these programmes with the 
respective Member of Parliaments and Member of State 
Legislative Assemblies to meet with the general public 
and create positive awareness on palm oil, especially on 
red palm oil. 

A total of 36,000 visitors attended these events. 
Parliament constituencies involved were P122 Seputeh, 
P117 Segambut, P123 Cheras and P70 Kampar while State 
Legislative Assemblies involved were N47 Pandamaran, 
N28 Seri Kembangan, N22 Teratai, N31 Subang Jaya, N35 
Kg. Tunku, N12 Jeram and N36 Bandar Utama.

13 JUNE
Love MY Palm Oil Programme with Malaysian, 
Association of Hotels – Penang Chapter (MAH-PG),
Georgetown, Penang

MPOC organised an exhibition in conjunction with the 
meeting of the Honourable Madam Teresa Kok, Minister 
of Primary Industries, with the members of Malaysian 
Association of Hotels – Penang Chapter. The event, held 
at Jazz Hotel Georgetown, was attended by members of 
MAH-PG who are hotel managers and members of the 
Penang Chef Association.

The event started with the Honourable Minister presenting 
all the efforts of the Ministry in promoting Malaysian palm 
oil through the Love MY Palm Oil campaign. This was 
followed by a dialogue session with the audience and a 
press conference.

During the presentation and the dialogue, the Honourable 
Minister urged the hoteliers and chefs to use palm oil 
and help promote palm oil to their patrons. LMPO kit 
was provided to all participants in a thumbdrive, which 
consist of LMPO “Did You Know?” videos, LMPO bunting 
designs, logo and leaflet.
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2 JULY
Launch of 1 Million Forest Trees Planting, 
Parliament Malaysia, Kuala Lumpur

The ‘1 Million Forest Trees Planting’ Programme was 
launched by the Honurable Madam Teresa Kok, Minister 
of Primary Industries (MPI), in collaboration with Sabah 
Forestry Department (SFD). MPI and SFD have identified 
2,500 hectares of degraded forest in Lower Kawag, Ulu 
Segama - Malua, a permanent forest reserve in Sabah, 
which will be planted with fast growing indigenous 
forest species and native fruit trees. This is done with 
the engagement of local communities, offering them the 
opportunity of an added income stream to help preserve 
the forest landscape. The programme will also enrich 
the forest biodiversity in this area and create a wildlife 
refugia in the long term. Through this 10 year programme, 
MPOC will solicit support in terms of in-kind and financial 
contributions from oil palm companies to plant forest trees 
at Lower Kawag.

14 JUNE
The Honourable, Datuk Seri Shamsul Iskandar’s
Hari Raya Open House, Ayer Keroh, Malacca

MPOC was given a booth space during the Hari Raya 
Open House of the Honourable Deputy Minister, Datuk 
Seri Shamsul Iskandar, who is the MP of Hang Tuah Jaya. 
This event was held for his constituent at Kota Fesyen, 
MITC, Malacca, in the presence of Dato’ Seri Anwar 
Ibrahim and about 1,500 people. The MPOC mini booth 
promoted palm oil and the LMPO campaign. There was 
also the spin-a-wheel game to educate them on the uses 
of palm oil. Hundreds of people participated in this game. 

MPOC received several inquiries about palm oil from the 
public. These include inquiries on the goodness of red 
palm oil, the difference between red palm oil and olein, 
uses of palm oil and its health and nutritional benefits.

4 JULY
Launch of Malaysian Palm Oil Information Wall 
at KLIA Main Terminal Building, Sepang, Selangor 

Malaysia Airport Holdings Berhad (MAHB) had supported 
the Love MY Palm Oil campaign by providing a space 
for MPOC to place a palm oil information centre on 
Level 5 of the Main Terminal Building at KLIA.  The wall 
was launched by the Minister of Primary Industries, the 
Honourable Madam Teresa Kok.

The information centre was aimed at attracting world 
travellers at the airport to learn about key benefits of palm 
oil in the health, food application, social, and economy 
contexts, in conjunction with the Love MY Palm Oil 
Campaign. Also present at the event were the Honourable 
Datuk Seri Syamsul Iskandar Mohd Akin, Deputy Minister 
of Primary Industries, Dr Azman Ismail, Member of 
Parliament Kuala Kedah, who is also MPOC Board 
Member and Senior General Manager of Malaysia Airports 
Sepang, Mohammad Suhaimi Abdul Mubin. 

A showcase of palm oil based food and non food 
products was exhibited to create greater awareness on the 
applications palm oil to the guests at the event. 
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17 JULY
Mooncake Giveaway, MPOB Bangi & Parliament 
Malaysia, Kuala Lumpur 

MPOC coordinated the mooncake press conference and 
sampling at two places, the first at MPOB Bangi followed 
by Parliament Malaysia. The Honourable Minister, 
Madam Teresa Kok held a press conference to advocate 
the benefits of red palm oil used in the mooncakes and 
muffins. Red palm oil was used to produce these 2,000 
mooncakes and 1,000 chocolate muffins. Response from 
the sampling was very good with many coming back for 
more. Few hundred goodie bags containing mooncakes, 
muffins and the leaflet, MPO: Healthy & Nutritious were 
distributed.  

26 – 28 JULY, 4 – 6 OCT &
22 – 24 NOV
Tastefully Palm Oil Food & Beverage Expo Series - 
Love MY Palm Oil campaign (Kuala Lumpur, Penang 
& Johor Bahru)

In conjunction with the ‘Love MY Palm Oil’ campaign, 
MPOC participated in the Tastefully Food & Beverage 
Expo series, touted as the largest F & B consumer 
exhibition in Malaysia. MPOC’s ‘Malaysian Palm Oil 
Pavilion’ highlighted the Love MY Palm Oil campaign and 
showcased information on the socio-economic, health, 
nutrition and the environmental aspects of Malaysian 
palm oil. There were a number of activities held in 
the pavilion such as palm products display, interactive 
cooking demo, games and activities, as well as social 
media engagements through Facebook and Youtube. 

MPOC also facilitated the promotion of palm-based 
food and health supplement products, where specially 
discounted products by exhibitors were offered to 
participants visiting the pavilion. The exhibitors include 
Carotino Sdn Bhd, Delima Oil Products Sdn Bhd, FELCRA 
Berhad, Gold Choice Biotech Sdn Bhd, Putra Creamery, 
Ryverra Chocolate & Confectionery Sdn Bhd and  Sime 
Darby Oils. 

The list of Tastefully Food & Beverage Expo events that 
MPOC participated:
• Absolutely Halal, Mid Valley Exhibition Centre, 
 Kuala Lumpur on 26-28 July 2019 
• Tastefully Penang, SPICE Arena, 
 Georgetown on 4-6 October 2019 
• Tastefully Johor Bahru, Mid Valley Southkey, 
 Johor on 22-24 November 2019 
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16 – 18 AUG
Love MY Palm Oil Carnival, IOI City Mall, Putrajaya

The carnival, organised for the general public, was 
packed with activities throughout this 3-day Love MY 
Palm Oil Carnival, including cooking demonstrations 
sessions by Chef Florence Tan, soap making activity, 
children’s colouring contest, games, palm oil product 
promotion, sales and product sampling, and virtual reality 
tour of an oil palm farmland.

The idea of the Love MY Palm Oil Carnival started 
after the Honourable Minister, Madam Teresa Kok met 
with representatives of the Malaysia Shopping Malls 
Association on 21 June 2019. The promotion programme 
at the mall was aimed at educating consumers on the 
attributes of palm oil. MPOC collaborated with IOI Group 
Berhad and MalaysiaKini for the Love MY Palm Oil video 
contest. 

16 AUG – 4 DEC
IChemE-POPSIG University Roadshow Series

In conjunction with the Love MY Palm Oil campaign, MPOC collaborated with the Institution of Chemical Engineers 
(IChemE) Palm Oil Processing Special Interest Group (POPSIG), to organise a series of universities’ roadshows in 2019. 
This is to educate tertiary students on the importance and benefits of Malaysian palm oil. A total of about 500 students 
attended these talks.

Speakers from MPOC, IChemE-POPSIG and the industry were invited to present the various applications of Malaysian palm 
oil, as well as its health, nutrition, environment and social benefits.  In addition to this, potential career opportunities in 
the palm oil industry as well as the benefits of being a chartered engineer and participation in MPOC’s ‘Love MY Palm Oil’ 
Student Ambassador programme were also shared. 

The roadshows were conducted at:
• University Tunku Abdul Rahman, Kampar, Perak on16 August 2019
• Monash University Malaysia, Subang Jaya on 30 September 2019
• Universiti Malaya, Kuala Lumpur on 9 October 2019
• Xiamen University Malaysia, Sepang, Selangor on 6 November 2019
• University of Nottingham Malaysia, Semenyih, Selangor on 4 December 2019

17AUG
“Love MY Palm Oil 90 Short Film Contest” Prize 
Giving Ceremony, IOI City Mall, Putrajaya

The Love MY Palm Oil 90 Short Film Contest was 
organised by MPOC in collaboration with IOI Group 
Berhad. The contest, which ran from 15 May to 28 July 
2019, was aimed at raising awareness and instilling a 
greater sense of appreciation as well as national pride 
for the Malaysian palm oil. This contest is also part of the 
year-long Love MY Palm Oil Campaign, launched earlier 
this year by the Honourable Tun Dr Mahathir Mohamad.

Open to all Malaysians, participants must submit 
originally produced short film, not exceeding 90 seconds. 
A total of 70 videos were submitted by college students, 
who went through a workshop conducted by MPOC, and 
by the general public as well. The cash prizes offered 
were RM 10,000 for the grand prize, RM 5,000 for the 
runner-up and RM 2,500 for the second runner-up. 

This contest is a great opportunity to educate the public, 
especially the younger generation, on the truth about 
palm oil. A professional remake of the winning videos 
was also part of the attractive feature of this competition.

During the months of July and August, IOI also 
sponsored the installation of buntings and posters at IOI 
City Mall, to highlight the various benefits and uses of 
palm oil. 

There was an official viewing of the posters and buntings 
prior to the prize giving, led by Dato’ Lee Yeow Chor, 
Chairman of Malaysian Palm Oil Council, who is also the 
Group Managing Director and Chief Executive of IOI 
Corporation Berhad.
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24 AUG
Sayangi Sawitku Merdeka Fun Run, 
Kuala Lumpur

MPOC participated in a fun run held in conjunction 
with the ‘Love MY Palm Oil’ campaign at Taman Desa, 
Kuala Lumpur. The run was officiated by the Honourable 
Madam Teresa Kok, Minister of Primary Industries, 
and participated by a total of 1,000 runners, mostly 
residence of Taman Desa and its surrounding areas. 
Activities throughout the half day event include cooking 
demonstration, talk on palm oil, palm oil product 
showcase, food tasting, health screening and stage 
performances.

24 – 25 AUG
Malacca Food Festival 2019, Jalan Kota, Malacca

Malacca Food Festival 2019 (MFF 2019) was one of the big 
consumer events of Malacca Tourism. Organised at Jalan 
Kota, famous for its heritage and the A Famosa, 
MFF 2019 was held to promote Visit Melaka 2019 which 
aimed to draw 20 million tourists to the state by the end of 
the year.

MPOC’s participation in MFF 2019 was to promote the 
‘Sayangi Sawitku’ campaign to the general consumers. 
MPOC’s booth featured ‘Sayangi Sawitku’ cooking 
demonstration, palm oil exhibits, the spin-a-wheel game and 
information on Malaysian palm oil. Profess Lipid Sdn. Bhd, 
the producer of Harvist red palm oil also joined MPOC to 
promote its products.

The presence of the Honourable Datuk Seri Shamsul Iskandar, 
Deputy Minister of Primary Industries, during the cooking 
demonstration by Chef Florence Tan helped draw the crowd 
to MPOC booth. During the session, Datuk Seri Shamsul 
highlighted a few benefits of Malaysian palm oil and red 
palm oil to the crowd while Chef Florence highlighted the 
functional benefits of Malaysian palm oil in cooking and a few 
cooking tips. About 100 visitors including foreigners stopped 
by to watch this cooking demonstration.

27 AUG
Program Kempen Sayangi Sawitku Kementerian 
Industri Utama Bersama Penjawat Awam Negeri 
Perak, Ipoh

MPOC showcased an exhibition featuring palm-based 
food and non-food products, and palm-based food 
sampling in conjunction with this event. MPOC also 
coordinated the participation of red palm oil producers 
– Sarawak Oil Palm Berhad and Profess Lipid Sdn 
Bhd - to promote their red palm brands. UPM’s Putra 
Creamery was also invited to promote their ice cream 
made with red palm oil.

Sampling of banana cakes and red palm oil muffins 
were carried out throughout the event. The cakes 
and muffin were prepared by the students from Hotel 
and Tourism Management Faculty, UiTM. MPOC also 
sponsored goodies bag containing 1 kg of palm oil for 
the participants and 20 buntings for the event.
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3 SEPT
LMPO Programme at Westley Methodist School, 
Klang, Selangor

MPOC organised a day of palm-related activities in 
conjunction with the school’s National Day celebration. 
The programme was attended by the Honourable 
Minister, Madam Teresa Kok and various delegates from 
the school’s board. The Honourable Minister officiated 
the event by planting an oil palm seedling.

In her speech, the Honourable Minister highlighted the 
important facts about Malaysian Palm Oil and its uses. 
The objective was to instil greater understanding and 
better appreciation of Malaysian Palm Oil amongst the 
students and the teachers. The activities organised for 
the students were the palm-based product exhibition, 
soap making and cooking demonstration. 

5 – 8 SEPT
LMPO Carnival @ MYDIN USJ 1, Selangor

MPOC joined hands with MYDIN to promote Love MY Palm Oil campaign to consumers by displaying LMPO 
promotional material at 8 MYDIN Malls in 8 different states of Malaysia. Promotional materials were displayed on 
travellators, hoardings, backlit banners, hanging banners and lift doors. The Love MY Palm Oil campaign was also 
promoted through MYDIN FM and MYDIN LEDs nationwide.

For a wider coverage, MPOC also organised a Love MY Palm Oil Festival at MYDIN Mall, Subang Jaya which was 
inaugurated by the Honourable Minister of Primary Industries, Madam Teresa Kok. The 4-day festival featured fun 
activities for families and kids held at Concourse 2, MYDIN Mall, Subang Jaya.

To maximise the penetration of LMPO participating brands, Malaysian producers were invited to join MPOC at this 
Carnival as exhibitors to showcase and promote their products to MYDIN visitors during  the carnival.

7 SEPT
Health Carnival & Healthy Lifestyle at Beaconhouse 
Sri Inai International School, Petaling Jaya, Selangor

A Health Carnival was organised by the residents of 
Taman SEA to support the Love MY Palm Oil Campaign, 
and hosted by Beaconhouse Sri Inai International 
School, Petaling Jaya. MPOC was invited to be one of 
the exhibitors to promote Malaysian palm oil, and to 
give a health talk.

The carnival was officiated by the Minister of Primary 
Industries, the Honourable Madam Teresa Kok, who 
gave a speech about the current issues faced by the 
Malaysian palm oil industry.

There was also a yoga session, stress management 
meditation exercise, dance performance and health 
screening during the carnival. The half-day carnival 
was also attended by Bandar Utama ADUN, Jamaliah 
Jamaluddin, together with around 150 residents.
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14 SEPT
Merdeka@Komuniti, Bandar Melaka, Malacca

The event in conjunction with the Merdeka@Komuniti was 
organised by the Jabatan Penerangan Melaka. It included 
several activities such as colouring contest, theatre play 
and exhibition by several government agencies as well as 
food truck vendors. The cooking demonstration by Chef 
Florence included a number of quizzes that focused on 
the facts and benefits of palm oil that piqued the interest 
of the crowd. The exhibition also drew the interest of the 
attendees who wanted to buy the red palm oil. 

20 OCT
Love MY Palm Oil Campaign at Deepavali Carnival 
2019, Bukit Jalil, Selangor

MPOC, in collaboration with Agenda Suria
Communications (ASC) Sdn Bhd, organised the 
‘Love MY Palm Oil’ Muruku Making Competition at the 
18th Deepavali Carnival in Bukit Jalil. The 9-day carnival 
attracted about 700,000 visitors and is the biggest 
Deepavali carnival in Malaysia. 

The Muruku Making Competition was a great platform to 
demonstrate the superiority of palm oil as a cooking oil 
and promote the benefits of palm olein and red palm oil. 
The competition also promoted palm oil as the best deep 
frying medium which is widely used in Indian dishes and 
savouries. The competition was participated by 20 teams 
shortlisted from more than 200 entries and was officiated 
by the Honourable Madam Teresa Kok, Minister of Primary 
Industries.  The event was also promoted via the Tamil 
radio channel, THR Raaga and live streaming via ASC’s 
Facebook.

17 SEPT
Sayangi Komoditiku: Bual Bicara Latihan dan Kerjaya 
Sektor Komoditi, Mukah, Sarawak

MPOC participated in the event organised by the Institute 
of Malaysian Plantation and Commodities (IMPAC). This 
training and career talk was targeted at high schools, 
community colleges and universities, as well as local 
youth with the purpose of creating awareness on the 
employment and training opportunities in the commodity 
sector and entrepreneurship. MPOC showcased palm 
oil-based food and non-food products to create greater 
awareness on the various applications of palm oil to the 
participants.  

Love MY Palm Oil quiz and jigsaw puzzles games were 
organised to attract crowds to MPOC’s booth. The booth 
was also visited by the Honourable Deputy Prime Minister, 
who was very interested in palm-vitamin E-tocotrienols.
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2 NOV
Karnival Gaya Hidup Sihat Sayangi Sawitku 
USJ 16, Subang Jaya, Selangor

MPOC engaged with the residents of Pangsapuri Sri 
Tanjung in USJ 16 to promote palm oil with the Love MY 
Palm Oil Healthy Lifestyle Carnival organised by the local 
municipal council. Palm oil-based food and non-food 
products were exhibited, with spin-a-wheel and jigsaw 
puzzle games for the residents. There were also a cooking 
competition using palm oil and colouring contest for 
children. MPOC Nutritionist, Sarafhana Dolah gave a talk 
on the health and nutritional benefits of palm oil.  

The Honourable Madam Teresa Kok, Minister of Primary 
Industries, was present to speak on the goodness of 
red palm oil and engaged with the residents. She also 
conducted a cooking demonstration using red palm oil. 
Also present was Michelle Ng, ADUN for Subang Jaya.

14 – 17 NOV
Perak International Expo 2019 (PIEX 2019), 
Ipoh, Perak

PIEX was the largest integrated trade exposition 
organised by the Perak state government targeting 
the B2B and B2G market to promote Perak state as 
the top choice for trade and investment partners. 
The organisers had provided special themes for 
PIEX 2019, and one of them was Love MY Palm Oil 
(LMPO). Through this initiative, MPOC took the lead 
in the promotion of the LMPO campaign with a LMPO 
Pavilion.

A total of nine palm oil companies participated in the 
event, in which three of them were stationed at the 
LMPO Pavilion. Event was officially launched on the 14 
November by His Royal Highness Paduka Seri Sultan 
Nazrin Muizzuddin Shah Ibni Almarhum Sultan Azlan 
Muhibbuddin Shah Al-Maghfurlah, The Sultan of Perak.
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26 MARCH
Majlis Bicara Ilmu Pendidikan EDUPALM
Institut Aminuddin Baki, Bandar Baru Enstek, Negeri 
Sembilan

MPOC was invited to present on palm oil to the 
participants of National Professional Qualification for 
Educational Leaders (NPQEL) course organised at the 
institute. Participants of this course were senior teachers 
who have been selected to be promoted as school 
principals.

MPOC was represented by Razita Abdul Razak, Manager, 
Promotions & Branding who presented on the attributes 
of palm oil, based on the consumer module developed for 
dissemination and use by the public.

The presentation was followed by a question and answer 
session where participants asked about current issues on 
the anti-palm oil campaign in Europe and the usage of 
palm oil. Participants were also encouraged to register 
their interest as palm oil ambassadors at the end of the 
event.

3 JULY
Talk on Palm Oil in conjunction with Hari 
Keusahawanan 2019 SMK (P) Taman Petaling,
Petaling Jaya, Selangor

MPOC was invited to address 500 students of SMK 
(P) Taman Petaling on the attributes of palm oil, in 
conjunction with the Hari Keusahawanan organised by the 
school. This is one of the spillover effects from the STEM 
Workshop targeting chemistry teachers earlier, where the 
teacher organising this particular activity was one of the 
workshop trainees. 

The students were shown information on palm oil based 
on the slides prepared for consumers. A question and 
answer session was held later to give students the 
opportunity to ask questions about palm oil.

27JUNE
Science and Chemistry Teachers’ Visit to MPOB

MPOC assisted the Petaling Perdana Education Office 
in organising a visit to MPOB for a total of 40 chemistry 

teachers from schools within the district. The objective of 
the visit is to have a better understanding on palm oil and 

its applications in soap making.

The teachers were briefed on palm oil applications in soap 
making and tried their hands in making transparent soap 

through direct heating process and opaque soap through 
cold casting process.

PALM OIL
EDUCATION
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3 OCT
Kempen Belilah Barangan Buatan Malaysia, 
Auditorium RTM, Kuching

MPOC was invited to present on Sayangi Sawitku to 
KDNHEP staff, for dissemination to other parties under the 
“Kempen Belilah Barangan Buatan Malaysia” programme. 
A few representatives from MCMC also attended.

The first speaker, a senior deputy director of KDNHEP 
talked on the campaign of buying local products and its 
challenges. The MPOC Communication Manager, Suzanna 
Mohd Dahan, gave a presentation on palm oils attributes 
and applications, the sustainability and economic 
contributions of the industry as well as the challenges it 
faced. Some of the questions that the audience asked 
were on deforestation, the brand names of Malaysian Palm 
Oil, availability in the market, and the price range.

KIDZANIA
The Malaysian Palm Oil Wellness & Nutrition Hub, 
KidZania Mumbai

The partnership with Kidzania was further expanded in 
2019, where MPOC collaborated with its local operator in 
India to set up a Malaysian Palm Oil Wellness & Nutrition 
hub in Mumbai. This is a major achievement for MPOC 
as it can now associate itself with a dedicated center for 
palm oil promotion outside of Malaysia. Similar to the 
Palm Chocolate Factory in Kuala Lumpur, this hub aims 
to develop positive perception of Malaysian palm oil 
among the Indian children, by promoting the attributes of 
Malaysian palm oil in particular its health attributes. 

The hub features two main activities for children namely, 
a fitness test and learning about nutrition and healthy 
eating, for 10-15 minutes per session. While the children 
are taking part in the activities, a supervisor communicates 
the benefits of Malaysian palm oil and its products to 
them. In addition, the children will also be asked to 
disseminate the information they have just learned to their 
peers ’outside’ of the hub and earn some ‘kidzos’ money. 

Since the opening on October 1, the hub had slowly 
gained popularity among the children. By end of 2019, it 
had attracted a total of 10,028 children or 3,343 children 
per month. 

11 – 15 NOV
12th Malaysian Palm Oil Educational Programme

The educational programme targeting foreign 
stakeholders, in particular those from Europe, is an 
ongoing effort by MPOC to counter misinformation and 
the anti-palm oil sentiments. Through direct engagement, 
MPOC can facilitate in-depth discussions between local 
stakeholders and the target audiences on issues such as 
on-the-ground practices, the welfare of estate workers & 
their children, sustainability, food safety and health issues.

The 12th Malaysian Palm Oil Educational Programme 
targeted seven senior journalists from Finland, Germany, 
Croatia and France. These journalists represented 
established news and media organisations in their 
countries. During the visit, the journalists had the 
opportunity to learn about the attributes of palm oil in 
particular its sustainability credentials, GAPs, nutritional 
and health benefits as well as the conservation efforts in 
Malaysia. They also had the opportunity to interact with 
the Honourable Minister, captains of the industry and a 
smallholder. 
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23 FEB • Colouring Activity – KidZania 7th Bubbly 
Anniversary

1 – 2 JUNE  • Astronaut’s Chocolate Pudding – 
KidZania School Holiday Programme – Science & 
Space Month

10 – 11 AUG • Dino Soap Making Workshop – 
Archeokidz

21 – 22 DEC • KidZania Be A Star – Stardust Soap 24 – 25 DEC • KidZania Be A Star – Lip Balm Workshop

OCT • KidZania Spooky Festival – Treat or 
Trick

30 MARCH • iCooking Workshop – KidZania School 
Holiday Programme – Career Fair

28 APR – 3 MAY • Facebook Giveaway 
-  KidZania Love My Palm Oil 
Campaign Launch Contest

The Palm Chocolate Factory, KidZania KL

The Palm Chocolate Factory at KidZania KL continued 
creating a positive perception about Malaysian palm oil 
among the children in 2019. Like the global online contest, 
this activity was also tied up with the Love MY Palm Oil 
campaign where the LMPO’s logo, hashtag and QR code 
were prominently placed on its main door. 

For the entire 2019, 26,630 children or average 2,219 
children per month have visited the Palm Chocolate Factory. 
This brought the total visits to 47,243 children or average 
2,362 children per month since its establishment in mid-
May 2018. This is encouraging as the average penetration 
rate of 13.2% (% of total patronship@Kidzania between 
mid-May 2018 – Sept 2019), which is among the Top 5 of all 
establishments available at Kidzania KL.
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EDUPALM
PALM OIL STEM WORKSHOP FOR SCIENCE & 
CHEMISTRY TEACHERS 

In order to recruit more palm oil ambassadors, MPOC 
collaborated with Pusat STEM Negara, under the Ministry 
of Education, to further the knowledge of palm oil to the 
Science and Chemistry teachers. This project was divided 
into 2 phases.

In Phase 1, a training of trainers’ workshop was organised 
at Institut Aminuddin Baki, Genting Highlands, Pahang, 
for selected teachers representing zones and districts in 
Kuala Lumpur, Putrajaya, Selangor and Perak. The 2-day 
intensive workshop was attended by 34 teachers from 6 
zones in Perak and Selangor, 3 zones in Kuala Lumpur and 
one from Pahang and Putrajaya, as well as officers from 
the respective Jabatan Pendidikan Negeri (JPN), including 
from the host state, Pahang.

The trainers were exposed to the Malaysian palm oil 
industry through presentations and workshop conducted 
by officers from MPOC, MPOB Pusat STEM Negara and a 
master trainer, Yasmin Noorul Amin. With the knowledge 
acquired, these trainers were tasked to conduct workshops 
for other science and chemistry teachers within their 
respective districts. 

For Phase 2, the participants are science and chemistry 
teachers from schools in the districts identified by the 
respective Jabatan Pendidikan Negeri. A total of 17 
workshops were organised, involving 820 teachers, from 9 
March to 2 May 2019.

The teachers were introduced to the programme and 
briefed on the Malaysian palm oil industry and STEM 
education. Palm Adventure Race similar to the one 
organised for trainers in Phase 1, was also organised at 
every workshop in Phase 2, to further expose the teachers 
to Malaysian palm oil in a more interactive and exciting 
manner. The teachers also participated in hands-on 
activities like transparent soap and bath bomb making.

PERTANDINGAN MEMASAK EDUPALM PERINGKAT 
KEBANGSAAN: GAYA HIDUP SIHAT DENGAN 
MINYAK SAWIT MALAYSIA 2019, 27 APRIL, KAJANG, 
SELANGOR 

The EDUPALM Healthy Lifestyle with Malaysian Palm 
Oil Cooking Competition or Pertandingan Memasak 
EDUPALM Peringkat Kebangsaan: Gaya Hidup Sihat 
dengan Minyak Sawit Malaysia was organised for the 
second time to create awareness on the health benefits 
of Malaysian palm oil for students.

The participants were Year 6 students from a total of 
15 primary schools – 7 from Selangor, 3 from Putrajaya, 
3 in from Kuala Lumpur, and 2 from Negeri Sembilan. 
This year, the competition was co-organised with JPN 
Selangor and held at SK Bandar Seri Putra, Kajang.

The cooking competition started with a briefing on the 
rules and regulations by MPOC. The participants were 
given 1 hour to prepare 2 dishes – 1 main dish and an 
appetizer or dessert, using palm oil and palm-based 
products. There were also crossword puzzle games, 
health talk and cooking demonstration organised for 
team supporters, teachers and guests of the event.

The talk was conducted by MPOC Science & 
Environment Officers for primary school students 
and titled “Khasiat dan Kebaikan Minyak Sawit Serta 
Kegunaannya dalam Produk Makanan.” Participants 
were quizzed during the sessions and those able to 
answer correctly were given prizes.

A cooking demonstration was conducted by Chef 
Florence Tan, who interacted with the audience by 
giving the benefits of palm oil and asking a simple quiz. 
Those who answered correctly were given a bottle of 
palm oil each. There was also an exhibition where palm-
based food and non-food products were displayed, as 
well as palm oil infographic cubes for students to read 
and find answers to a crossword puzzle. 

The closing ceremony was officiated by Suhaimi 
Sun Abdullah, Timbalan Pengarah, Sektor Dasar 
Perancangan dan Penyelarasan, Kementerian Pendidikan 
Malaysia, who also presented prizes to the competition 
winners. Guests and students were also entertained 
with a dance performance by the dance team from SK 
Bandar Seri Putra.
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MALAYSIAN PALM OIL WALL IN HIGHER 
EDUCATION INSTITUTIONS 

Several higher education institutions have allowed 
for the installation of wall poster containing palm oil 
information for the purpose of educating students. 
These were installed at strategic, high traffic areas. 
Starting with KDU College University in November 
2018, UiTM Puncak Alam and UCSI were completed 
in May 2019. INTI University in July while Universiti 
Malaya in August. The MPO wall for SEGI University 
was installed in October 2019. The information 
wall were also installed at UNIMAS and Giat MARA 
in Kuching, Universiti Sabah in Kota Kinabalu and 
Sandakan, as well as several Kolej Komuniti and 
Politeknik in Semenanjung Malaysia.

MALAYSIAN PALM OIL WALLS

PALM OIL INFORMATION WALL IN SCHOOLS 

Schools that participated in the EDUPALM Cooking Competition were 
offered an information wall on palm oil to be installed at the school 
premises. The first phase of installation for participating schools in the 
2018 competition was completed. The following schools now proudly 
carry information on palm oil on their premises: 

1. SK Putrajaya Presint 5(1)  9. SK Putrajaya Presint 14(1)
2. SK Putrajaya Presint 8(1)  10.  SK Putrajaya Presint 16(1) 
3. SK Putrajaya Presint 8(2)  11.  SK Putrajaya Presint 16(2) 
4. SK Putrajaya Presint 9(1)  12.  SK Putrajaya Presint 18(1)
5. SK Putrajaya Presint 9(2)  13.  SK Putrajaya Presint 18(2)
6. SK Putrajaya Presint 11(1)  14.  SK Desa Setapak, KL
7. SK Putrajaya Presint 11(2)  15.  SK Seri Jelok, Kajang, Selangor 
8. SK Putrajaya Presint 11(3)  16.  SK Desa jasmin, Nilai, N Sembilan

The second phase will cover the following 
schools, which was completed by November 
2019: 

1. SK Taman Seri Muda 
2. SK Kampung Tunku 
3. SK Sultan Hishamuddin 
4. SK Convent Jalan Peel 
5. SK Taman Bukit Indah 
6. SK Bandar Seri. Putera 
7. SK Puncak Alam 
8. SK. Puteri, Seremban 
9. SK Nuri, Johol 
10. SK Ampang Pecah 
11. SK Seri Makmor 
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MPO MODULE FOR HIGHER LEARNING INSTITUTIONS, 
UITM PUNCAK ALAM

MPO in Professional Kitchen Module, was adopted by UiTM 
Puncak Alam Culinary and Hospitality Faculty in 2019. With 
the adoption of the module, both parties, MPOC and UiTM 
forged collaborations on palm oil promotions via:

• Training of the lecturers through the Malaysian Palm Oil  
 in Professional Kitchen Module workshop
• Participation of students as Palm Oil Ambassadors
• Sponsorship in in-house cooking competition
• Participation in Kongres Makanan Warisan organised by  
 UiTM

The Malaysian Palm Oil in Professional Kitchen Module 
workshop was conducted on 20 February 2019 for Culinary 
and Hospitality Lecturer, attended by 20 lecturers. 

TRAINING OF PALM OIL AMBASSADORS 

A special training session was conducted by MPOC Officers 
for those interested to represent MPOC at events as Palm Oil 
Ambassadors, took place on 17 May 2019. Participants were 
briefed on the Malaysian palm oil industry, its challenges and 
sustainability aspects, and palm oil benefits and applications. 

Food technologist, Teah Yau Kun, first explained about the 
applications and technical aspect of palm oil and other 
palm-based products. Then F&B Consultant and Culinary 
Technical Advisor, Chef Kasdi Dahari, conducted a cooking 
demonstration using palm oil and santan sawit in cooking, 
red palm oil in mayonnaise-making and ice-cream. These 
dishes were later served to the participants.

Two culinary competitions were held on 4 May 2019 and 9 
November 2019. 40 students took part in the competitions, 
with 2 special awards by MPOC. Chef Sabri Ahmad was the 
head judge, who also highlighted the benefits of using palm 
oil in cooking.
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SABAH WILDLIFE DEPARTMENT’S 
WILDLIFE RESCUE UNIT 

Additional funding had been provided to support Sabah 
Wildlife Department’s Wildlife Rescue Unit (WRU).
The WRU was first formed in 2010 to support SWD in its 
wildlife conservation by implementing a capture, rescue 
and translocation of endangered wildlife found in the 
Sabah landscapes. WRU had carried more than 500 rescue 
or translocation operations since its formation.

BORNEAN ORANG UTAN AND PYGMY 
ELEPHANT POPULATION SURVEY AND 
CONSERVATION

The Ministry of Primary Industries had contributed RM 
1,500,000 to Sabah Wildlife Department to fund the 
‘Bornean Orangutan and Pygmy Elephant Population 
Survey and Conservation’ project. This project will take 
two years to complete and will help to create a positive 
acceptance of the Malaysian palm oil industry and 
active partnerships towards the conservation of Bornean 
elephants and orangutans in Sabah.

WORLD ELEPHANT DAY CELEBRATION 
2019

MPOC participated in the World Elephant Day on 7 
September 2019 at the National Elephant Conservation 
Centre (NECC) in Kuala Gandah, Lanchang, Pahang. Its 
objective was to create awareness on the importance 
of protection and conservation of the elephant species, 
especially the endangered Asian Elephant. 

The one-day event was officiated by the Honourable Dr. 
Xavier Jayakumar, Minister of Water, Land and Natural 
Resources (KATS) and attracted more than 2,500 visitors. 
MPOC participated with an exhibition booth, and the 
sponsorship of RM 5,000 for the purchase of food for the 
elephants.

MALAYSIAN PALM OIL
WILDLIFE CONSERVATION 
FUND
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13 – 14 NOV
HUMAN-WILDLIFE 
CONFLICT WORKSHOP 2019, TAWAU, 
SABAH

MPOC organised the Human-Wildlife Conflict workshop 
from 13-14 November 2019 at Borneo Royale Hotel, 
Tawau, Sabah. With the theme ‘Identifying and Addressing 
the Issues in Mitigating Human-Elephant Conflicts’, the 
workshop was organised in collaboration with FELDA 
and FGV Holdings Berhad to identify the constraints 
and challenges in mitigating human-elephant conflicts in 
and surrounding plantations in Tawau and Lahad Datu, 
which had come under the spotlight due to the deaths of 
Bornean pygmy elephants nearby these plantations. 

4 – 6 DEC
10TH IUCN ASIAN ELEPHANT SPECIALIST 
GROUP MEETING, KOTA KINABALU, 
SABAH

MPOC participated in the 10th IUCN Asian Elephant 
Specialist Group meeting in Kota Kinabalu, Sabah 
from 4-6 December 2019, which was organised by 
Sabah Wildlife Department to promote the long-term 
conservation of Asian elephants and the recovery of its 
population to viable levels. 

On the 2nd day of the meeting, a special forum titled 
‘The Shift of Paradigm from Human-Elephant Conflict 
to Co-existence in Sabah’ was organised to discuss the 
issue with the palm oil industry stakeholders located 
in Sabah. Dr. Ruslan Abdullah, MPOC Science and 
Environment Director, moderated one of the panel 
discussions during the forum, while MPOC prepared an 
exhibition on its MPOWCF conservation efforts. Around 
140 elephant experts from 22 countries attended the 
meeting.

Five presentations from Sabah Wildlife Department, 
FELDA and FGV Holdings Berhad were shared, while four 
break-out sessions were organised to further discuss the 
identified topics and issues. The findings were shared 
on the second day of the workshop, followed by the 
drafting of a wildlife conservation pledge to encourage 
plantation companies to demonstrate their support for 
wildlife conservation efforts in their plantation landscapes. 
70 participants, comprising senior management and 
plantation managers from the Tawau and Lahad Datu area, 
and representatives from Sabah Wildlife Department and 
Sabah Forestry Department attended the workshop.
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ARTICLES FOR BERITA SAWIT PULL-OUT 

6 articles have been produced for the monthly pull-out, Berita Sawit, published
in collaboration with Berita Harian and MPOB. This helped in educating the local 
consumers on the attributes of palm oil, current issues facing the industry and 
MPOC news & activities. The featured articles throughout the year are:

•	 Jan	2019	 –  MPI, MPOC lancar Program Duta Minyak Sawit Malaysia
•	 Feb	2019	 –  Kempen Sayangi Sawitku
•	 March	2019	– Permasalahan lebih besar di sebalik artikel Buletin WHO
•	 Apr	2019  –  MPOC anjur bengkel STEM minyak sawit untuk guru
•	 May	2019  – Pertandingan memasak gaya hidup sihat dengan Minyak Sawit
•	 June	2019  – MPOC anjur Bengkel Masakan Sayangi Sawitku di KidZania

As of July 2019, MPOB has stopped publishing Berita Sawit while redirecting
its efforts on its own e-publication.
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SAW.IT TELEVISION & RADIO 
INTERVIEW SERIES

MPOC collaborated with BERNAMA News for a 
series of television and radio interviews. A total 
of 12 SAW.IT Radio Interview series and three 
TV Ruang Bicara Programmes were held at the 
BERNAMA Headquarters in Kuala Lumpur. The 
guests for the 1-hour per series interviews among 
others included the Honourable Minister of Primary 
Industries, the Honourable Deputy Minister of 
Primary Industries, Chairman of MPOCC, Deputy 
Director General of MPOB, Celebrity Chefs and 
MPOC Director of Science and Environment, Dr. 
Ruslan Abdullah. Issues discussed centred on the 
health benefits of palm oil, the Love MY Palm Oil 
Campaign, biodiesel and the implementation of the 
B10 program, and the Anti-Palm Oil Campaign by 
European Union.

CONSUMER CAMPAIGN IN EUROPE

MPOC launched a consumer campaign in Europe to 
influence the general consumers in the UK and France 
on “New Malaysia” and the government’s renewed 
commitments towards sustainable palm oil. Taking 
advantage of the advent of social media, the campaign 
targeted general consumers with positive messages 
about Malaysia and the industry while monitoring their 
conversation on the subject matter. The idea was to 
‘identify’ the ‘persuadables’ and keep feeding them 
with positive messages about Malaysia and its palm oil. 

The campaign was centred on www.malaysianpalmoil.
info, which was rehashed with a new look and feel. This 
website highlighted 4 core issues of the campaign - 
sustainable palm oil, deforestation, orangutan & small 
farmers, all accompanied by #ChooseMalaysia hashtag. 



120
ANNUAL
REPORT
2019

PUBLICATIONS

GLOBAL OILS & FATS BUSINESS MAGAZINE

Four issues were published and interactive versions were 
uploaded on the MPOC website.

MALAYSIAN PALM OIL HEALTHY & 
NUTRITIOUS

To support the year-long Love MY Palm Oil campaign, 
2 leaflets were produced for the benefit of general 
consumers. One of them, entitled Malaysian Palm Oil: 
Healthy & Nutritious, was produced in the following 
versions to cater to different target groups:

• Bahasa Malaysia 
• English
• Bahasa Malaysia, English, Mandarin & Tamil 
• Bahasa Malaysia, English & Mandarin
• English, French and German, and
• French & English

These leaflets were widely used at events or programmes 
related to the Love MY Palm Oil campaign such as 
Kongres Masakan Warisan, UiTM, Parliament Malaysia, 
exhibitions as well as distributions to tourist spots, 
Malaysian Embassies, MATRADE offices, during Ministerial 
Missions, to name a few. 
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FACTS ON MALAYSIAN PALM OIL 
BOOKLET

Previously known as 100 Facts on Malaysian Palm Oil, 
this updated, redesigned and re-edited version – 70 
Facts - was more practical and handy to carry for 
events.  

MALAYSIAN RED PALM OIL

This leaflet was produced in the 4 major 
languages (BM, English, Mandarin & 
Tamil). It contained information about the 
processing and benefits of red palm oil in 
infographic style.

CHILDREN’S LEAFLET

A leaflet in Bahasa Malaysia, specifically 
for school children had been developed.
It was meant for visitors to Galeri Parlimen, 
where the World Palm Portraits Exhibition 
was held from 23 October – 19 December 
2019.  The gallery received approximately 
400 visitors a day.

DOODLE BOOK

A doodle book on Malaysian palm oil was 
developed, targeting primary school students 
involved in the EDUPALM Cooking Challenge. 
The book served as prizes for those who took 
part in the games, as well as to be distributed 
at KidZania Mumbai.  The doodle book 
contained engaging palm oil related activities 
for children, and even adults.
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WEBSITES

MPOC recognised the immense power of social media 
platforms and websites to enthuse targeted audience 
and especially consumers on the health and economical 
benefits of palm oil. There were numerous websites set 
up at MPOC headquarters and regional offices, as well 
as utilising Facebook, Twitter and WeChat to rally people 
to the palm oil cause, and inspire mass movements to 
support, buy and use Malaysian palm oil.
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JOURNAL OF OIL PALM, ENVIRONMENT AND 
HEALTH (JOPEH)
jopeh.com.my

JOPEH is an Open Access online forum to share knowledge 
that focused on oil palm cultivation, palm oil production 
and applications. This included truthful reports on the 
environment. JOPEH also featured articles related to issues 
and policies that affected any activity within the palm oil 
industry. 

As of December 2019, three papers have been published:

i. ‘The	Dynamics	For	Mandatory	MSPO	Certification  
 Scheme To Be Successfully Implemented’ by Dr. Sanath  
 Kumaran, published on 24 May 2019

ii. ‘High-Risk Vs Low-Risk ILUC Biofuel Feedstocks -  
 Where Does Oil Palm Fit In?’ by Dr. Gernot Klepper,  
 published on 7 June 2019

iii. ‘Sustainable Oil Palm Cultivation In Malaysia – Are  
 Peatlands A Suitable Choice?’ By Dr. Ahmad Parveez 
 et al, published on 21 June 2019

EDUWEB   TV

23 MPOC videos made for children have been uploaded on a specially-
created MPOC section on the Ministry of Education’s EDUWEB TV at  
eduwebtv.moe.edu.my/v1/ under other agencies. Apart from the “Did You 
Know?” and “Tahukah Anda?” series, the Tree to Table Part 1 & 2, and Mr 
Palmy video were also available for viewing.
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EDUPALM
www.edupalm.org.my

The EDUPALM website was developed to support the school education 
programme as part of MPOC’s effort in educating students on palm 
oil. The website and Facebook page continued to receive viewers and 
likes. From January to December 2019, the website recorded a total of 
34,041,862 hits from 97,697 unique visitors. 

As at 31 December 2019, EDUPALM Facebook recorded a total of 
34,484 likes since its inception.

PALM OIL HEALTH & NUTRITION
www.palmoilhealth.org

Palmoilhealth.org tells the story of 
Malaysian palm oil. The website provides 
information on nutrition and recipes, facts 
about Malaysian palm oil’s sustainable 
production, as well as industry research.
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Palm Oil TV
www.palmoiltv.org

POTV recorded 181,650 unique visitors, 637,885 
visits, 2,452,322 pages viewed, and more than 52 
million hits for 2019. 

The SEO exercise, which started since June 2016, 
was continued for this year but with monthly target 
set at 10,000 visits. Top visitor countries were US, 
Vietnam, India, Malaysia, and Great Britain.

The categories on the website are:
1.  Videos           
2.  Recipes                 
3.  Love MY Palm Oil        
4.  Publications
5.  Events
6.  Posters                  
7.   Images
8.  FAQs

A special page on the Love MY Palm Oil Campaign 
was added to the website.

PALM OIL MARKET DEVELOPMENT 
REPORT (POMDR)
www.pompdr.org.my

Palm Oil Market Development Report or POMDR 
is a one stop information centre for Malaysian palm 
oil that included market updates, market analysis 
reports and potential new market reports contributed 
by MPOC’s market analysts and regional managers. 
The website is specially designed for Malaysian palm 
oil producers.  Currently, 310 reports have been 
uploaded to POMDR with 1,500 registered users. 
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PALM OIL TV NEWSLETTER

10 Palm Oil TV newsletters have been email-blasted to 
approximately 1,300 recipients. It had helped to direct
traffic to Palm Oil TV website, mostly for health articles
and recipes.

PALM OIL TV SOCIAL MEDIA

The Palm Oil TV was supported by various social media:

FACEBOOK
• Recorded 88,426 followers, up to Dec 2019. 
• Palm oil promotional videos promoted on Facebook  
 reached up to 173,000 views.  
 
YouTube
• Total videos uploaded up to Dec 2019: 494.  
• Recorded 230,100 viewers in 2019. 
• Top visitor countries for 2019: Malaysia, India, United  
 States, Russia, and the Philippines. 

Twitter
• 2,243 tweets to-date.
• Recorded 1,681 followers to-date.
• Tweets are from postings on FB, which mainly   
 comprised videos and recipes produced for the LMPO  
 campaign. Retweets by followers are increasing, which  
 shows appealing content. 

Instagram
• 929 posts to-date.
• 1,033 followers.
• Pictures were mostly from the World Palm Portraits   
 competition as well as from events. 

Pinterest
• 946 pins.
• 593 monthly viewers.
• 48 boards.
• Top 5 audience countries are US, Indonesia, India,   
 Malaysia, UK. 
• Content comprise articles, recipes, palm oil snippets,  
 videos, posters, and images, with the addition of   
 LMPO videos. 



127
ANNUAL
REPORT

2019

LOVE MY PALM OIL CAMPAIGN - OUTDOOR 
PROMOTIONS

2 videos on red palm and the benefits of Malaysian palm oil
were screened on the LED panel at MRCB, Jalan Tun 
Sambanthan. Aurora Place Shopping Center at Bukit Jalil and 
Malaysian Rubber Board were among other premises where  
these videos were aired on their LED screens. The LMPO posters 
were installed at locations, which include the Ministry of Primary 
Industries building, several malls and government buildings as 
well as billboards in smaller towns throughout Malaysia. 

INDOOR ADOPTION

The LMPO logo, with the campaign’s 
objective, was installed at the entrance 
of MPOC to impress upon visitors of the 
Council’s unrelenting commitment in 
spearheading the campaign. 

LOVE MY PALM OIL BUNTINGS

6 designs have been produced and 
printed in 3 versions, English, Bahasa 
Malaysia, and English & Mandarin. 
These buntings were used at exhibitions 
and events including for LMPO Official 
Launch, Parliament events, and Palm Oil 
Student Ambassador Programmes.

PROMOTIONAL
POSTERS AND VIDEOS
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PROMOTIONAL
POSTERS AND VIDEOS

PROMOTIONAL VIDEOS FOR THE 
HONOURABLE DEPUTY MINISTER

MPOC produced three 20-sec videos featuring the 
Hounourable Deputy Minister promoting Malaysian palm 
oil. These videos were extracted from the “Did You Know?” 
video series that highlighted various benefits of Malaysian 
palm oil. These videos were broadcasted on selected 
electronics boards in Malacca.

VIDEOS

53 videos have been produced for 2019, 
in conjunction with the Love MY Palm Oil 
campaign:
a) Did You Know Series – 20 Videos
b) Tahukah Anda Series – 20 Videos
c) Infographic – 4 Videos
d) Launch Videos – 6 Videos
e) 2D Infographic Animation Videos

2 new videos related to the Love MY Palm Oil 
campaign were also produced:
a) Special Message from the Honourable Prime 
Minister, Tun Mahathir
b) Love MY Palm Oil campaign highlights
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WORLD PALM PORTRAITS EXHIBITION
PREMIERE EXHIBITION @ PARLIMEN 
MALAYSIA, KUALA LUMPUR
8 - 11 JULY 

The World Palm Portraits mini exhibition was 
premiered at Parlimen Malaysia, during the Second 
Term of the 14th Dewan Rakyat sitting, from 8-11 
July 2019. Nine fascinating pictures were displayed. 
A full exhibition was scheduled to be held later at 
Galeri Parlimen from 23 October to 19 December 
2019.

UNIVERSITY OF MALAYA ART GALLERY,
KUALA LUMPUR
11 JULY – 21 SEPT 

The premiere mini exhibition at Parlimen Malaysia 
also became a full exhibition at the University of 
Malaya Art Gallery from 11 July - 21 September 
2019.  Some of the visitors to the exhibition 
included participants of Debat Malaya 2019 
(a debate competition, sponsored by MPOC), 
comprising 30 teams and 22 secondary schools, on 
13 July 2019. They were briefed on the Malaysian 
Palm Oil Industry and the interesting stories behind 
the pictures.

WORLD PALM
PORTRAITS
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WORLD PALM
PORTRAITS

NIGHT AT THE GALLERY, 
UNIVERSITY OF MALAYA ART GALLERY,
KUALA LUMPUR
30 - 31 AUG

In conjunction with the Merdeka celebration, Muzium 
Negara held a “Night at The Gallery” event at 35 
galleries and museums including Bank Negara Art and 
Gallery and Universiti of Malaya Art Gallery. 

The World Palm Portraits exhibition adopted the 
theme, ‘Sayangi Sawitku’, to educate participants 
about the Malaysian Palm Oil industry, and how it is an 
identity of Malaysia. Almost 80 students took part in 
this programme, which included a Treasure Hunt in the 
gallery and Walk the Talk, a presentation on palm oil, its 
attributes and contributions as well as games featuring 
the use of palm oil. The presentation was conducted 
by Ina Tisha Merican Din Merican, a lecturer from UM 
currently working on a thesis on palm oil. 

GALERI PARLIMEN, KUALA LUMPUR 
23 OCT -19 DEC 

The two-month exhibition was held at Galeri Parlimen, 
with visitors mainly from schools and higher learning 
institutes. Organisations, parlimentarians, and local and 
foreign travellers also visited the exhibition. 28 tour 
groups from schools, colleges, and universities were 
recorded to the gallery especially during the long school 
holiday period.

Two gallery tours were hosted by Muhammad Bukhori
Mohamad Yusub for secondary students, who 
highlighted pertinent information on the Malaysian Palm 
Oil industry.

4 - 5 SEPT

A similar ‘Sayangi Sawitku’ programme was held for 
university students from Japan. 60 students of Waseda 
University, Japan participated in the gallery night event. 
They experienced the same activities held previously, 
but presented by Anita Zainal Abidin, the curator of 
University Malaya Art Gallery. The university students 
were captivated by the portraits featuring oil palm and 
showed interest in the health aspects of palm oil.
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CALENDAR 
OF EVENTS

JANUARY

FEBRUARY

Jan - Dec  Social Media Engagement 2019, Africa

Jan - Dec  Global Consumer Online Contest, Malaysia

Jan - Dec Social Media Campaign, East of Suez

Jan - Dec Social Media & Consumer Engagement, West of Suez

Jan - Dec Social Media Campaign, India

Jan - Dec Social Media Engagement, Bangladesh

Jan - Dec Social Media Campaign & Consumer Engagements, Belgium

Jan - Dec Social and Digital Media Engagement, Russia 

Jan - Dec Meetings of Malaysian Agencies, Brussels, Belgium

Jan - Dec Meetings in the Malaysian Embassy in Paris, France

Jan - Dec MPOC – The Philippines Airlines Inflight Recipe Menu, Philippines

8 Jan  Reach & Remind, Friends of the Industry Seminar and Dialogue 2019, Kuala Lumpur

9 Jan Private Banquet with Food Bloggers & Key Opinion Leaders, Shanghai, China

12 Jan Palm Oil Gourmet Delights, New Delhi, India

17 - 25 Jan The Honourable Deputy Minister’s Trade and Economic Mission to Iran and Turkey

18 - 19 Jan 4th Pakistan Edible Oil Conference (PEOC), Karachi, Pakistan

18 - 27 Jan Market Visit to South Africa, Johannesburg, Pretoria and Durban

26 Jan  Chinese New Year Cooking Demo, Bukit Jalil, Kuala Lumpur

Feb - Dec Social Media Engagement, Pakistan 

18 - 24 Feb POINTERS on Price Trends’ Webinar 

19 - 22 Feb Gulfood 2019, Dubai, UAE

20 Feb  Malaysian Palm Oil in Professional Kitchen Module Workshop, UiTM Puncak Alam, Selangor

21 Feb Tourism Education Launch, Kuala Lumpur

23 Feb Colouring Activity - KidZania 7th Bubbly Anniversary, Kuala Lumpur

24 - 28 Feb Market Visit & Assessment to Algeria, Algiers, Algeria

25 - 26 Feb Palm Oil in Stem Training-Of-Trainers Workshop for Science & Chemistry Teachers, Genting Highlands, Pahang

25 - 27 Feb ASEAN Business Summit, Bengaluru, India

29 Feb Palm Oil Ambassador Programme with SEGi University Kota Damansara, Selangor 
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MARCH

4 -13 March  MPI Secretary General Visit to Belgium and Netherlands 

4 - 6 March Palm & Lauric Oils Price Outlook Conference & Exhibition (POC 2019), Kuala Lumpur

5 - 6 March Meeting With Rusagro Group, Kuala Lumpur, Malaysia

6 - 9 March Natural Products Expo West, Anaheim, California, USA

6 -10 March ITB – The World´s Leading Travel Trade Show, Berlin, Germany 

7 - 9 March World Food Warsaw Exhibition, Warsaw, Poland 

8 - 10 March IAPSMCON 2019, 46th Annual National Conference of Indian Association of Preventive & Social Medicine &
 International Symposium on National Health Protection, Shimla, India

9 March Palm Oil in Stem Workshop for Science & Chemistry Teachers at SMK Putrajaya Presint 18(1), Putrajaya

12 March Palm Oil in Stem Workshop for Science & Chemistry Teachers at SMK Tun Perak, Padang Rengas, Perak

13 March Market Forums 2019: Embracing Challenge, Optimizing Opportunities 2019, Kelana Jaya, Selangor

18 -19 March 85th Annual National Institute of Oilseed Products (NIOP) Convention, Scottsdale, Arizona, USA

18 - 20 March Food Ingredients China, Shanghai, China

19 March Palm Oil in Stem Workshop for Science & Chemistry Teachers at SMK Agama Kuala Lumpur, Kuala Lumpur

19 March Palm Oil in Stem Workshop for Science & Chemistry Teachers at SMK Sentosa, Kampar, Perak

19 March Meeting With Senior Officials Of The United Soybean Board (USB), Scottsdale, Arizona, USA

20 March Palm Oil in Stem Workshop for Science & Chemistry Teachers at SMK Seri Perak, Teluk Intan, Perak

20 March Palm Oil in Stem Workshop for Science & Chemistry Teachers at Pejabat Pendidikan Daerah Temerloh, 
 Temerloh, Pahang

20 March 24th Annual Plant Genetic General Meeting, Serdang, Selangor

20 March - 25 May  MPOC-MEIZAN Joint Promotion for Factory Workers, Dhaka, Banglasesh

24 March Official Launch Love MY Palm Oil Campaign, Carey Island, Selangor

26 March Majlis Bicara Ilmu Pendidikan EDUPALM at Institut Aminuddin Baki, Bandar Baru Enstek, Negeri Sembilan

29 March Palm Oil Ambassador Programme with Universiti Teknologi Mara (UiTM) Puncak Alam, Selangor

30 March iCooking Workshop - KidZania School Holiday Programme - Career Fair, Kuala Lumpur 

31 March - 5 Apr Market Interaction & Networking Visit to Tashkent, Uzbekistan & Almaty, Kazakhstan 
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CALENDAR 
OF EVENTS

APRIL

Apr - June Cook with Malaysian Palm Oil Series, South Africa

1 Apr Palm Oil in Stem Workshop for Science & Chemistry Teachers at SMK Ahmad Boestamam, Sitiawan, Perak

1 Apr Eurasian Forum of Modern Food Technologies, Almaty, Kazakshtan

2 Apr Palm Oil in Stem Workshop for Science & Chemistry Teachers at SMK Taman Tasik, Taiping, Perak

3 Apr Palm Oil in Stem Workshop for Science & Chemistry Teachers at SMK Bandar Behrang 2020, Tanjung Malim, Perak

4 Apr Palm Oil in Stem Workshop for Science & Chemistry Teachers at SMK Puteri Titiwangsa, Kuala Lumpur

4 Apr Platts Biofuels Conference, Geneva, Switzerland 

8 - 10 Apr CPOPC Mission, Brussels, Belgium 

9 Apr Palm Oil in Stem Workshop for Science & Chemistry Teachers at SMK Saujana Impian,  Kajang, Selangor

9 Apr Red Palm Oil Sampling at Dewan Rakyat, Kuala Lumpur

10 Apr Palm Oil in Stem Workshop for Science & Chemistry Teachers at SMK Bandar Banting, Selangor

11 Apr Palm Oil in Stem Workshop for Science & Chemistry Teachers at SBPI Gombak, Selangor

12 Apr Palm Oil Ambassador Programme with Universiti Malaysia Sarawak (UNIMAS), Kuching 

12 -13 Apr MPO in Professional Kitchen Workshop, Seoul, South Korea

13 Apr Educational Programme For Health and Nutrition Related Professionals and Palm Oil Health Awareness Evening   
 Forum in Collaboration with Malaysian Medical Association (MMA), Petaling Jaya, Selangor

15 - 16 Apr UTM-University of York Workshop: Transforming Oil Palm Residues into New Income Streams, Skudai, Johor

16 Apr Palm Oil in Stem Workshop for Science & Chemistry Teachers at SMK Damansara Utama, Petaling Jaya, Selangor

17 Apr Palm Oil in Stem Workshop for Science & Chemistry Teachers at SMK Sungai Kapar Indah, Klang, Selangor

18 Apr Palm Oil in Stem Workshop for Science & Chemistry Teachers at SAM Bestari, Subang Jaya, Selangor

18 Apr CEO Day@UPM, Serdang, Selangor

18 - 19 Apr Seminar on New Technological Solutions For Oils and Fats Industry of Ukraine, Kharkov, Ukraine

22 - 28 Apr Working Visit by the Secretary General, Ministry of Primary Industries to Beijing, China

23 - 24 Apr Kongres Makanan Warisan, Shah Alam, Selangor 

23 - 24 Apr POTS Saudi Arabia 2019, Jeddah, Saudi Arabia
26 Apr American Students’ Adoption and Visitation Programme, Washington D.C., USA
27 Apr Pertandingan Memasak Edupalm Peringkat Kebangsaan: Gaya Hidup Sihat Dengan Minyak Sawit Malaysia 2019,   
 Bandar Seri Putra, Selangor 

27 Apr Fanpalm Gardens Community, Durban, South Africa

27 Apr Palmview Secondary School Students, Durban, South Africa

28 Apr - 3 May Facebook Giveaway - KidZania Love MY Palm Oil Campaign Launch Contest

29 Apr  Red Palm Oil Sampling at Dewan Negara, Kuala Lumpur
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MAY

JUNE

May - Dec Print Media & PR Campaign, Pakistan

2 May  Palm Oil in Stem Workshop for Science & Chemistry Teachers at Maktab Tentera DiRaja, Kuala Lumpur

4 May - 1 June Print Media Campaign During Ramadan, Bangladesh

4 - 14 May MPI Ministerial Mission to Europe

6 - 9 May Bakery China Exhibition, Shanghai, China

7 - 8 May New York Society Of Cosmetic Chemists (NYSCC) Suppliers’ Day, New York, USA

17 May Training of UiTM Palm Oil Ambassadors, Puncak Alam, Selangor

20 May Russia - Malaysia Export Forum, Moscow, Russia

22 May Culinary Show, Moscow, Russia

23 May Palm Oil Ambassador Programme with UCSI University, Kuala Lumpur

24 May LMPO Ambassador Programme with  Chinese Chambers of Commerce & Trade Associations, Putrajaya

26 May - 2 June Minister’s Mission to Beijing, Hangzhou and Guangzhou, China

26 - 29 May Dairy Olympics, St. Petersburg, Russia

27 May Training of Trainers for Chinese Chambers of Commerce & Trade Associations’ Palm Oil Ambassadors, 
 Kelana Jaya, Selangor

1 - 2 June  Astronaut’s Chocolate Pudding - KidZania School Holiday Programme - Science & Space Month, Kuala Lumpur

2 - 4 June International Dairy Deli Bakery Association (IDDBA) Show, Orlando, Florida, USA
13 June Love MY Palm Oil Programme with Malaysian Association of Hotels – Penang Chapter (MAH-PG), 
 Georgetown, Penang
13 June Multi Stakeholders Meeting, Utrecht, Netherlands 
14 June Sustainable Palm Oil Dialogue, Utrecht, Netherlands  

13 - 14 June 9th Sino-Malaysia Advanced Oleochemical Seminar, in conjunction with 12th Annual Meeting of China   
 Oleochemical  Industry, Jiangsu, China

14  June The Honourable, Datuk Seri Shamsul Iskandar’s Hari Raya Open House, Ayer Keroh, Malacca

22 June Edvale Community, Johannesburg, South Africa

23-25 Jun Summer Fancy Food Show 2019, New York, USA

23-27 June Familiarisation Programme for Chinese Certified Public Nutritionists, KL & Bintulu, Malaysia

27 June Science and Chemistry Teachers’ Visit to MPOB, Bangi, Selangor

27 - 29 June ASEAN Festival, Pretoria, South Africa

29 June  Educational Programme For Health and Nutrition Related Professionals and Palm Oil Health Awareness   
 Evening Forum in Collaboration with Malaysian Medical Association (MMA), Georgetown, Penang.
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OF EVENTS

JULY

2 July Launch of 1 Million Forest Trees Planting, Parliament Malaysia, Kuala Lumpur

3 July Talk on Palm Oil in conjunction with Hari Keusahawanan 2019 SMK (P) Taman Petaling, Petaling Jaya, Selangor

4 July Launch of Malaysian Palm Oil Information Wall at KLIA Main Terminal Building, Sepang, Selangor 

4 July IDEAS Forum on Global Issues, Kuala Lumpur

7 July Ofankor Methodist Church Congregation, Accra, Ghana

8 - 11 July World Palm Portraits Exhibition Premiere Exhibition @ Parliament Malaysia, Kuala Lumpur

8 - 14 July Working Visit by MPI Secretary General to Shanghai, Wuhan and Guangzhou, China

11 July - 21 Sept University of Malaya Art Gallery, Kuala Lumpur

15 - 17 July The ISP’s 9th International Planters Conference, Kuala Lumpur

16 July TEMPO Seminar - Advantages of Palm Oil Applications and Market Outlook, Chongqing, China

17 July Mooncake Giveaway at MPOB Bangi and Parliament Malaysia, Kuala Lumpur

17 July Palm Oil Seminar in Academia at Multimedia University, Cyberjaya

17 July Kem Pengurusan Berat Badan “BFIT Putrajaya” Warga Emas, Pejabat Kesihatan Putrajaya, Putrajaya

17 - 23 July  Media Promotions :  Response to VAT change, Russia

18 July 3rd Techno-Economic Marketing for Palm Oil (TEMPO), Lahore, Pakistan

19 July DIPO Induction Cooking Competition, Seoul, South Korea

20 July Educational Programme For Health and Nutrition Related Professionals and Palm Oil Health Awareness   
 Evening Forum in Collaboration with Malaysian Medical Association (MMA), Kuantan, Pahang.

25 July  Market Forums 2019: Improving Marketability Through Innovative Packing, Kuala Lumpur

25 July Palm Oil Ambassador Programme with INTI University, Nilai, Negeri Sembilan

25 July Palm Oil Lecture & Interaction With ECA, Sharm El Sheik, Egypt

26 - 28 July Absolutely Halal Malaysia, Kuala Lumpur  

26 - 28 July Series of Seminars in Kazakhstan, Nur Sultan, Kazakhstan 

27 July Meeting With Yerlan A. Baidaulet CEO, The Islamic Organisation for Food Security, Nur Sultan, Khazakhstan 

30 July POTS India, Mumbai, India

31 July Rendezvous with The Honourable Minister, Mumbai, India

Aug - Oct Study on Palm Oil Potential in Cheese Industry in Egypt

Aug & Nov Lecture Series: Lourdes Matha Institute of Hotel Management & Catering Technology, Kerala, India &    
 National Institute of Agri Business Management, Jaipur, India

1 - 3 Aug 22nd FoodAgro Kenya, Nairobi, Kenya

3 Aug Program Mesra Rakyat, Cheras, Kuala Lumpur

4 Aug Pertandingan Memasak bersama The Honourable Teresa Kok & Tony Leong, Pandamaran, Selangor

10 - 11 Aug Dino Soap Making Workshop - Archeokidz, KidZania, Kuala Lumpur

16 Aug IChemE-POPSIG University Roadshow Series, at University Tunku Abdul Rahman (UTAR), Kampar, Perak 

16 Aug  Media Promotions:  Response to VAT Change, Russia 

16 - 18 Aug Love MY Palm Oil Carnival, IOI City Mall, Putrajaya

AUGUST
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SEPTEMBER

17 Aug “Love MY Palm Oil 90 Short Film Contest” Prize Giving Ceremony, IOI City Mall, Putrajaya

18 Aug Pertandingan Memasak bersama The Honourable Teresa Kok & Bryan Lai, Kuala Muda

19 - 20 Aug Palm Oil Seminar in Academia, International Islamic University Malaysia, Kuala Lumpur

19 - 25 Aug POINTERS on Price Trends’ Webinar 

20 Aug Bangsar-Pudu Regional Educational Centre - Educational Karnival, Cyberjaya

20 - 22 Aug 3rd Sustainable Palm Oil Conference in Africa, Accra, Ghana

23 Aug - 22 Sept Pameran Hutan Kita 2019, Kuala Lumpur

24 Aug Sayangi Sawitku Merdeka Fun Run, Kuala Lumpur

24 Aug SJK(C) Lai Meng Go Palm Run, Kuala Lumpur

24 - 25 Aug Malacca Food Festival 2019, Jalan Kota, Melaka

27 - 29 Aug 2nd International Food Research Conference (IFRC 2019), Putrajaya

27 Aug Program Kempen Sayangi Sawitku Kementerian Industri Utama Bersama Penjawat Awam Negeri Perak,   
 Ipoh, Perak

29 Aug - 5 Sept Market Visit and Recce to Dar Es Salaam, Tanzania

30 - 31 Aug Night At The Gallery, University of Malaya Art Gallery, Kuala Lumpur

Sept 2019 - June 2020  University Programme with MUMSAD, Istanbul, Turkey

2 Sept Kampar Trail Run, Kampar, Perak

3 Sept LMPO Programme at Westley Methodist School, Klang, Selangor

4 - 5 Sept Night At the Gallery, University of Malaya Art Gallery, Kuala Lumpur

5 Sept 7th International Black Sea Oil Trade Conference, Kiev, Ukraine

5 - 8 Sept LMPO Carnival @ MYDIN USJ 1, Selangor

7 Sept Pesta Tanglung, Seri Kembangan, Selangor

7 Sept Health Carnival & Healthy Lifestyle at Beaconhouse Sri Inai International School, Petaling Jaya, Selangor

7 Sept  World Elephant Day Celebration 2019, Lanchang, Pahang

12 - 14 Sept Natural Products Expo East (NPEE), Baltimore, Maryland, USA

13 Sept POTS Vietnam 2019, Ho Chi Minh City, Vietnam

14 Sept  Merdeka@Komuniti, Bandar Melaka, Melaka

15 Sept  Pesta Tanglung, Subang Jaya, Selangor

16 Sept In-House PO Briefing, Kalubia, Egypt

17 Sept Sayangi Komoditiku: Bual Bicara Latihan dan Kerjaya Sektor Komoditi, Mukah, Sarawak

21 Sept  Sambutan Hari Malaysia, Petaling Jaya, Selangor

22 Sept Pertandingan Tarian Singa dan Sambutan Perayaan Kuih Bulan, Kuala Lumpur

24 - 27 Sept Culinaire Malaysia 2019, Kuala Lumpur 

25 Sept  Palm Oil Seminar in Academia at Universiti Malaysia Sabah, Kota Kinabalu

27 - 29 Sept  Karnival MYJeram, Bandar Puncak Alam, Selangor

27 Sept - 1 Oct Ministerial Mission to Kenya and Tanzania

29 Sept Educational Programme For Health and Nutrition Related Professionals and Palm Oil Health    
 Awareness Evening Forum in Collaboration with Malaysian Medical Association (MMA), Kuching, Sarawak.

29 Sept  - 3 Oct Minister’s Trade Mission to Ethiopia, Addis Ababa, Ethiopia

30 Sept  IChemE-POPSIG University Roadshow Series at Monash University Malaysia, Petaling Jaya, Selangor

30 Sept Healthy Living with Palm Oil, Mumbai, India
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OCTOBER

Oct KidZania Spooky Festival - Treat or Trick, Kuala Lumpur

1 - 5 Oct World Dairy Expo, Madison, Wisconsin, USA

3 Oct  Kempen Belilah Barangan Buatan Malaysia at Auditorium RTM, Kuching, Sarawak

4 - 6 Oct Tastefully Food & Beverage Expo, Penang

5 Oct Putrajaya Open Day, Putrajaya

5 - 9 Oct ANUGA 2019, Cologne, Germany

9 Oct IChemE-POPSIG University Roadshow Series at Universiti Malaya, Kuala Lumpur

12 Oct  Karnival Rasa Sayang, Bandar Utama, Selangor

12 - 19 Oct Secretary-General of MPI Visit to France, Poland and the UK 

17 - 18 Oct SupplySide West 2019, Las Vegas, Nevada, USA

16 - 21 Oct Minister’s Working Visit to Macau, Guangzhou and Shenzhen, China 

17 Oct Palm Oil Health Seminar and Dialogue, Riyadh, Saudi Arabia

18 & 19 Oct  Baking Workshop with NAWEM, Puncak Alam, Selangor

18 - 20 Oct Malaysian Palm Oil in Professional Kitchen 2019, Doha, Qatar

19 Oct Malaysian Palm Oil & Pepper Consumer Programme and Red Palm Oil Launch Ceremony, Guangzhou, China

20 Oct Love MY Palm Oil Campaign at Deepavali Carnival 2019, Bukit Jalil, Selangor

21 Oct Program Pengurusan Berat Badan “BFIT Putrajaya” Warga Jabatan Kesihatan, Putrajaya 

22 Oct Exhibition At Simposium Kebangsaan Amalan Inkuiri Saintifik (SKAIS) 2019, Kuala Lumpur

23 Oct - 19 Dec World Palm Portraits Exhibition at Galeri Parlimen, Kuala Lumpur

23 - 24 Oct 4th Food Industry Conference, St. Petersburg, Russia

29 Oct  Palm Oil Seminar in Academia at Monash University Malaysia, Petaling Jaya, Selangor
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NOVEMBER

DECEMBER

Nov Switch to Palm Oil - Salt and Pepper Restaurants, Accra & Tema, Ghana

1 Nov Market Forums 2019: Gearing Towards 2020: Challenges and Opportunities, Kuala Lumpur

2 Nov  Karnival Gaya Hidup Sihat Sayangi Sawitku USJ 16, Subang Jaya, Selangor

3 Nov  Program Libat Urus Bersama Pihak Berkepentingan Berkaitan Pengurusan Gajah, Mersing, Johor

5 Nov  Institute of Diplomacy and Foreign Relation (IFDR) Global Forum on Climate Change and Oil Palm, Kuala Lumpur

5 - 10 Nov 2nd China International Import Expo (CIIE), Shanghai, China

6 Nov IChemE-POPSIG University Roadshow Series at Xiamen University Malaysia, Sepang, Selangor

6 - 8 Nov Worlds of Flavor 2019: Conference & Festival Culinary Institute of America at Copia, Napa Valley, California, USA

6 - 10 Nov Mersin Food Exhibition 2019, Mersin, Turkey

8 Nov Myanmar Palm Oil Trade Mission and Networking, Yangon, Myanmar

10 - 11 Nov Pameran Hari Pusat Sains & Muzium Sains Sedunia 2019, National Science Center, Bukit Kiara, Kuala Lumpur

11 - 15 Nov 12th Malaysian Palm Oil Educational Programme

13 - 14 Nov Human-Wildlife Conflict Workshop 2019, Tawau, Sabah

14 Nov Exhibition in conjunction with NAWEM Hi-Tea Event, Kuala Lumpur

14 - 17 Nov Perak Internatinal Expo 2019 (PIEX 2019), Ipoh, Perak

16 Nov Palm Oil Ambassador Programme with Universiti Teknologi Mara (UiTM), Penang

19 - 21 Nov MPOB International Palm Oil Congress & Exhibition (PIPOC 2019), Kuala Lumpur

22 - 24 Nov Tastefully Food & Beverage Expo, Johor Bahru, Johor

26 Nov Roundtable With Feed Producers, Voronezh, Russia

3 - 5 Dec Malaysian Palm Oil Educational Module, Kolkata, India

4 Dec IChemE-POPSIG University Roadshow Series at University of Nottingham Malaysia, Semenyih, Selangor

4 - 6 Dec 10th IUCN Asian Elephant Specialist Group Meeting, Kota Kinabalu, Sabah

10 - 12 Dec West Africa’s 6th Agrofood International Trade Show, Accra, Ghana

12 Dec TEMPO Cambodia 2019, Phnom Penh

12 - 19 Dec MPOB Market Visit, Moscow, Russia

16 Dec Palm Oil Ambassador Programme with Universiti Malaysia Sabah, Kota Kinabalu

18 Dec Palm Oil Ambassador Programme with Universiti Malaysia Sabah,  Sandakan

21-22 Dec KidZania Be A Star - Stardust Soap, Kuala Lumpur

24-25 Dec KidZania Be A Star - Lip Balm Workshop, Kuala Lumpur
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CDSBO Crude Degummed Soybean Oil

CNO Coconut Oil

CO Cooking Oil

CPKO Crude Palm Kernel Oil

CPL Crude Palm Olein

CPO Crude Palm Oil

CPS Crude Palm Stearin

CSO Cottonseed Oil

DFPL/DPL Double Fractionated Palm Olein

MO Mustard Oil

PFAD Palm Fatty Acid Distillates

PKC Palm Kernel Cake

PKL Palm Kernel Olein

PKM Palm Kernel Meal

PKS Palm Kernel Stearin

PKO Palm Kernel Oil

PMF Palm Mid Fraction

PO Palm Oil

PPKO Processed Palm Kernel Oil

PPO Processed Palm Oil

RBD	 Refined,	Bleached	&	Deodorised	(physical	refining)

RBD PL	 Refined,	Bleached	&	Deodorised	Palm	Olein

RBD PO	 Refined,	Bleached	&	Deodorised	Palm	Oil

RBD PS	 Refined,	Bleached	&	Deodorised	Palm	Stearin

RSO	 Rapeseed	Oil

SBO Soybean Oil

SFO	 Sunflower	Oil





MALAYSIAN PALM OIL COUNCIL (192835-K)
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E •  wbmaster@mpoc.org.my
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